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Senelith Inks 


were the First lithographic inks 
made from dyestuffs 
treated with sodium tungstate 
for better suntastness 
and are still leading 


with their outstanding resistance properties 






The Senefelder ‘Company, Ine. 
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Book for Buyers of Paper and Printing | 


A Timesaving Reference 
a 








The " 
Hammermill 
Manual of 
Paper 
Information 


SECOND EDITION 


Lists all Hammermill papers ... 

















Tells what grades, colors, weights, 
finishes, sizes are now made... 
Is conveniently indexed 


Send for the new edition of this timesaver! 


© You will want to keep this Second 
Edition of the HAMMERMILL MANUAL 
OF PAPER INFORMATION on your desk 
for ready reference. For nearly every 
job or estimate you will find it a useful, 
handy, and compact guide. 


DO MORE THAN BEFORE... 


rr 
| 
| 
MAIL > a 
i 
THIS COUPON !7 (ior 
NOW! Sbrice PAPER? 
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It tells at a glance what Hammermill 
papers are available. It will save your 
time and help you order sizes that cut 
economically, in quantities that handle 
and ship conveniently. The new manual 
is free. Just mail the coupon below. 


BUY EXTRA ‘‘V’’ BONDS 





Please send me free 
Edition of the Hammerm1 


Information. 


‘11 Manual of Paper 


Harm.merm: 1 Paper Company, Erie, Pa. 4 
a copy of the Second | : 


Name —————— 


Pos ition ———————aar -ompany lett head.) 
. ‘ att h to, your mp etterne i 
(Please write on, OT attac « 
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A New Home 
for an Old Quest 


T has always been a Goodyear work- 
ing principle that nothing is good 
enough which can be made better. On 
this premise Goodyear since its earliest 
days has pursued research to advance 
the usefulness and value of its industrial 


rubber products. 


It was this unresting quest tor improve- 
ment which fathered so many notable 
developments, advances that have made 
Goodyear products favorites of the 


printing industry. 


In the past year Goodyear has installed 
its scientific resources in a new home — 
in personnel, equipment and facilities 
believed to be the finest laboratory for 


its purpose in the world. 


Its bold and various activities now are 


la 


concentrated on war prod- 
ucts, but the lessons being 


learned are already proving 


beneficial co industry in improved syn- 
thetic rubber products, and in new de- 
velopments like the Velva-Tone offset 
blanket, and Premier, Aristocrat and 
Monarch press blankets — forerunners 
of even greater marvels now in work. 


Firm in its purpose to stand forth al- 
ways as science headquarters of the rub- 
ber industry, Goodyear aims to make it 
true of its products as of life in America, 
that “the best is yet to come!” 


A PRODUCT OF GOODYEAR RESEARCH 
in your own field 


Goodyear Velva-Tone offset blankets — their 

velvety surface free of pores and pinholes for most 

faithful transfer of image — chemically impervi- 

ous to ail inks and driers used in offset printing — 

stretch reduced to less than 11; per cent — lifetime 

resiliency for clear, sharp printing. For complete 
information, write Printers Supplies 
Department, Goodycar, Akron 16, 
Ohio. 


Veiva-Tone, Premier, Aristocrat, Monarch 
T.M's. The Goodyear Tire & Rubber Company 


GREATEST NAME IN RUBBER 
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THIS MONTH’S COVER 


With D-Day already past and the in. 
vasion in full swing it shouldn't take 
too much urging to persuade you to 
buy an extra bond during the 5th War 
Loan. You'll see these bonds on the 
covers of hundreds of magazines from 
now until July 8th. 
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The end of the war is not yet in sight and the time has not come to talk 
in detail of postwar plans. Nevertheless because of the great number off 
inquiries we have received regarding the Miehle equipment which will be 
available after the war, we believe it is in order for us to make a general 
report to the Graphic Arts Industry. 

During the past four years Miehle has concentrated on the production 
of Naval Ordnance. We have learned much that will help us to maintain 
and further improve traditional Miehle quality when we return to the man- 
ufacture of printing presses. We will benefit from the experience gained and 


new manufacturing techniques developed in maintaining close tolerances 
g q P g 


despite steadily increasing rates of production. We also will benefit from 


many of the metallurgical and other technical advances made by American 


Industry generally during the war period. 
Postwar Miehle presses will be better than ever. 
We shall have a new, 22 x 28 sheet size flat bed press utilizing a fun-fh,. 
damentally new bed motion. This press, which will be built both as an 
Automatic Unit and as a Cutter and Creaser, has proved itself far superior 
to any previous press of the same type in speed, smoothness of operation, 


dependability of performance and quality of results. 
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iehle Printing Press & Mfg. Co. 


le shall have an outstanding new Miehle offset press incorporating sev- 
al basic improvements in feeding, registering and delivering the sheet. 
thaustive printing tests have demonstrated that this press is capable of 
reduction which far overshadows the performance of prewar offset equipment. 

Before our return to peacetime production we will announce complete 
tails of these new presses. We also will furnish full particulars of the 
any improvements which Miehle engineers, during intervals when they 
ave been free from work related to the war effort, have developed in our 
yular line of presses —the famous V-50 Miehle Vertical, Miehle Auto- 
matic Units, Perfecting Presses, and Cutters and Creasers. 

It is not possible at this time to state when these presses will be avail- 
se, what their prices will be or when deliveries can be made. It has been 
uggested that we enter orders now “for delivery as soon as possible at a 
nce prevailing at the time of delivery.” We do not believe it fair to accept 
uch tentative orders which would have the effect of obligating the cus- 
mer to us without commensurate obligation in return. However, if you 
ill write us or tell our representatives in what kind and size of press you 


re interested, we will be glad to place your name on a list to receive defi- 
, g P y 


ute information and specifications as soon as they are available. 


14th Street and Damen Avenue, 
Chicago 8, Illinois 
























































LET EM HAVE IT You buy it LOW 


You sell it HIGH 
—The World's Best Investment 


Once more you have your chance to back up the 
men on the beachheads, to throw your weight 
behind the grim drives. 


You're asked for 16 billion dollars this time — the 
biggest war loan of them all, 


Certainly, if past performance is a fair indication, 





you'll absorb every cent of it. It will be harder 
this time. But we know you'll do it. 


First, because you want to help the sons and 

daughters of America who are playing for keeps 
—putting._up their lives as collateral for your 
security. 


Second, because you know that our country is 

not merely in good financial condition—it is 
magnificently solvent in all the broadest, 
widest meanings of the word. 


The bonds and stamps you buy today are actu- 
ally the world’s best and safest investments. 
Take another cut in your little luxuries. Take 

another reef in your budget. Scrape the bot- 
tom of the bank account. Back the attack. Buy 
bonds now. BUY MORE THAN BEFORE! 





This Oxford message is just one small exam- 
ple of paper’s role in the Fifth War Loan 
Campaign. It is one of 700,000 ways in which 
paper is serving in this war. 





OXFORD PAPER COMPANY 


230 Park Avenue, New York 17, N. Y. 


WESTERN SALES OFFICE: 35 E. Wacker Drive, Chicago 1, IIl. 
MILLS AT: Rumford, Maine; West Carrollton, Ohio 
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Every sailor aboard our fighting ships, 


every soldier, coast-guardsman and 


marine pressing home the attack on 





every front knows that we are in a 
fight to the finish. They know our foes are dangerous, 
cunning fighters. Our fighting men realize that to let 
up for a minute would be a disastrous error. 

It is equally essential that the men and women on 
the production lines throughout American industry 
realize that this war is a fight to the finish so that 
they will keep on the job every minute. Reports of 
hard-won victories must not result in even a tempor 
ary “easing up” on the production front. This could 
well be disastrous — certainly it would needlessly 
prolong the war and result in even greater American 
casualties. 

Hoe continues to back our fighting men with the 
greatest possible production of war material. Our 


production facilities, engineering skill and the crafts- 





ins a fight 





to the finish! 


manship of our individual workers hold great promise 
for lithographic presses of improved design and per- 
formance after the war. We are looking forward to 
the day when offset presses will replace the machines 


of war on our assembly lines. 


HELP FINISH THE FIGHT 
SUPPORT THE 922 waR LOAN 













R. HOE & CO., INC. 


910 EAST 138th STREET, NEW YORK 54,N. Y 
BOSTON CHICAGO 
BIRMINGHAM 
SAN FRANCISCO 

















In 1864 Admiral Farragut’s 
Union fleet attacked the Con- 
federate mine fields, forts and 
warships that guarded Mobile 
Bay. One of the Union ships 
struck a mine and went down. 
Another signaled, “Torpedoes 
ahead!” Farragut did not fal- 
ter. “Damn the torpedoes,” he 
shouted, “Full speed ahead!” 
And the fleet steamed on to 
Victory, bearing David Farra- 
gut to undying fame. 











eg don't give up! 


: To paraphrase an old proverb, continuous, non-stop advertising is the 
90? FIGHTS FOR FREEDS price of public favor. How true this is of the product that is sold 
t I * M through point-of-purchase displays. Once these reminders vanish from 


“e 


the scene, the product is soon forgotten. 


Fy 


That’s why the producers of display materials must reiterate again and 
again that lost prestige is only regained at great cost — by building 
PRODUCE and CONSERVE through the years. That’s why advertisers MUST keep their brand 
SHARE and PLAY SQUARE name alive throughout the war, by continuous, effective, point-of- 
purchase displays. 


ARVEY CORPORATION 


SERVING AMERICA’S ADVERTISERS SINCE 1905 V 


CHICAGO DETROIT "JERSEY\CITY 
10 ‘MODERN LITHOGRAPHY 











YELLOW 2-W-27 
RED 2-W-35 


BLUE 2-W-54 


THE FUCHS & LANG MFG. COMPANY 


100 SIXTH AVENUE «NEW YORK /3 








SAFETCH SULUTION 


Has been used by many of the leading lithographic 
establishments for over twenty-five years. 


It is SAFE in more It contains absolutely nothing of a poisonous or harmful 
ways than one, as: nature, and eliminates the possibility of chromic acid 
poisoning; 
Does not bite the work and will not injure the finest lines 
or tints; 
Works equally as well on stone, aluminum or zinc when 
used according to directions. 


itis a TIME SAVER It is only necessary to go over plate evenly once, as its 
and ECONOMICAL, as: action is instantaneous; 


It is not essential to wash off and regum plate; 
It will reduce the consumption of gum arabic; 
The time saved will more than pay for its cost; 


As a preservative for putting away originals or transfers 
for future use it has no equal and is far superior to the 
method of simply gumming up with gum arabic. 


Two ounces or less added to one gallon of water is all 


As a FOUNTAIN ETCH: 


that is required. 


EVERYTHING FOR THE LITHOGRAPHER 


THE FUCHS & LANG MFG. COMPANY 


(ESTABLISHED 1870) + + DIVISION + GENERAL PRINTING INK CORPORATION 
100 SIXTH AVENUE, NEW YORK 13, N. Y. 
BOSTON CHICAGO CINCINNATI CLEVELAND PHILADELPHIA ST. LOUIS 
SAN FRANCISCO FORT WORTH LOS ANGELES TORONTO, CANADA 











@ When your trial plate order arrives at Graphic 
Arts, for EVERY order, whether it be a first or one 
from an old customer, receives exactly the same treat- 
ment. It will be handled superbly by our staff of over 
a hundred master craftsmen. It will go through our 
plant with the same speed as all others. Our efficient 
operations are so geared that it would be difficult to 
handle otherwise. And the price will be predicated 
on the same fair basis. 

Such is the treatment that appeals to more than 
hundred and fifty lithographers who regularly depend 
on Graphic Arts service. They know that no other 
commercial plate making plant possesses the new, 
modern, technical equipment in such wide range and 
size as permits handling all types of your work. 


THERE WILL 


COMPANY 


Try us on one job of ANY KIND... color process 
plates, black and whites, highlights, originals for hand 
transfer, crayon color plates, posters, line or halftone 
negatives or positives for machine transfer, or photo- 
composed press plates, albumen or deep etch. You'll 
be satisfied, and won't have to endure too many 
excuses about wartime shortages of labor or materials 
or delays occasioned by “essential’’ work. We have 
been doing both in stride. 

Let us show you how we can effect important econ- 
omies for you by supplementing your facilities during 
production peaks, or by filling all of your needs. 
Operating 24 hours a day, the utmost service is 
afforded, with overnight deliveries to most offset print- 
ing centers. Write, wire or phone your requirements. 


MAIN OFFICE AND PLANT @ TOLEDO 2, OHIO ee JACKSON AT 11TH STREET © PHONE MAIN 2167 


201 North Wells Street Elizabeth and John R 148 West 23rd Street 
CHICAGO OFFICE Phone Randolph 5383 ° DETROIT BRANCH Phone Randolph 9122 a NEW YORK OFFICE Phone Chelsea 3.5309 


@ WE DO NOT 
OWN PRESSES 






















CRAFTSMANSHIP. .. 


It takes many types of specialized skills to make a good lithographic plate. Be 








sure that the skill of your craftsmen is supported by the right chemicals— 


MERCK CHEMICALS FOR THE GRAPHIC ARTS. 
Exacting laboratory control ensures their purity, uniformity, and reliability. 
You can depend on them for the same good results, from the same procedures. 


every time. Write for catalog. 
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mes INE CHEMICALS FOR THE 
mest PROFESSIONS AND INDUSTRY SINCE tate 
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MERCK & CO., Inc. Manufacturing Chemists RAHWAY, N. é. 


New York, N. Y., Philadelphia, Pa., St. Louis, Mo., Elkton, Va., Chicago, IIl., Los Angeles, Cal. 
In Canada: MERCK & CO., Ltd., Montreal and Tcronto 


LETS ALL 
BACK THE ATTACK 
WITH WAR BONDS 
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Press the plate snugly against the cylinder before 
you clamp it. Bulges cause ink rollers to skid. 
resulting in uneven inking and streaking. A smooth 
fit lets a good plate do quality workmanship. 

Always make certain, of course, before you apply 
the plate, that the cylinder and back of the plate 
have been thoroughly cleaned. Deposits of resin 
and dried ink will cause localized bumps which 
wear the grain at these spots and, consequently. 
the same streaking conditions. 

Such attention to details will aid your aluminum 


litho plates in producing the quality of printing of 


ALCOA ALU 


tea mw OGRA? H 








IT’S SURPRISING HOW 


LITHO PLATES RESPOND 


TO KIND TREATMENT 








which they are capable—more color punch, longer 
runs between regrainings, better results generally. 
We shall be glad to discuss your plate problems 
with you, helping vou obtain this fine quality and 
get maximum life from your plates. 

There’s still a war on, and every facility of 
Aleoa is working to make certain that no mili- 
unfilled. But limited quantities 


tary needs go 


— 


of Aleoa Aluminum litho sheets are available. 


We'll gladly tell vou how to obtain them. Write 


2116 Gull 


ALUMINUM ComMPANY OF AMERICA, 





Building, Pittsburgh, Pennsylvania. 


MINUM 


C- PLATES 














TRADITIONALLY PREFERRED FOR PRECISION 


THE NORTHWEST PAPER COMPANY e 
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While Victory is ahead, it is the considered 
judgment of our military leaders that we have 
before us a long, hard and costly fight ... Al- 
though we have paid a low price so far in cas- 
ualties and equipment compared with other 
countries, an increasingly important part of 
the fighting, both against the Nazis and the 


Japanese, is being done by our Armed Forces; 


tes 


oe 


and even under the best circumstances 
our losses may be so heavy that they will 
be felt throughout the Nation. Therefore 
it is imperative every citizen of the United 
States back up our fighting forces with every 
dollar that can possibly be spared...not what 
can be afforded but what must be afforded 
—to Buy More War Bonds and keep them. 


victory Yar Lidlilyy PAPERS 
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PRINTING PRODUCTION 


CLOQUET,MINNESOTA 


“Okay Mom! Okay Okay”... 
Four words which mean so much 
To numerous Moms throughout the land 
Who remember well a youthful hand, 
The hand so dear she longs to clutch. 


*K 


“Okay Mom! Okay Okay... 
I'll study hard at school today, 
To you I'll bring my study card 
To prove I'm working very hard”... 
(But all of this was... Yesterday) 


Where are those boys of yesterday? 
Our boys with life and laughter gay, 
These boys, who used to always say 
“Okay Mom! Okay Okay 
I'll do it for you sure today.” 


Where are they now? They’re everywhere, 
On foreign shores .. . In jungles lair, 
Beneath the seas in submarine, 
In bombers fighting high in air... 
Yes my friends . .. THEY'RE OVER THERE. 


They're over there for you and me 
Fighting for our liberty ... 
Fighting hard for those they love, 
Shedding life and blood and limb 
Just for you... a gift from him. 


“Okay Mom!” he writes to you... 
“When this frightful war is through 
I'll at last be coming home, 
So don’t you worry .. . and now I'll say 
So long Mom .. . Okay, Okay.” 


bb Ter i 
Warten his homecoming 


...BUY WAR BONDS 


This page is one of a series of advertisements contributed to the War effort by 


Sinclair and Valentine Co. 


Main Orrice anv Facrory: 611 West 129th Street, New York City 27 
Branches in all important printing centers. 








AND IT COSTS 
MONEY 


Go ahead ...cheer as our friends and neighbor 
boys rain bombs upon our enemies! But you 
have to do more than cheer. War expenditures 
are at their peak. In the Fifth War Loan Uncle 
Sam is asking every individual to buy double 
the extra bonds he bought in the Fourth. War 
Bonds help keep down prices, assure postwar 
purchasing power and employment, bolster 
your own security, and most important of all, 
finance the greatest invasion in history. Back 


the attack, everybody—buy more than before! 


THE CHAMPION PAPER AND FIBRE CO., Hamilton, Ohio 


MILLS AT HAMILTON, OHIO ... CANTON, N. C.... HOUSTON, TEXAS 
Manufacturers of Advertisers’ and Publishers’ Coated and Uncoated Papers, Bristols, Bonds, Envelope Papers, 


Tablet Writing and Papeteries . . . 2,000,000 Pounds a Day 


DISTRICT SALES OFFICES 
NEW YORK + CHICAGO + PHILADELPHIA « CLEVELAND - BOSTON « ST. LOUIS - CINCINNATI +» ATLANTA 














OR several months, both in our news columns 

and editorially, we have carefully followed 

the progress of the daytime lithographic 
school in New York for training apprentices. We 
have followed this development with interest be- 
cause we feel it is significant, when there is so 
much strife in other industries, for such a project 
to be launched through the cooperation of em- 
ployers and union. It is further important be- 
cause it represents the first, and thus far most 
effective, attempt made by the lithographic in- 
dustry to gather its own forces, without any out- 
side help, to meet its own most pressing problem, 


lack of skilled help. 


Since last September, the committee represent- 
ing the employers of the New York area and the 
Amalgamated Lithographers of America has been 
working on the many problems involved in or- 
ganizing a daytime school for lithographic train- 
ing. Facilities were obtained, and a number of 
practical trade men were lined up for instructors. 
Then came the really tough job of getting em- 
ployers to release their apprentices for four hours 
a week to attend. 


However, in this issue we can report that the 
classes are under way with a total of 34 appren- 
tices in six classes covering five phases of litho- 
graphic work, Plans are already under way for 
the second “semester” of 13 weeks to continue 
after the present 13 week term is completed. It 
is also reported that no voluntary absences have 
occurred to date, and that employers, union, and 
apprentices seem to be satisfied with the project 
as it 1s Operating. 


With this school in successful operation, train- 
ing apprentices to become more skilled to help 
ease the acute shortage of men, we wonder if 
other cities might not do well to watch the de- 
velopment closely and to consider the pattern for 
thew own localities. Indications are that the need 
for skilled men in our industry is not merely a 
passing one, arising from the war, but will be with 
us for many years to come. If we are to meet and 
solve the problem then this should be but the first 
step in some larger plan of education. 


JUNE, 1944 


The future progress and expansion of the in- 
dustry, while of course dependent on expanded 
markets and improved techniques, must also de- 
pend on a continuing and increasing supply of 


skilled men. Education begun today will pay 
off over a period of years. 


Ya 


ANOTHER quarter from which springs much 
of the educational activity of the industry is 
the Lithographic Technical Foundation, which 
during the past month has come forth with a 
vigorous new program, and an enlarged and more 
widely representative board of directors. The 
new program includes 10 points, one of which is 
“an educational program which will best serve 
the needs of the industry on a nation-wide basis.” 
Time will tell what developments this may hold. 


Yay 


THER points of the new program include the 

employment of a full time executive director 
and a broad public relations program, and the es- 
tablishment of a service department with a staff of 
field experts to work on individual plant and ser- 
vice problems. The latter of these points is quali- 
fied by the condition “if renewed support will 
permit.” We hope it will. We believe that with 
wider participation by the industry and with such 
a progressive plan, the Foundation deserves wide 
financial as well as moral support. 


Our industry is indeed fortunate to have such 
a research and educational Foundation, where 
other comparable industries have not. A large 
share of the credit for the rapid strides made by 
lithography in the last 20 years is due to the 
Foundation’s work. In the days ahead, whether 
the industry will find itself in a postwar boom, 
as many believe, or as some others insist, in some 
stage of a depression, the presence of a strong 
Foundation should be a valuable asset. 
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breaks all records; Traung renamed president 


RIGHT predictions for the fu- 


ture of lithography, with some 


speakers asserting that the in- 
doubled 


dominated the 


dustrv’s volume would be 
following the war, 
three day War Problems Conference 
of the Lithographers National Associ- 
ation in Chicago May 8, 9 and 10 as 
lithographers from all over the na- 
tion crowded the Edgewater Beach 
Hotel to break all recorded attend- 
ance records. A total of 358, inelud- 
ing speakers, registered for the ses- 
sions. while an estimated 400. at- 
tended the annual banquet which was 
the chief social event scheduled for 
the jam-packed business program. 
Louis Traung, chairman of the 
board of Stecher-Traung Lithograph 
Corp.. San Francisco and Rochester. 
was re-elected president of the asso- 
ciation together with the entire slate 
of ofhcers which includes Maurice 
Saunders. chairman of the board of 
LNA: National 
Process Co.. New York. vice presi- 
Kindred, Kindred. 
Long Island City, 


W. Floyd Maxwell. 


and Percival C. 


George kK. Loder, 
dent: George (. 
MacLean & Co.. 
\. Y.. treasurer: 
executive secretary: 
Oviatt. general 
directors were elected: M. W. David- 
Printing 
Paul R. 
American Colortype Co.. All- 
\ll other diree- 


counsel. Two new 
son. Courier-Journal Job 
Lo.. Louisville. Ky.. and 
Miller. 
wood, Clifton. N. ‘3 
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Registration of 358 at Chicage war conference 


1944-45 and 


are listed elsewhere in this report. 


tors continue through 


This was the 39th annual meeting 
of the LNA and the third held since 
the outbreak of the war. Lithogra- 
phers recalled that at the first meet- 
ing during the war the chief concern 
was for the survival of the industry 
as war restrictions and the apparent 
impending collapse of advertising 
volume loomed. 


look on 


brighter but the outlook for mate- 


Last year the out- 


lithographic volume was 


rials and supplies looked somewhat 
dark. This vear reports of supplies 
and volume were brighter with even 
some hope being expressed for im- 
provement in the paper situation, 
and the manpower supply appeared 
somewhat stabilized with promised 
deferment of men over 30 in war 
supporting jobs. 

The first two days of the confer- 
ence were packed full with many 
meetings running overtime. The third 
day was a closed session for LNA 
members when association business 
was conducted. The annual meeting 
of the Point of Purchase Advertising 
Institute, held May 9 at the Edge- 
water Beach, is reported elsewhere in 
this issue. 

Following are “half minute sum- 
maries” of the various sessions and 
talks 


Some of the talks are published more 


delivered at the conference. 












fully elsewhere in the feature section 


of this issue and are therefore not 


summarized here. 


Bank Stationers 
PRE-CONFERENCE dinne: 
A meeting was held by the Bank 
Stationers Group of the LNA on Sun- 
day evening May 7 at the Edgewate: 
Beach and about 50 bank stationery 
lithographers, representing — firm- 
from both coasts and the North and 
South. attended. Milton P. Thwaite. 
Dennison & Sons. Long Island City. 
\. Y.. presided over the informal 
meeting and Mr. Maxwell assisted 
with information on government reg- 
ulations. Discussions covered que-- 
tions and procedures involved in the 


“Know Your En- 


dorser” campaign; check simplifica- 


Secret Service's 
tion and standardization: and_ the 
outlook for adequate paper supplies. 
A report of a new safety paper with 
the background design incorporating 
the slogan “Know Your Endorser.” 
was discussed, as well as the added 
cost factors involved in adding thi- 


slogan to check forms. 


President's Welcome 

OUIS TRAUNG, in officially open- 
L ing the conference following the 
playing of the national anthem, briet- 
ly surveyed the war record of the 
lithographic industry and outlined 
some of the problems that lie ahead. 
He discussed the military map pro- 
gram in which commercial lithog- 
raphers are participating. and intro- 
duced several officers of the Army 


Map Service and Marine Corps re- 
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Louis Traung, re-elected to 
head the LNA for 1944.45 

















George E. Loder was returned to the post 
of vice president which he held last year. 


production operations who were pres- 
ent. Among the complex problems 
that lie ahead he mentioned the pos- 
sibility of jobs for men _ returning 
from the armed services. the urgent 
need for broader training programs 
to prepare new manpower for a place 
in the lithographie trade, and_ the 
difficulties involved in disposing of 
surplus lithographic equipment now 
in the hands of the various govern- 
ment military branches or agencies. 
Mr. Traung expressed optimism for 
the future of lithography and told of 
vastly expanded markets which would 


he tapped after the war. 


Giegengack Speaks 

EK. GIEGENGACK,. Public 
A. Printer of the U, S. “Expert 
business opinion is that lithography 
in 1946 will be nearly double its pre- 
Mr. Giegengack said. 


basing his remarks on estimates re- 


war volume. 


leased by the Department of Com- 
merce. He explained that advertising 
literature will have to be produced 
for thousands of new articles of mer- 
chandise. and advertising material on 
the shelves will be obsolete. To help 
meet this new volume there will un- 
doubtedly be new machinery. he said. 
although equipment engineers do not 
believe that new designs will be avail- 
able immediately after hostilities 
cease. He pointed out. however, that 
at present lithography is dependent 
on the letterpress printer for prelimi- 
nary preparation of many jobs. The 
answer to this in the near future will 


be the development of camera ty pe- 
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R. V. Mitchell spoke fcr t:e Foundation and 
presided at the postwar panel discussion 


setiing or photo-composition. he con- 
tinued. and “this would mean both 
facility and economy and would cer- 
tainly fit into the ever - growing 
scheme of offset printing.” 

Mr. Giegengack said further, “Let- 
terpress and lithography have been 
considered competitive methods. 
natural enemies. I think this attitude 
which has already begun to diminish. 
will disappear from both branches 
of the industry by the time we get 
into peacetime production. These 
methods. as well as gravure. have too 


much in common and loo many mu 


tual interests for such short-sighted 


Many fin- 


principles to apply. 
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Curt Teich. Jr. 
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LNA Officers and Directors, 1944-'45 


Officers 


Stecher-Traung Lithograph Corp.. San Francisco and Rochester 
National Process Co.. New York 


Kindred MacLean & Co., Long Island City. \. Y. 


Directors 
Courier-Journal. Job Ptg. Co.. Louisville. Ky. 
The Forbes Lithograph Mfg. Co.. Boston 
Goes Lithographing Co.. Chicago 
The Gugler Lithographic Co.. Milwaukee 
Western Lithograph Co.. Los Angeles 
John H. Harland Co.. Atlanta 
R. RK. Heywood Co.. Inc... New York 
The Steck Co.. Austin, Texas 
Graphic Arts Corp. of Ohio, Toledo 
Kindred MacLean & Co.. Long Island City, \. Y. 
National Process Co.. New York 
Michigan Lithographing Co.. Grand Rapids, Mich. 
The Strobridge Lithographing Co., Cincinnati 
American Colortype Co., Allwood, Clifton, N. 5. 
Continental Lithograph Corp.. Cleveland 
S. C. Toof & Co... Memphis 
Calvert Lithographing Co., Detroit 
The Regensteiner Corp... Chicago 
Rossotti Lithographing Co.. Inc., North Bergen, \. J. 
Schmidt Lithograph Co.. San Francisco 
American Bank Stationery Co., Baltimore 
Curt Teich & Co.. Inc.. Chicago 
Dennison & Sons. Long Island City, \. Y. 
Stecher-Traung Lithograph Corp., San Francisco 
Western Prtg. & Lithographing Co.. Racine. Wise. 
Wolff Printing Co.. St. Louis 


Honorary Directors 
Brett Lithographing Co.. Long Island City, N. Y. 


Kaumagraph Company. Wilmington, Del. 





Niagara Lithograph Co.. Buffalo. N.Y. 








































hed printing jobs vill be a com 


bination of two or more methods of 


| roduction.. 


Pulp and Paper Supply 

EX HOVEY. director. Paper Div.. 
War Production Board. Washing- 

ton. A cautiously optimistic view of 
the pulp and paper supply for the 


halance of the vear was given by 
Vir. Hovey. who reporied that already 
prisoners ol 


eight or nine thousand 


war are al work in the woods cuttine 
pulp. He stated that in a 


there may be 15.000 of 


trees fo 
short time 
these prisoners at work to help re 
lieve the paper shortage. “I am con- 


fident that we will soon turn the 


corner to a better pulp situation.” 
he said. qualifying his statement with 
three “ifs: the draft. the weather in 
the woods areas. and the invasion. He 
pointed out that while we are faced 
with demands for 


Mnecreasine paper. 


it the same time we have been faced 
with less production of pulp through 


lack ol 


urged lithographers 


manpowel He = stronely 


‘o do their part 


in the conservation program. both 


through salvage and publicity. 


WPB Production Controls 


R D. ROSS. Assistant Director. 
® Printing & Publishing  Div.. 
WPB. Washington The greatest 
help we can have from = the litho- 


industry is compliance with 
\lr. Ross 


structure. 


‘raph 
the spirit of WPB orders.” 


tated is | told of the 


“ 


f, 


7 






function and purpose of his division. 4 
Don't look for loopholes in the or- 
asked. 


made to 


ders.” he hecause an attempt 


has been write the orders 
in understandable business language 
rather than in legal phraseology. Mr. 


who is an executive of R. R. 


Donnelley & 
plant. explained that his 


Ross. 


Sons. Chicago. com- 
bination 
division is composed of men straight 
from the printing and lithographic 
industry. and that they are sympa- 
thetic to the industry's problems. He 
tries to give a hearing to everyone 
who comes to Washineton for help. 


he said. 


Manpower Problems 
SPENCER. Regional Di- 


H. 
W. rector. War Manpower Com- 


Chicago. Vr. 


veneral for in- 


mission. Spencer 
praised industry in 
creasing production records in spite 
of the withdrawal of men through the 
draft and the reduction of employ- 


ment in some munitions industries. 


He asserted that a false impression of 
the war situation is created because 
cut-backs in war employment are 
more widely publicized than the many 


peace 


increases In wat production. 


sued a warnine against the 


psychosis” which results from believ- 


ine that the war is already won. He 
stated that estimates by the War Man- 
power Commission indicate that 800.- 
000 more men were needed for war 
production between January | and 


July tl. and that Selective Service 





These camera highlights were taken at the president's reception by William H. Wood of the Harris-Seybold-Potter Co. 
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needed the same number during the 
same period. He pointed out that as 
a result of these needs. which neces 
sarily take priority over all other 
manpower needs, the lithographic in- 
dustry must face the problem caused 
by the withdrawal of even more men 


for these purposes. 


Wage Regulation 

E Bb. MeNATT. National War Labor 
® Board. Chicago. Mr. MeNatt. 
who also addressed the annual con- 
ference of the LNA last vear. stated 
that the Little Steel Formula. which 
in general limits wage increases to 
15 per cent over 1941. is still the prin- 
cipal wage rule. This is based on the 
‘ost of living statistics compiled by 
the U.S. 


consideration is 


Bureau of Labor. although 
heine given to the 
figures compiled by organized labor 
which are at variance with the gov- 
ernment figures. 

Labor 


War 


wage adjust- 


He stressed that the 
Board will make no 
ments on manpower grounds or for 
manpower reasons. because it does 
not believe that the wage mechanism 
is the proper device for influencing 
the flow of manpower. He described 
the provisions of General Order 31 
including recent changes. He also ex- 
plained that employers of less than 
eight are still exempt from wage con- 
trol with a few minor exceptions. \ 
lively period of questions from the 


floor followed Mr. MeNatt’s talk. 


(Continued on Page 65) 












Invasion Increases 
Demand for Maps 





LT. COL. FREDERICK W. MAST, C. E. 


Executive Officer, Army Map Service 


(Before the LNA War Conference) 


E have now come through 

a period of training for 

the armed forces in which 
our part has been the furnishing of 
maps for training and initial opera- 
tions. We now stand on the eve of 
the invasion of Europe and there will 
certainly be heavy demands on all of 
us. There has undoubtedly been too 
general an assumption that the war 
is all but won. in spite of the obvious 
fact that the invasion of Europe is 
still not under way. Maps. as an im- 
plement of war, are in greater de- 
mand during the period of field op- 
erations than they are during the 
planning and training stages. Our 
pride is directed toward the past: but 
our task is of the present and the 
future. Our courage must be meas- 
ured at home just as it is on the fight- 
ing fronts to make sure that the price 
paid in human misery will win com- 
plete victory. Even when the produc- 
tion goals have been reached. it still 
remains true that the supply of an 
uninterrupted flow of equipment is 
the greatest task of the workers at 
home. It must never be said that as a 
result of too great concentration on 
the problems of postwar conversions. 
we allowed our efforts for successful 


We must 


win the war as speedily and complete- 


conduct of the war to lage. 


ly as possible. 
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As you probably know. when the 
First World War began the 


had practically no map service. Dur- 


Army 


ing that struggle there was operated 
in’ Washington the Central 
Plant. The United 


(Army's needs for maps were not so 


Repro- 
duction States 


apparent because that conflict) was 
largely held in the well-mapped coun- 
try of France and also because the 
war was a war of position and did 
not move over large areas of the 
earth. It has been stated by some 
English historian that the total map 
production of the First World War 
amounted to not more than 35.000.- 
000 copies. The total production of 
the United States Army ran to only a 
small fraction of that amount  be- 
cause of the fact that most of the map 
requirements could be supplied by 
the French. 

After the war the Engineer Repro- 
duction Plant was created and was 
located at the Army War College for 
two decades. The plant was starved 
and the Corps of Engineers resorted 
Dur- 


ing the late 30°s experimentation was 


to many devices to cultivate it. 


speeded up and after considerable re- 
search and investigation of the rela- 
tive methods of letterpress. colloty pe. 
silk-screen. gravure and other mul- 
processes the photo- 


tiple image 


lithographic process Was decided 








The author examines one of the washable maps 
which will stand up under extreme punishment 


upon as the best method for map pro 
duction. At that time the term “total 
war was accepted by many as mere- 
ly a phrase--we have learned since 
that it is more than a phrase and it 
will take all of our combined efforts 
to meet the map needs of the armed 
forces. When the opportunity came 
in 1941 to erect a new building in 
Washington it was built around the 
requirements of the — lithographic 


process. In the early stages of the 
war our own plant largely served the 


Army s needs for map production. 


W' have divided the preparation 
of a map into three general 
phases: the first. the drawing of the 
hasic copy. the second, its reproduc- 
tion by lithography, and the third its 
shipment to the fighting front. The 
divisions concerned with these opera- 
tions in the base plant are called the 
Cartographic. the Reproduction. and 
the Administrative. 


The Cartographic Division is com- 


23 























































posed, in large measure, of indi- 
viduals who are cousins of vour art 


department. They procure all avail- 


able map manuscript. which may be 


library file copies of maps. intelli- 
gence reports, aerial protographs. o1 
even the diaries of travelers. From 
these sundry sources they prepare a 
rompilation manuscript and finally 
draft the color separation boards. 
After a preliminary edit the material 
is ready for the reproduction divi- 
sion. For the last year they have fin- 
ished the reproduction manuscript for 
one map every hour, i.e.. 
24 hours of the day. seven days a 


week, and 52 weeks a year. 


each of the 





Since the start of the war. the Re- 
production Division has had more 
orders than it could fill and through 
our contracting officers we have called 
upon you for help. As our require- 
ments have increased and as our own 
internal production is fixed by the 
capacity of our one plant. we have 
called upon you to produce the stead- 
ily increasing balance. During the 
first quarter of this year you have 
produced approximately two-thirds of 
our total requirement. It would not 
have been possible for us to meet 
this revuirement without your help 
and we are sincerely grateful to you 


for your part in it. 





Map Making in World War | Was Crude Process 
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The above drawing was made during the First World War and shows the portable litho 


section of the 302nd Engineers in action in 1918. 


The drawing was sent to Gus Haustein 


of the Lithographers National Association some years ago by W. R. Naughton, master en- 
gineer of the unit who is no longer living. It was published at the beginning of the present 
war in 1939 and serves to contrast the litho map making methods in the two wars. The 
accompanying article tells of the map making work in the present conflict. 


24 








\ perfect map, on the delivery pile 
of the press. is still not ready for the 
soldier’s use. It must be packed, pro- 
tected, and shipped across an ocean. 
\ll this must be done in the most 
expeditious manner and its identity 
must be concealed from unfriendly 
eyes. We have also called upon you 
in recent months to assist our admin- 
istrative division in the tasks prepara- 
tory to shipment of this increased 
volume of maps because our own fa- 
cilities would have become a bottle- 
neck in this operation. You have 
done this tedious job remarkably 
well and have thereby enabled us to 
expedite the shipment of millions of 


maps. 


ie get some idea of the changing 
requirements we may turn to the 
shipping records. In the first quarter 
of 1942 our 
amounted to 1.400.000 maps. In the 


overseas shipments 
fall of 1942, we received what seemed 
to be staggering requirements for the 
invasion of Africa. As a matter of 
record, we shipped over 14,000,000 
maps in the last quarter of 1942. In 
a recent article, the commanding gen- 
eral, army service forces, Lt. General 
Brehon Somervell, stated: “Some of 
our many other invasion preparations 
[ will mention later, but here is just 
one item: our engineers have mapped 
the face of western and southern Eu- 
rope for General Eisenhower. pro- 
ducing 69,600.000 copies of 3.132 
different maps.” Of this total. ovet 
14,000.000 copies were shipped in 
the first quarter of this year.” 

This material has been shipped in 
record-breaking time on many occa- 
sions of which a recent one serves as 
a good example. On a Thursday we 
received a notice from the chief of 
engineers requiring a replacement of 
a certain shipment of maps amount- 
ing to a total of 273,000 maps and 
asking for reshipment the following 
Wednesday. Our production records 
disclosed that these maps had origi- 
nally been reproduced by three dif- 
ferent lithographers located in scat- 
tered sections of the country. A 
check-up with these firms disclosed 
that by sacrificing production sched- 
ules on other work then in the press- 


(Continued on Page 75) 
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Wadewitz Heads Litho Foundation, 
Enlarge Board, Launch Broad Plan 


Mitchell outlines new 
10 point revitalized 
program and urges in- 


creased participation 


H. WADEWITZ, president of 
Western Printing & Lithograph- 

B® ing Co.. Racine. Wis.. and 
Poughkeepsie, N. Y., was elected pres- 
ident of the Lithographic Technical 
Foundation, Alfred B. 
Rode, president of Rode & Brand. New 
York. at the 
meeting held in Chicago during May. 
L. H. Jackson. president of Stecher- 


Traung Lithograph Corp., San Fran- 


succeeding 


Foundation’s annual 


cisco and Rochester. was elected vice 
president to succeed R. V. Mitchell. 
president of the Harris-Seybold-Potter 
Co.. who became a member of the 
hoard of directors. Two officers were 
re-elected. They are: secretary—Gen. 
William Ottmann. chairman of U. S. 
Printing & Lithographing Co., New 
York: and treasurer—R. R. Heywood. 
president of R. R. Heywood Co., New 
York. Mr. Rode. who had served as 
head of the Foundation since it was 
established in 1924, became a direc- 
tor. 

Mr. Mitchell, addressing the con- 
ference of the Lithographers National 
Association at Chicago May 9, out- 
lined a revitalized Foundation pro- 


gram, enlarged to fit the needs of the 
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Alfred B. Rode, Retiring Head 


industry today. with a revised finan- 
cial policy and a larger and more 
active board. Members of the board. 
in addition to all of the above named 
oficers, are: George E. Loder, Na- 
tional Process Co.. New York: Milton 
P. Thwaite, Dennison & Sons. Lone 
Island City, N. Y.; Harold Holden. 
Oxford Paper Co.. New York: Thos. 
FE. Donnelley, R. R. Donnelley & 
Sons Co.. Chicago: W. H. Merten. The 
Strobridge Litho. Co.. Cincinnati: 
John M. Wolff. Wolff Printing Co.. 
St. Louis; Leonard Knopf, The Meyer- 
cord Co., Chicago; Randolph T. Ode. 
Providence Litho. Co.. Providence. 
R. I.: Horace Reed, Niagara Litho. 
Co.. Buffalo. N. Y.: Trowbridge Mar- 
ston. Kaumagraph Co.. Wilmington. 
Del.; Carl R. Schmidt. Schmidt Litho. 
Co.. San Francisco: Bromwell Ault. 
Interchemical Corp.. New York. 
Sounding the 
Foundation in the presentation of its 
post-war plans at the LNA Conven- 
tion, Mr. Mitchell pointed out that 
renewed interest and continued sup- 
port from the industry members was 
most essential to future success, that 


the directorate had done its best in 


keynote for the 


Edward H. Wadewitz, New President 


the past to make the Foundation a 
going and growing institution but 
that the industry itself must take hold 
and display interest and action to 
assure complete success. 

He outlined a 10 point program. 
which has already been approved and 
set in motion, as follows: 

1. A fiscal policy which will fur- 
nish all members of the industry with 
periodic financial reports. 

2. A fiscal management which will 
place the investment of Foundation 
funds in the hands of competent fiscal 
agents. 

3. An enlarged board of directors, 
totaling eighteen members, with wider 
representation by selection of six 
members from the East, the central 
and other areas. 

1. Rotation of the board by limit- 
ing terms of service to three years, to 
assure a flow of new blood, new en- 
ergy and ideas. 

5. Location of board meetings. to 
he held at least twice a year, in two 
different cities. 

6. Employment of a competent, 
full-time executive director to han- 


(Continued on Page 69) 


25 















































Selecting and training your future 





DALEY FURL 


By J. C. ASPLEY, PRESIDENT, DARTNELL CORP., CHICAGO 


OUR boys who are serving in 
the armed forces are taught that 
when they get into a tight spot. 

the first thing they must do is to look 

trround and make an estimate of the 
situation 
Let us make an estimate of the situ 


face, Che 


mittee of the Committee for Economic 


ilion we Research Com 
Development has determined that in 
order to have high level employment 
in this country after the war, and pro 
vide jobs for those who will come 
hack to industry from the services. as 
well as all others able and willing to 
work, from 35 to S50 per cent more 
roods and services must be sold in 


the United States than were sold in 


1940. That is a minimum. Anythine 
less will not be good enough. That 
is a tremendous challenge. and | 


might add, a tremendous opportunity 
for those of us who have sales respon 
sibility. 

It means, in short. that not only 
must we prepare now to do a far 
better and more effective selling job 
than we have ever done before. but it 
means that the lithographing indus 
try has the greatest opportunity of al 
limes to step out and make a place for 
itself. such as it has never had before 

It is voun responsibility. as 1 see it. 
to help business attain this postwar 
objective by providing it with new 
ideas for merchandising goods: n- 
and better sales tools: more effective 


al promotional literature: bette 
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point-of-sale displays: better pack- 
ages and an altogether more effective 
use of lithography in advertising. 

And that. my 


friends. is a man 


sized order. In fact. it is such a big 
order that it may well call for a whole 
new approach to your sales operation. 
It calls for a larger and better organ 
more carefully se- 
better 


ized sales force 


lected salesmen trained and 


more effective salesmen—better paid 
ind more intelligently compensated 
salesmen and for better supervised 


ind more skillfully directed salesmen. 


IRST of all we should accept, in 
F incite at least, the idea that no 
matter how good we think we are in 
“picking” salesmen, we are not good 
enough. A better postwar sales or- 
ganization, whether it is one man or 
a hundred. must begin with a better 
method of selecting salesmen. 

First. we should think about the 
kind of postwar selling job we want 


We need, as a 


base for our plan. job specifications. 


our salesmen to do. 


With job specifications to work from. 
we should establish a selection pro- 
cedure. We just can’t afford to play 
hunches on this matter of picking our 
postwal salesmen. We need to de 
velop. for our own particular business. 
a selection pattern. 

And what shall those procedures 
he? 

Well. that is the $61 question. | 


cant tell you how to manage your own 


business, but, based on modern prac 
tice, they might include: 

a-——a standardized application 

blank 

b—-a weighted interview or rating 

form 
c— a Hill report on each man 
d——a medical examination of each 

man 
e—an intelligent check of refer- 
ences, 

And over and above those things. 
we might profitably consider the use 
of certain ability and aptitude tests 
made by outside organizations. as a 
check against our own judgment. The 
army and navy seem to be using them 
very effectively. Why cannot busines- 


use them. too ? 


ET us assume we have developed a 
L selection procedure which should 
enable us to cut in half the turnover 
we normally experience in employing 
new salesmen—especially young 
salesmen. 

The next question is. how to train 
them. It is a safe bet that most of us 
have taken the easy way out of this 
We have left our salesmen to 
pretty much train themselves. Eithe 
didn't. If they 


did. we patted ourselves on the back 


one. 
they learned or they 


for being good pickers. If they proved 

to be duds. well, it was their fault. 

They were just too dumb to learn. 
Or. perhaps we toyed with the 


training techniques of prewar. which 
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were mainly getting the men together 
in groups and pouring it into them 
pouring so much into them that they 
probably forgot 70 per cent of it be- 
fore they even really got out in the 
presence of prospects. 

And, what did we train them to do? 
Judging from most lithograph sales- 
men who have called on me, I would 
say their principal training has been 
in the art of out-smarting and under- 
selling their competitor. A few com- 
panies have trained their salesmen to 
do a creative selling job. But very 
few. 

In postwar, simply snatching busi- 
ness from one another will not do 
the job that must be done. The job 
must be approached from the all- 
over industry standpoint, or, to use a 
threadbare phrase, postwar salesmen 
must he trained to make two pieces of 
lithography grow where one grew be- 
fore. In short—the lithographing in- 


dustry. if it is to measure up to its 


postwar challenge and its postwar 


opportunity, needs to train salesmen 
who will create new customers for the 
industry. as well as secure orders for 


their company. 


7" R most important postwar 
competition will not be your com- 


petitor down the street, but the many 
new industries that are in the making. 
the new processes that will come in 
the wake of the war: the competition 
for the business dollar. Salesmen 
must be trained to meet that kind of 
competition by the use of creative 
selling methods and techniques. We 
talking 


years. Now we need to do 


have been about this for 
twenty 
something about it. 

One step in that direction, it seems 
to me. might be the establishment of 
regional training institutes after the 
pattern used in the building industry. 
Such schools or institutes could do in 
a cooperative way, much of the spade 
work necessary in training salesmen. 
At least they 


groups many things about new uses 


could be taught in 
for lithography. They could be taught 
more effectively and less expensively. 
Such schools, incidentally. would pro- 
vide facilities to recruit for the in- 
dustry the best type of young men. 
They could undertake the refresher 
training which salesmen now on the 


job are going to need. And they could 
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LONG 


In these abnormal days when salesmen with anything to sell are in the driver's 


seat, let's not forget that the “good old days” 


see above) will return 
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do a certain amount of “vestibule” 
training as well. 

I submit that thought for the con- 
sideration of this conference—if it is 
not already under consideration. One 
yr two printers’ organizations experi- 
mented with the idea before the war. 
But it has never been done in a really 
effective way. nor in a way which 
places the whole weight of the indus- 


try behind it. 


B? FAR the most important training 
of postwar salesmen is the coach- 
ing and instruction they receive on 
the job. That is a never ending task 
and one which has been woefully 
neglected by your industry. 

One thing industry has learned in 
this war is the tremendous possibili- 
ties of the Training Within Industry 
technique of training men for all sorts 
of jobs. So far the work has been 
confined to the production field. That 
is natural since production is the great 
need of today. 

But tomorrow the great need will 
be sales. And we would be dumb in 
deed if we do not study and utilize 
to the utmost these training tech- 
niques and methods developed by 
TWI. 

There is nothing mysterious about 
the Job Instruction Training of TWH. 
It requires (1) a careful analysis of 
every job to be done: (2) the arrang- 
ing of these jobs into a one-step-at-a- 
time procedure; (3) written defini- 
tions; (4) training trainers to train 
men to do those jobs according to 
predetermined definitions: (5) a 
practical system of up-grading men. 
so that as they show proficiency they 
can be advanced to jobs requiring 
ereater skill and greater ability: (6) 
a method of compensating these men 
contingent upon performance. — In 
other words. there must be an incen- 
tive for the men to put forth greater 


effort. 


OW. I would like to discuss briefly 
a few principles which experience 
has proved essential to the success of 
any kind of training program. 
|. Sales training to be effective 
must be practical. It must talk 
the salesman’s language. 


(Continued on Page 71) 






































Rose Heads Point of Purchase, 
Hodder Succeeds Sajous as Sec’y. 


G ELORGE L. ROSE of The Mount- 
ing & Finishing Co. Brooklyn. 
was elected president of the Point 


Purchase Advertising Institute. 
and the appointment of Clifford E. 
Hodder ids 


innounced, at 


execulive secretary was 


the organization’s an- 


nual meetine held Mav 9 at the 
dleewater Beach Hotel. Chicago. 
during the LNA War Conference. 


Vr. Rose succeeds Ralph W. Thomas. 
Forbes Lithograph Mfe. Co.. Boston. 


as president of the institute. Other 
olhcers are Ceorge Kindred. Kin- 
dred. MacLean & Co.. Lone Island 





George C. Kindred, vice president 


new execu 


City. N. Y., vice president, who suc- 
ceeds Lloyd Grisamore, Arvey Corp.. 
Chicago and Jersey City; and Homer 
H. Johnson, Snyder & Black Co.. 
New York, secretary-treasurer. who 
succeeds Mr. Rose to that office. Mr. 
Hodder Edward T. 
who resigned during April. 

coming out of World War I. 
\lr. Hodder has 
ome phase of point of purchase ad- 
work. he told Vodern 


Lithography, all the way from instal- 


Sajous 


succeeds 


Since 


heen engaged in 


vertising 


ling window displays through to 


planning and handling 


campaigns 


Geo. L.> 
Rose, new 
president 


4q Clifford 
E. Hodder, 


tive sec'y 








Homer H. Johnson, Sec'y-Treas. 





for national advertisers and conduct. 
ing research studies on display ad- 
vertising. A large part of his experi- 
ence has been in the automotive in- 
dustry and in chain store management 
and merchandising. For the last 
three years he has conducted his own 
enterprise as a free lance consultant 
and research man on displays for 
advertising agencies and manufac- 
turers. 

Directors elected include John 
Wolfe. Wolfe Printing Co., St. Louis; 
George Phillips, Cluett Peabody & 
Co.. New York; A. E. Haase. Vick 
Chemical New York; Charles 


Solomon, American Safety Razor Co.. 


Co.. 


Brooklyn; and D. C. Ozman, Chicago 
Co.. Chicago. Mr. 


Solomon was recently elected to fill 


Cardboard 


the vacancy on the board occasioned 
by the resignation of George DeBeer. 
Bauer & Black Co.. 
left the advertising department of his 


Chicago, who 
firm. 

\ broader program of activity for 
the coming year was outlined and a 
summary of the past year’s work was 
given. The group’s statement fol- 
lows. in part: 

“For the past year, due to all-out 
war effort, Point of Purchase Adver- 


tising Institute has curtailed its ef- 
forts to concentration of effort on 
problems relating to the war with 


emphasis o activity in 
connection with manufacture, packag- 
ing, transportation and use of point of 
purchase advertising material. 


government 


However, recent Bulletins and 


(Continued on Page 73) 





Charles Solomon, new director. 
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KODALITH FILMS 









= QUALITY—the ability to reproduce fine detail, to pre- 
serve tone gradation—is the final measure of a film’s value in photo- 
mechanical work. Kodalith Films pass the magnifier test with flying 
colors. Their dot-forming ability gives full play to the cameraman’s 
skill and judgment. Their uniformity permits exposure and processing 


routines to be established and maintained on a profitable basis. 


Your Kodak Graphic Arts dealer can supply you with a variety 


of Kodalith Films in types and sizes to meet every requirement. 


Graphic Arts Sales Division 


EASTMAN KODAK COMPANY 


Rochester, N. Y. 
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AND- NOW 


YOU CAN AGAIN PURCHASE 


AGSCO-TUFF-STUFF 
Graining Machine Linings 


ON MRO RATED ORDERS 


American Grapep Sanp Co. 
2512-18 GREENVIEW AVENUE 
CHICAGO-14-ILLINOIS 
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YOU TOO CAN 


STEP & REPEAT: PHOTO-COMPOSE 














With the Long Pre-Set Line-Up 
Machine. Investigate this most 
inexpensive and versatile improve- 
ment in graphic arts equipment. 


FEATURES 





1. Eliminates the addition of error 
provoking complex fractions in 
making layouts. 


2. Quality and precision page line 
up faster than possible by hand 
lay out. 


3. Combines opaquing table, lay- 
out table and step and repeat ma- 
chine in one precision built unit. 


|, Press sheets checked in 60 sec- 
onds. Positive and fast pressroom 
operations. 

PRICE 

ae ee ere $300.00 







Long Engineering Research Company 


1000 WHEATSHEAF ROAD, LINDEN, N. J. 
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IT ISN'T ALWAYS THE WEATHER 


When things go wrong in offset lithography, 
it is an easy matter to blame the weather. 

When clean distribution seems impos- 
sible, when sheets offset and run dirty--- 
it might be the rollers---even though they 
seem right. 

You cannot expect rollers to last forever 
~-to perform consistently month after 
month---i: hot weather or cold. They have 
a hard job. They should be cleaned care- 


fully, stored properly when not in use, and 
replaced when they begin to lose their high- 
est degree of efficiency. 

Make no compromise with the quality of 
rollers. Get Bingham’s SAMSON Offset Roll- 
ers or Bingham LITHO-PRINT Offset Roilers. 
They are made to a dependable standard, 
and help to assure maximum output from 
every press hour. There is a Bingham rep- 
resentative convenient to you. 


SAM’L BINGHAM’S SON MFG. CO. 


Roller Makers Since 1847 


Manufacturers of Printers’ and Litho-Offset Rollers 
CHICAGO 5 


Atlanta 3 Des Moines 2 indianapolis 2 Minneapolis 15 Pittsburgh 3 
Cleveland 14 Detroit 10 Kalamazoo 12 Nashville 3 St. Louis 2 
Dallas 1 Houston 6 Kansas City 6 Oklahoma City 6 Springfield, O. 
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INTERNATIONAL 


Back in 1915 New Zea- 
landers put the “NZ” in 
ANZAC when the Austral- 
Zealand Air 


Corps combined. Yanks, 


ian and New 


too, are experts at teaming up 


with other husky lads 


possess- 
o> ing keen eyes and rugged grins. 
No wonder Yanks and New Zealanders 
“down under” have clicked from the very 
start. And this is the kind of hearty 
International Cooperation that gets 


things done the world over. 


PAPERS FOR 
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They Put the ““NZ’ 





PRINTING 


COOPERATION 






- 
by) @ 


tr 


Anzac... 


At home we can help the cause for 
which they re fighting by doing the im- 
portant daily little things such as saving 
waste paper. International Paper Com- 
careful conservation and 


pany urges 


constant salvaging of paper — for paper 


is a vital material in winning the war. 


STH WAR LOAN... BUY MORE 
THAN BEFORE 


Iintemmational 


PAPER COMPANY 


220 E. 42nd ST., NEW YORK 17, N.Y. 
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When is a dot etcher NOT a dot etcher? 
































HERE does dot etching stop and litho art work 
begin? What do you list as the duties of a dot 
etcher in filing Form 10 with the National War Labor 
Board or Selective Service? Just what tasks are 
included in halftone camera operations? — line 
camera operations? — in press operations? — in plate- 
making? The answer to these and similar questions 
regarding job classifications in the lithographic in- 
dustry are being formulated by a Management Labor 
Committee of the National Association of Photo- 
Lithographers so that standard lithographic work 


definitions may be used throughout the country. 


When completed, the findings of this study will be a 
valuable contribution to the progress of this expanding 


industry. 


Your firm can help us with this work. We would like 
to have as source material all of the definitions of job 
classifications we can collect. Of course we will want 
to send to each firm that cooperates a copy of the com- 


plete study. 
This is another of the current activities of the NAPI. 
We invite your cooperation and comments. 


Send your information to Walter E. Soderstrom, Execu- 


tive Secretary. 


National Association of Photo-Lithographers 






1776 Broadway 


New Yo:zk 19, N. Y. 
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ANSCO STAY-FLAT SOLUTION 









|__' “/T SURE Is 
(EASY TO HANDLE” 







— Clean-workin g 


— Pours and coats easily 


on polished glass 





"YES —AND 
HARD TO BEAT” 





— Keeps film flat 


on glass 
c 






— Gives perfect adhesion 
over large area 
Cc 


— It’s economical 


ANSCO STAY-FLAT SOLUTION comes in two a 


types 


REGULAR~ a clear solution recommended for 
cameras with detachable focusing 
backs. 


MATTE provides both an adhesive coating for 
film support and a ground-glass effect 
for focusing purposes. Recommended 
for darkrocm cameras with stationary 


focusing back. 


Try Ansco Stay-Flat Solution soon. Keep in mind, too, Ansco’s complete line 
of films for reproduction work—Reprolith, Reprolith Thin Base, Reprolith 
Ortho, Reprolith Ortho Thin Base and Reprolith Panchromatic. Ansco, Bing- 
hamton, New York. A Livision of General Aniline & Film Corporation. 
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If you haven’t discovered how the /ree 
services of The Letterhead Clinic can help you 
make money, find out now by simply sending 
3 copies of a letterhead (your own will do) 
for a free, scientific analysis and a free 24-page 
book which completely explains The Clinic’s 
free business-building plan. Snip, snip, snip 


that convenient coupon now. Whiting-Plover 


« gw 
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£> f- A 


36 MODERN LITHOGRAPHY 





Paper Company, Stevens Point, Wisconsin. 
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NE of the most frequently 

asked questions in the trade 

is. “Why should we mess 
with pH Control, anyhow?” “Why 
is it necessary to know the acidity or 
alkalinity of coating solutions. coun- 
ter etches. press fountain solutions. 
dampers. paper and ink?” “What is 
the good of attempting to control the 
activities of these items as far as their 
chemical balance is concerned?” Let 
us take these items one at a time. 

As we all know. in the albumen 
process there is a direct relationship 
between ammonium bichromate and 
ammonia. which is added to the solu- 
tion. The alkalinity arrived at by 
adding ammonia to the solution di- 
rectly bears on the sensitivity of the 
solution under exposure. Any upset 
in the balance will affect the expo- 
sure and result in either an over, or 
underdeveloped plate. The same 
holds true in the manufacture of deep 
etch coating solutions, the only differ- 
ence being that the manufacturer. 
due to close control of the compound- 
ing of the formula, is able to hold the 
alkalinity to very close limits result- 
ing in a uniformly good coating. 

Qn the subject of counter etches, 
the addition of too much acid to the 
etch directly reflects in the grain on 
the plate. This also has considerable 
to do with the removal of the oxide 
on the face of the plate and can 
shorten the length of run expected 
and the fidelity of the work produced. 
With fountain etches. the acid in the 
fountain affects the length of run 
expected from the plate, and_ the 
sharpness or clarity of the halftones 


or solids being produced. 


N the case of dampers, the acidity 
of the solution undoubtedly affects 
the length of life of the dampening 


cover and the uniformity with which 
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Why bother with pH, chemical exactness, or 
cleanliness? They only produce better work. 


By NORMAN A. MACK, Technical Dir., Roberts & Porter, Inc. 


(Based on a Talk Before the Litho Club of Milwaukee) 





it distributes water to the press plate, 
(ny discrepancy in this coverage re- 
sults in blurred halftones and = im- 
proper tone of ink. The acidity or 
the alkalinity of the papers is deter- 
mined by the manufacturer. and he is 
‘xtremely careful that the acid or 
alkaline ratio is accurately main- 
tained. otherwise under present con- 
ditions excess in either of these 
would reflect in the quality of the 
work being produced. 

The effect of acidity on the ink is 
extremely serious and can cause un- 
told loss of production by having 
the fountain etch attack the ink, 
breaking down its gloss. weakening 
tints. and destroying true color in the 
deep tones of ink. 

With all of the above conditions 
surrounding the earning of a dollar 
bill. why tolerate conditions in your 
own shop that cost so much? In my 
wanderings over the past eight years 
in various platemaking departments 
and press rooms, I have noticed, the 
following conditions. 

In the platemaking departments it 
has been an exception to see all glass- 
ware. such as graduates and so forth. 
perfectly clean and sanitary. Plate 
whirlers are guilty. due to improper 
maintenance of speed. caused by the 
drive belts becoming loose from time 
to time when adjustments have not 
been made. A _ frequent cause of 
trouble in the platemaking depart- 
ment is the lack of proper vacuum 


being maintained in the vacuum 


frame. and some plants are extremely 
careless with the maintenance of vac- 
uum pumps and the blanket in back 
of the glass. 

| have seen. in many plants, the 
use of cotton batting as a filter, and 
untold thousands of dollars have been 
lost due to lint coming out of the 
cotton and getting into the formula. 
It has been on only rare occasions 
that I have observed a truly clean 
platemaking department. The = dirt 
collected on the walls. ceilings and 
floors of these departments has much 
to do with the contamination of for- 
mulas. Things such as balance scales 
are seldom adjusted or set on level 
plates. The gum jar would walk off 
by itself if it weren't stuck to the 


floor. 


\ plant after plant | have observed 

secret formulas and such “hokus 
pokus,” each man seldom realizing 
that the industry as a whole is well 
aware of these formulas and has used 
them or rejected them according to 
their stability. The manufacturer 
takes infinite pains in compounding 
his products only to see them used 
carelessly and in surroundings that 
make it extremely doubtful if his so- 
lutions would work in spite of all his 
care. I, myself. have grained the 
plates hours on end only to see the 
erain removed from the plate in 
thirty seconds by too strong a coun- 
ter etch. I have seen deep etch coat- 


(Continued on Page 83) 

























WHAT TO DO 


atoll frostica flaming ? 
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CIVILIAN PRIORITY 
DELIVERY PLAN 


Don’t Wait! Reserve now the presses 
you will need for tomorrow’s print- 
ing. Assure your definite place in 
line with a certified Priority Num- 


ber on any of these ATF presses: 


LETTERPRESS 
Style C Kelly No. 1 Kelly No. 2 Kelly 
Kelly Clipper Little Giant 
OFFSET 
Little Chief Chief Big Chief 








Here is the most practical help 
ever offered to the printer. En- 
ables any printer willing to DO 
SOMETHING ABOUT IT to an- 
alyze his market and equipment, 
plan his production, and sell his 
services. This booklet is a“ MUST” 
for printers who expect to be in 


business after the war. 


Practically does your planning 
for you in five logical steps. Scien- 
tific but simple...shows you just 
where you'll stand when the war 
is won and the dammed-up flood 
of post-war printing is released. 
Every step fully explained...com- 
pletely charted. Ask your ATF 


Salesman for your copy or send to 


fa y | 
hineucan 
TYPE FOUNDERS 


200 Elmora Avenue, Elizabeth B, New Jersey 


BRANCHES AND DEALERS IN PRINCIPAL CITIES 
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OST important changes con- 

cerning lithographers for the 

past thirty days are the re- 
visions of Order L-241. Commercial 
Printing: L-244, 
L-245. Books. 


The revised L-241 now 


Magazines. and 


includes 
“all printing produced by any type 
of printing machine covered by Order 
L-226 (Graphic Arts Machinery). or 
any tvpe of duplicating machine cov- 
ered by Order L-54-c.~ 

For the first time. WPB has made 
it clear in the order that the applica- 
tion of ink to paper in any form. in- 
Multilith. Davidson dupli- 


p rocesses 


cluding 
cators. or Mimeograph 
clearly falls under the commercial 
printing order. To avoid an impos- 
sible administrative problem of at- 
lempting to govern the use of paper 


by offices throughout the country. an 





exception has been written into the 
order, exempting from certain of the 
provisions those who use less than 
114 tons of paper per quarter. 

There has been a change made in 
the first of the two methods formerly 
used in determining the quarterly 
hase tonnage: (1) Divide by four the 
total pounds of paper used in 194] 
from which is to be deducted any 
printing covered by other orders, or 
ex-quota printing. (2) Total pounds 
of paper used during the same cal- 
endar quarter of 1941 less ex-quota 


of printing covered by other orders. 





Prior to this change. the lithographer 
was permitted to use either method in 
alternate quarters but under the new 
revised order. one or the other of the 


thove methods must be elected and 
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Revisions in Paper Orders Affect Lithographers 


the lithographer is required to use 

that method throughout the year. 
Quota Limitations 

Users of 


(Quota limitations are: 


0-114 tons inclusive—-quarterly quota 
114 tons. Users of more than Il, 
tons—-5 tons inclusive. may use the 
same as their quarterly base tonnage 
but may nol increase the amount. 
Users of from 5 to 62/5 tons per 
quarter are limited to five tons per 
quarter. Users of more than 62/3 
tons of paper per quarter are lim- 
ited to 75 per cent of the quarterly 
base tonnage. The quarterly base 
tonnage is. of course. based on the 
amount you used in 1941. 
Other Changes 
Other provisions — in- 
clude: (1) 


states and municipalities is no longer 


important 


Printing for counties. 


ex-quota and therefore the printing 
that was done for these purposes in 
1941 should now be included in the 
1941 base tonnage. (2) Gummed 
paper to which ink was applied dur- 
ing 1941 should now be returned to 
the base tonnage as this is now gov- 
erned. Hitherto. guinmed paper was 
regulated only by the converted paper 
products order and printing thereof 
was not limited. It is now included 
under the definition of application of 
ink to paper. (3) Comic and car- 
toon publications which are not 
“books” as defined in Order L-245. 
and. which are not “magazines” as de- 
fined in Order L-244 should be in- 
cluded in computing the base ton- 
nage. (4) Also include instructional 
manuals concerned exclusively with 


a specific brand of product manufac- 





tured or distributed by the person 


issuing the manuals. (5) Directories 
issued by a person whose primary 
business is not publishing. and (6) 
Printed matter of which no copies of 
any edition are offered for sale either 
singly or in bulk at any level of dis- 
tribution. should be included. It is 
to be noted that under this definition, 
printed matter is “offered for sale” 
if it is offered either in consideration 
of a monetary payment. as a pre- 
mium. bonus. dividend, in considera- 
tion of society membership dues, ete. 
Inventory 

The 60 consecutive days’ supply 
provision remains in force, except 
that regardless of the quantity of a 
particular item or of all items in a 
printer's inventory, he may accept 
delivery of any item which he is en- 
titled to accept in the customary unit 
quantity. For example, a full car- 
load. full truckload, 10.000 pounds. 
5.000 pounds. 4 cases, may be ac- 
cepted if he customarily accepted de- 
livery in such units of that item in 


— Use of Quota for Books 


WPB recognized the problem pre- 
sented by the small magazine and 
book publisher and has inserted with- 
in L-241 the provision that a printer 
may print for a magazine publisher 
a magazine or magazines and charge 
to the L-241 quota paper not to ex- 
Should 


the magazine publisher have a quota 


ceed 114 tons per quarter. 


of less than 114 tons per quarter. then 
the printer may furnish him and 
charge against his own L-241 quota 
the difference between the publisher's 
existing quota and the weight of 


(Continued on Page 63) 
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Lear rbbout 
TRANSPARENT 
IMPRESSIONS: 




















You should have this folder which describ- 
es in detail the steps used in the Vandercook 
Method of Making Transparent Impressions. 

It tells how you can convert letterpress 
forms and plates for offset printing without 
the use of the camera. 

If you have a lithographic department or 
are considering one, you should know about 
the Vandercook Method of Making Trans- 
parent Impressions. The full information 


will be sent at your request. 


VANDERCOOK 


PROOF PRESSES - BLOCK LEVELLERS - HACKER GAUGES 





VANDERCOOK & SONS, Main Office and Plant, 900 N. Kilpatrick Ave. 
Chicago 51, Illinois 
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Conference. al- 


HE LNA War 

though devoid of the prewar golf 
and other extra-curricular fol de rol. 
was marked by a few touches remins- 
cent of the peacetime days. Supply 
firms played host at a number of 
events on the program as well as hold- 
ing open house in various suites at the 
Edgewater Beach. 

ml 

At the annual banquet Fuchs & 
Lang gave away three century old 
lithographs as door prizes. They were 
given to: 

Maurice Saunders, LNA Chairman, 
George W. Hall, president of the Western 
Litho Co., Los Angeles, and Wayne E. 
Dorland of ML. 

ml 

The Arvey Corp. was responsible for the 
generous supply of refreshments at the gala 
banquet, while the evening before, many of 
those attending the sessions accepted the 
Arvey invitation and were guests at the 
company’s suite for cocktails. Hosts in- 
cluded Lloyd L. Grisamore, Paul Godell, Royal 
A. Hoffman, William Carmichael and other 
Arvey representatives. 


ml 
Sinclair & Valentine, with Tony 
Math presiding, held a_ continuous 
open house and many guests went 


away with the small pocket leather 
notebook folders which were given 
as souvenirs. 
ml 
The president's reception, one of the so- 
cial highlights of the entire three days, 
crowded two or three hundred lithographers 
and supplymen into the lush West Room 
preceding the banquet. Refreshments were 
by courtesy of Harris-Seybold-Potter. Fewer 
men and women appeared in formal dress, 
a wartime trend which had gained consider- 
able momentum by the time this war con- 
ference rolled around. 
ml 
Speaking of dress. the event this 
year was again marked by the ap- 
pearance of generous sprinklings of 
uniforms throughout the 


Navy 


iniforms were prominent. and we 


military 


crowd. Army. and Marine 


counted several Colonels amone 


them. 
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On Monday evening lithographers 
witnessed one of the colorful 
displays of the Chicago visit. Sixteen 
hundred naval ensigns, members of a 
Northwestern graduating class, were 
having their graduation ball, and took 
over the ballroom, Marine Room, 
Yacht Club, and other favorite hotel 
spots. With the ensigns were 1600 
lovely girls clad in evening dress and 
presenting a bevy of glamour unsur- 
passed by Powers, Ziegfeld or the 
Army Map Service pr 

ml 

IPI came forth with a fine 1941 
edition of its annual cocktail party. 
given in the West Room on Monday 


flowed like 


most 


essroom. 


evening. Refreshments 


ink. 
ml 
A new Miehle two-color press was quite a 
center of attraction at the Miehle Chicago 
plant when lithographers were invited to 
see the press in operation as a curtain-raiser 
for the postwar Miehle line. 
ml 
Biggest question arising out of the 
Why didn’t some lith- 
ographer hire that magician as per- 
2??? 


conference: 


sonnel manager 
ml 
Another suite where many visitors 
showed up was that of Clarence Dick- 
inson and George Carnegie of R. Hoe 
& Co. 
ml 
The Rutherford suite was an-ther center 
for wandering lithographers. 
ml 
Complimentary breakfasts were 


again given by American Type 


Founders thus contributing to the 


consumption of the surplus egg 


supply. 
ml 
Charles T. Brose Western P & L 
VP of Washington fame was elected 
a member of the board of the Pough- 
keepsie Trust Co. recently. 
ml 
ADVERTISING & SELLING reports that 
advertising signs are being painted on bulls 
in Latin America. They're called bullboards. 
ml 


Karl E. Weikel, U. S. Printing & 





Litho recently joined the Merchant 
\arine and is now a Second Mate. 
ml 
Lithography and printing are play- 
ing a major role in the European In- 
vasion when more than 125.000.000 
pamphlets. handbills and posters in 
a score of languages go into action, 
according to the \. Y. Times. Some 
of the literature is designed to pre- 
cede troops and to help in the soften- 
ing up process. Other portions will 
be distributed by our forces to 
civilians and others will be posted 
in public places. 
ml 
Not ordinary burglars, but a specialized 
type, broke into the plant of the Scranton 
(Pa.) Lithographing Co. during April and 
made off with an inter-office communica- 
tions receiving set and transmitter. 
ml 
A Currier & Ives colored litho- 
eraph. “Home to Thanksgiving.” 
sold for $1,500 recently at a New 
York art Another by N. 
Currier, “Rail Shooting on the Dela- 
ware. sold for $1.100. 
ml 
Edwards & Deutsch Lithographing 
Co. and American Colortype Co., Chi- 
cago, recently joined the Advertising 
Federation of America, 
ml 
James L. Murphy, an officer of the 


auction, 


Consolidated Lithographing Corp.. 
Brooklyn. is chairman of the Greater 


New York 


bines the efforts of over 400 hospitals 


Fund drive which com- 


and welfare organizations. 
ml 
Merle Schaff, Dando-Schaff Printing & 
Publishing Co., Philadelphia, acquired a son- 
in-law from the U. S. Army Engineers re- 
cently when his daughter, Betty, was married 
to Elliott Richardson, a high school sweet- 
heart. After much coming and going to and 
from various parts of the country, as is the 
custom of members of the U. S. Army, the 
couple is at present living in Manitou, Colo. 
until the Army moves again. 
ml 
Chas. B. Goes. II. 


salesman with Goes Lithographing 


formerly a 


Co., Chicago. enjoyed a furlough at 
home recently from army duties with 
a crash landing detachment at Drew 
Field. Fla. While in Chicago. formal 
announcement was made in news- 
paper society columns of his engage- 
ment to Miss Martha Estelle John- 
son. Private Goes is the son of Chas. 
B. Goes, Jr.. vice president of the 


Chicago litho concern.** 
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The “dispenser box” that ENDS FUMBLING... 
SAVES TIME... 
. STOPS WASTE... 
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D. PONT PHOTOLITH roll film 
comes packed in a specially designed 
“dispenser box’’ that does away with 
a lot of bother and fuss in the dark- 
room. 


There's no need to remove the roll 
from this box. Simply lift the cover 
... pull out just the length cf film 


you need . . . cut with knife or shears. 
It couldn’t be simpler! 


You waste no film . . . there’s little 
chance of finger prints . . . marks or 
fog from abrasions are avoided. This 
unique container fully protects the 
film against light, dust and other 
hazards. And the white top makes 


the box easy to find in the darx 
room ...saves time. 


Ask your dealer for Du Pont Pho 
tolith Film. You'll like it and you'll 
welcome the convenient way it is 
packed. E. I. du Pont de Nemours & 
Co. (Inc.), Photo Products Dept., 
Wilmington 98, Delaware. 


DU PONT PHOTOLITH FILM 


QUPOND 


REG. u. 5. Pat. OFF 


Buy more than before . .. 


support jth War Loan 


BETTER THINGS FOR BETTER LIVING...THROUGH CHEMISTRY 
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NAPL To Meet in New York 
Plans for a war meeting of the 
Nationa] Photo-Lith- 
ographers to be held at Hotel New 
Yorker, New York City. Thursday. 


Friday and Saturday. September 21- 


Association of 


23. were announced by Walter Soder- 
strom. executive secretary. following 
a meeting of the association's board 
in Chicago May 9. 

The NAPL directors also tackled the 
problem of establishing definitions of 
job classifications in the lithographic 
industry and after conferences with 
representatives of the Amalgamated 
Lithographers of America. an associa- 
tion committee was appointed to 
work on the project. Members of this 
group are Rex Howard. Peoria Blue 
& Photo Print Co.. Peoria. Il.: Allen 
Lithograph Corp.. 
Cleveland: Lee Rosenstadt. Ardlee 
Service. New York: Charles Mallet. 


Rand Avery-Gordon Taylor. Boston: 


Frost. Copifver 


and Harry Brinkman, Foto-Lith. Inc.. 
Cincinnati. The ultimate aim is to 
establish standardized definitions for 
the various jobs. such as stripping. 
press operation. photography. and 


dot etching. 


Six Classes Under Way in N. Y. 
Six classes are now meeting regu- 
larly. with a total of 34 apprentices 
enrolled, in the lithographic training 
program launched recently in New 
York for the instruction of working 
lithographic apprentices. H. H. Platt. 
Sackett & Wilhelms Lithographing 
Corp.. who is chairman of the indus- 
try committee in charge. said that 
plans for the future were considered 
at a committee meeting June 1. and 
that the program is highly satisfac- 
tory both to the apprentices and the 
employers. Classes are held in press- 
work, platemaking. stripping. color 
correction, and photography. Mr. 
Platt reports that only two absences 
have occurred thus far. both due to 


sickness. 
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Gets Map Citation 


Stecher-Traung Lithographing Co., 
Rochester plant, has received a citation 
trom the War Department for unusually 
fast delivery on Army maps. The com- 
pany produced 175,000 maps in five 
to n-ne colors, in four days. 











WLB Okays Litho Increase 

A two and one-half per cent in- 
crease in basic wages for lithographic 
employees in the New York metro- 
politan area was approved by the War 
Labor Board during May as a result 
of a joint application made by em- 
plovers and the Amalgamated Lithog- 
raphers of America. The increase is 
retroactive to February 21, 1944. and 
is in accordance with the union con- 
tract which calls for such an increase 
each time the cost of living index of 
the Federal Bureau of Labor Statistics 
advances five points. 


Committee Studies Surplus 

The task committee working on the 
problem of disposal of surplus litho- 
graphing and printing equipment 
now held by the government. met in 
Washington May 25. to work out fur- 
ther details of the report they will 
make to the industry. Those present 
Edward \. Maver. Jr.. 
James Gray. Inc.. chairman: W. Floyd 
Maxwell. LNA: Walter E. Soder- 
‘trom, NAPL; Public Printer A. F. 
Giegengack: John Bresnahan. Graphic 
Felix 


included 


Arts Emergency Council: 
Tyroler, Mail Advertising 


Assn.: and Ed Williams. ATF. 


Service 


Make Paper From Bamboo 
Bamboo as a successful source of 


pulp for paper manufacture has been 
selected after six months of experi- 
ment by the Herty Foundation labo- 
ratory. Savannah, Ga. The laboratory 
announced that bamboo. which can 
he grown in the South. met strength 
tests comparable to that of the high- 


est testing chemical pulp made. 


Crowds Seek Overseas Editions 
Police were required to control the 


crowds seeking free copies of the 
miniature lithographed Servicemen’s 
Edition of the New York Daily Mir- 
ror recently when Spear & Co., furni- 
ture stores. offered them to the pub- 
lic. Another in the growing list of 
metropolitan newspapers being re- 
printed for overseas distribution, the 
Virror is lithographed by Lutz & 
Sheinkman. New York. 


editions. The firm gets copy. which 


in weekly 


is in the form of the regular news- 
paper, (tabloid size) with ads elimi- 
nated and news columns pasted in. 
Copy comes in Wednesday night and 
delivery is made Monday morning to 
the five Spear stores. The miniature 
edition is on 50 pound offset stock 


” 


and measures 6%." x 87". [tis run 


from albumen plates. Launched in 
January with a run of about 15.000, 
the demand has grown until 40.000 
copies are now run weekly, An en- 
velope is furnished with each copy in 
which it may be sent to a service man 


overseas. 


Outdoor Shows Gains 

Outdoor advertising as of May 1. 
was running 55 per cent in billing 
ahead of a year ago. and the outlook 
for this media in the future is ever 
growing brighter, according to Ker- 
win H. Fulton. president of Outdoor 
Advertising. Inc.. New York, speak- 
ing before the 54th annual meeting 
of the Outdoor Advertising Associa- 
tion of New York. May 8. The strong 
comeback being made by Outdoor was 
told by a panel of speakers, and 
plans of many advertisers for expan- 


sion in this field were revealed. 


Owens-Illinois Gets E 

The Owens-II}linois Can Co., Me- 
Kees Rocks. Pa.. has been awarded 
the Army-Navy FE for its work in war 
production. it was announced May 29. 
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lain Talk about 


Todays Printing Jobs 





The bitter fact is, that judged by nor- 
mal standards, the quality of letterpress 
and lithography which is rolling from 
the presses today is way off. Unfor- 
tunately, complaining customers don’t 
fully realize that this is largely due to 
your paper quality limitations and 
changing ink formulations, 

How can Dayco Rollers help you? 
Get this straight! Dayco Rollers don’t 
claim any miraculous cure-all for all of 
your current pressroom grief, But we 
can prove that in the midst of war-lim- 
ited paper and ink, the quality of Dayco 
Rollers is better than ever! 


Daycos still maintain their true cir- 







ayco Rollers by 


cumference and their velvety face—no 
matter how long or how fast your 
presses run. Dayco’s tough, renewable, 
synthetic surface is not affected by heat 
or cold—by varnishes, inks or washes. 
Daycos still won’t chip or crack. They 
still have their constant uniform sym- 
metry and tack, 

Furthermore, Daycos can be made 
to compensate for some of the limita- 
tions of today’s papers and inks—“tai- 
lored” to your exact needs as of now. 

So remember, no other maker can 
begin to approach Dayton Rubber’s 11 
years’ experience in synthetics. No other 
maker can acquire, overnight, Dayton’s 
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priceless experience in formulating 
thousands and thousands of combina- 
tions of synthetic materials. The prod- 
uct of Dayton’s experience has helped 
many others turn out better jobs of 
printing and lithography. Perhaps it 
can help you—now, Why not drop a 
card today to: 


THE DAYTON RUBBER MFG. CO. 
DAYTON 1, OHIO 


Latin-American Representatives: National Paper & 
Type Co., 120 Wall St., New York, N. Y. 


Canadian Representatives: Manton Brothers, Ltd., 
Toronto — Winnipeg — Montreal — Vancouver 


Maintain Victory Speeds—Conserve Your Tires 


wHioim 


THE DAYTON QUBBER MFG, COV 


The Mark of Technical Excellence in Synthetic Rubber 
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Announce National War-Theme Awards Winners 


HE winners of the National War- 
Theme Awards. for excellence in 
lithography and printing, have been 
announced and include 58 citations 
for advertising material in 14 differ- 
information cam- 


ent home front 


paigns. The awards, sponsored by 
the Martin Cantine Co., paper manu- 
facturers of Saugerties, \. Y.. cover 
campaigns planned and organized by 
the Office of War Information. War 
Advertising Council and Graphic Arts 
Victory Committee. Thirteen addi- 
tional awards were made to agencies 
or producers of winning pieces espe- 
cially mentioned by the advertisers. 

The board of judges. which chose 
the award winners out of several 
thousand specimens, consisted of 
Jacques Dunlany, OWL: Irwin Rob- 
inson. War Advertising Council; F.C. 
Kendall. Advertising & Selling; 
R. W. Palmer, Printers’ Ink: Mare 
MacCollum. 
Ernest F. Trotter, Printing Magazine 
and GAVC; and C. O. Woodbury, art 
director and consultant. 

The National War-Theme Awards 
replace, for the duration, the Cantine 
Awards established in 1922 for skill 


The current selections 


4{merican Printer: 


in printing. 
cover a wide range of printed ma- 
terial. including booklets and bro- 
chures. magazine and newspaper 
advertising reprints; posters and dis- 
plays. 

Certificates were awarded as fol- 
lows: 
Absenteeism 

Metropolitan Life Insurance Co.; 
Servel, Inc.; Summer!]] Tubing Co. 
Accident Prevention 

General Mills, Inc.; Liberty Mutual 
Insurance Co. and Batten, Barton, 
Durstine & Osborn, Inc. 
Aircraft Warning 

Richfield Oil Corp. of New York. 
\utomotive Conservation 

General Motors Corp.; Muskegon 
Piston Ring Co.; The Studebaker Corp. 
Blood Fund Drive 

Koppers Co.; American Hammered 
Piston Ring Div.; The Mentholatum 
Co. 
Conservation 

Bell Telephone Co. of Pa. and Ed- 
ward Stern & Co.; Cities Service Oil 
Co.; Consolidated Edison Co. of New 
York; General Electric Co. and The 
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Maqua Co.; Hart Schaffner & Marx; 
Pepperell Mfg. Co.; Philadelphia Elec- 
tric Co. and Edward Stern & Co.; The 
Plymouth Cordage Co.; Republic Steel 
Corp.; Riverside & Dan River Cotton 
Mills; Savings Banks Assn. of the 
State of New York; Westinghouse 
Electr:c & Mfg. Co. 
Economic Stabilization 

Look Magazine. 
Food Campaigns 

Armour and Co.; Calvert Distillers 
Corp.; General Electric Co.; Good 
Housekeeping Institute; International 
Harvester Co.; Pillsbury Flour Mills 
Co. and MeCann-Erickson, Inc.; Plant- 
ers Nut and Chocolate Co.; Servel, 
Inc.; Swift and Co.; The Union Fork 
and Hoe Co. 
General Morale 

International Nickel Co. of Canada, 
and Caxton Press, Inc.; F. & M. 
Schaefer Brewing Co. and Githens- 
Sohl Corp.; Edward Stern & Co.; Wil- 
son Sporting Goods Co. and United 
States Advertising Corp. 
Information Security 

Julius Kessler Distilling Co.; Sea- 
gram-Distillers Corp.; John B. Stet- 
son Co. 
Production Incentive 

Automotive Council for War Pro- 
duction; Bridgeport Brass Co.; Gen- 
eral Electric Co. and The Maqua Co.; 
Philco Corp. 
Soldiers’ Mail 

Rust Craft Publishers, Inc. 
War Financing 

Saturday Evening Post and Edward 
Stern & Co.; Jarman Shoe Co.; Sea- 
gram-Distillers Corp.; Wickwire Spen- 
cer Steel Co.; R. C. Williams & Co., 
and Alley & Richards Co. 
Woman Power 

Allis-Chalmers Mfg. Co.; Bailey 
Meter Co.; Ladies Home Journal and 
Edward Stern & Co.; Link-Belt Ord- 
nance Co.; Raytheon Production Corp.; 
The Selby Shoe Co.; Tubize Rayon 
Corp. and Alley & Richards Co. 

s 

Baltimore Club Sees Movie 

A full length sound movie of the 
building of the Alaskan and Canadian 
highway was presented to some 50 
members of the Litho Club of Balti- 
more May 15 as the group met for 
the last time until fall. The film was 
given by James Alban of the Alban 
Tractor Co., who gave many side- 
lights on the gigantic military road. 
The meeting was held at the Emerson 
Hotel. and the regular session was 
followed by an informal smoker ses- 
sion with refreshments. 

Tentative plans for the next meet- 


ing. which is to be held the third 
Monday in September, were an- 
nounced by Louis A. Tamb, Fuchs 
& Lang Mfg. Co.. and call for the 
appearance of an army officer as 
speaker. Mr. Tamb reports that an 
exceptionally large list of new mem- 
hers is to be made known at that time. 
. 


Colehower in Navy 





Howard Colehower. vice president 
of Godfrey Roller Co.. Philadel- 
phia, is now serving as a Lieutenant 
(j.g.) in the Navy. William P. 
Squibb. Godfrey president. said 
that Lt. Colehower is on leave of ab- 
sence from the company for the dur- 
ation. Lt. Colehower has been ac- 
tive in lithographic trade affairs and 
in the Philadelphia Litho Club. He 
is also remembered as a former All- 
American football player from the 
University of Pennsylvania. 

. 
Join Chicago Craftsmen 

Recent additions to the member- 
ship of the Chicago Club of Printing 
House Craftsmen include the follow- 
ing from lithographing concerns: 
Robert N. 


manager, and Joseph Krenek, fore- 


Thompson, production 


man, Chicago Offset Printing Co.; 
James V. Dice, supt., Collins, Miller 
& Hutchings. offset division; Paul D. 
Schreck, foreman, imprint dept., Pro- 
tectu Bank Note Corp. Also listed 
among new members are Harry T. 
James, supervising offset press de- 
signer, Miehle Printing Press & Mfg. 
Co.; Jos. Blatt, sales manager, Buckie 
Ink & Roller Co.; and Allen G. Cor- 


liss, Interchemical Corp. 
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Insure Your Plates 
Against Gum Streaks 


Hydrogum, a domestic product for use in gumming up 

















and protecting lithographic plates, reduces the possibility 
of gum streaks because it is less acid than gum arabic. 


HARRIS 
HYDROGUM 


Hydrogum is a light-buff powder that 10t be smoothed down when gumming. 
goes into solution readily. Non-spoil- Flows easily. May be permitted to dry 
ing. Helps to eliminate waste, and saves down by evaporation. Packaged in 5- 


valuable press time. Unless the plates pound and 25-pound containers. Order 


are to be stored away, Hydrogum need a _5-pound trial package. 


@ There’s a Harris Dealer Near You @ 







W. E. BOOTH CO. HILL-HENTSCHEL CO. 
Toronto - Montreal St. Louis, Memphis, Dallas, Oklahoma City 
CALIFORNIA INK CO. McKINLEY LITHO SUPPLY CO. 
San Francisco, Los Angeles, Portland, Cincinnati 
Seattle, Salt Lake City MEDO PHOTO SUPPLY CORP. 
ALLAN B. CROKE CO. New York City 
Boston METZGER PHOTO SUPPLY CO. 
G. C. DOM SUPPLY CO. Akron 
Cincinnati NORMAN-WILLETS CO. 
DOMINION PRINTING INK & COLOR CO. Chicago 
ETD. PHILLIPS & JACOBS CO. 
Vancouver Philadelphia 
DOUTHITT CORPORATION PHOTOTECHNICAL LABORATORY 
Detroit Washington, D. C. 
HARRIS-SEYBOLD-POTTER CO. ROBERTS & PORTER, INC. 
Atlanta New York City - Chicago 
A. E. HEINSOHN SINCLAIR & VALENTINE CO. 
Denver Baltimore 











HARRIS -SEYBOLD-POTTER COMPANY 
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Newman-Rudolph Plans to Build New Plant 


EW MAN-RUDOLPH LITHO CO.. 

Chicago. has announced plans 
for erection of a modern plant to oc- 
cupy a full city block, containing 
90.000 sq. ft. of land just west of the 
Chicago river, between Jefferson. 
Desplaines. Van Buren and Congress 
Streets. Blue prints have been drawn 
and construction will start “just as 
soon as were allowed.” Rudolph 
Mathesius. company executive, stated. 
The new structure will be three sto- 


ries high. completely air conditioned. 


and with other modern building fa- 
cilities. Considerable new equipment. 
including two Harris 4-color presses 
and other machinery will be installed. 
the orders for which have already 
been placed with manufacturers. 
Newman-Rudolph Company now 
occupies 150,000 sq. ft. of space in 
several buildings. with offices and 
main plant at 8144 W. Jackson Blvd.. 
and the fact that all departments 
will be under one roof is one pig 


reason for the project. 


D.F. Keller Co. Wing Nears Completion in Chicago 


ONSTRUCTION of a new addition 

to the plant of D. F. Keller & Co.. 
Chicago printers and lithographers, is 
expected to be completed by July 1. 
according to Franklin Keller. one of 
the The new wing. 50 x 
140 ft. in size. is one story high and 


partners. 


will house the camera and platemak- 
ing departments. along with ware- 
housing space and a truck loading 
dock. 


floor space will be increased by near- 


When completed the present 


ly one-third. 

The expansion was undertaken. Mr. 
Keller said. solely to provide addi- 
tional room for efficient conduct of 
the five-year-old offset department. 


some of whose operations had even 


overflowed into the front office area. 
The company has been doing consid- 
erable work for the Army Air Forces 
and on showing of the urgent need 
for more room. priorities were readily 
arranged. Work on the project start- 
ed in mid-April and the roof was in 
place a month later. 

Founded 45 years ago by the late 
Dan F. 
color work. the business is now con- 
Franklin 


Jr.. Howard and George. the latter of 


Keller and specializing in 


ducted by his three sons. 
whom is now serving as a lieutenant 
in the Navy. 

Offset operations. started in 1930 
with one 22 x 30 inch Harris press. 


now require three presses and another 


will shortly be Mr. Keller 


stated. While concentrating on gov- 


added, 


ernment work al present, some com- 
mercial work is still being produced. 
In sight on the sidelines. he remarked, 
is a big volume of commercial work 
which gives confidence that the offset 
department will be fully utilized fol- 
lowing the peace. 


GAVC Supports Drives 
Booklets containing complete pro- 


motion information for use by lith- 


ographers and printers for the Fifth 
War Loan and the WAC Campaign 
distributed by 


have heen 


the Graphic Arts Victory Commitiee. 


recent ly 


as a continuation of its program foi 
all printing and lithography to carry 
An offset sheet 11 x 
17”. produced by James Gray, Ine.. 
New York. illustrating the symbols 


and slogans of the various govern- 


a war message. 


ment war campaigns was also dis- 
GAVE. 


tributed by 


New Kansas City Firm 
Clifford W. Talty. of 


Printing & Lithographing Co... Min- 


Pouchet 


neapolis. is reported to be vice 
president and general manager of a 
newly formed Kansas City concern 
which recently purchased the oflice 
supply and map firm of Gallup's. 
1330 Walnut St.. in the latter 


The name of the new firm has 


Ine.. 
city. 
this writing. 


not heen announced at 


San Francisco Label Lithographer Announces Plans for New Plant 


Br, 


iNG_QLALiTy 





Plans for construction of a new plant, (Archi- 
tect’s drawing above), occupying nearly a 
square block have been announced by Adolph 
Lehmann, head of the Lehmann Printing & 
Lithographing Co., San Francisco label house. 
The expansion plan, which Mr. Lehmann plans 
to begin as soon as materials are again avail- 
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zble, will entail about a million dollar invest- 
ment for the building and for additional 
equipment. Mr. Lehmann told MODERN 
LITHOGRAPHY that it will be one of the 
most modern plants and will be devoted ex- 
clusively to the production of labels for bot- 
tles, cans, boxes and other containers. “We 


have absolute faith in the future of the United 
States,” he said, in announcing his plans. The 
company handles label business from all parts 
of this country and has developed considerable 
foreign volume even dur:ng the war, in Latin 
American countries and among other United 
Nations or neutral lands. (ML. Jan., 1944.) 
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A dependable source of supply for offset printing 
inks. Many years of experience producing quality 
products has enabled SINCLAIR & CARROLL to 
assist their customers in maintaining high standards 


of pressroom operation. 


lf vou have an ink problem let us co-operate with 
you. Our staff of research technicians welcome an 


opportunity to aid in its solution. 


Write to our address that is nearest vou. 


SINCLAIR & CARROLL CO., Inc. 


NEW YORK CHICAGO LOS ANGELES SAN FRANCISCO NEW ORLEANS 
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Ink Firm Wins Bowling Title 
Co.'s 


team of bowlers won first place in 


Sigmund Ullman Chicago 
the bowling tournament of the Chi- 
cago Craftsmen’s Bowling League. on 
a record of 50 games won. 40 lost. 
and an average of 868.15. American 
Roller Co.’s team, which also won 50 
and lost 40, took second place with 
an average of 850.6. Third place 
went to a team from the private offset 
shop of Butler Bros.. Chicago mer- 
cantile establishment. Teams from 
Workman Mfg. Co., and Central En- 
velope & Litho Co.. the two other off- 
set houses represented in the lineup, 
took 10th and 14th places respective- 
C. Ryan & 


Co.. and five other ink companies 


lv. Butler Paper Co.. E. 


were also represented among the 


twenty teams participating in the 
contest. James Yates. sales manager. 
Martin Driscoll & Co.. was elected 
vice president and Wm. Walker of 
Sigmund Ullman Co., was continued 
as treasurer at the League's annual 
business meeting and dinner which 
closed the season's bowling program. 


Utica District Craftsmen Meet 
With 


Lithograph Co.. 


Glover. Sweeney 
Belleville. N. J. 


president of the International Asso- 


Harvey 


ciation of Printing House Craftsmen 
presiding, the annual district confer- 
ence of the Craftsmen was held at 
Utica. N. Y., May 6. 


lems held the attention of some 200 


Wartime prob- 


lithographers and printers attending. 
Persons taking part in the program 
included Stanley Styles. Martin Can- 
tine Co.: Howard King, typography 
expert of New York; 
Cramer. Sinclair & Valentine Co.; 
Russell Hogan. Wickersham 
New York, and official of the New 
York Craftsmen; and Fred Michel. 


president of the Utica district club. 


Dr. George 


Press, 


Fritsche Opens Trade Shop 


Rudolf Fritsche has announced 
the opening of a lithographic nega- 
tive and platemaking trade shop at 
136 West 25th St.. New York 10. 
Mr. Fritsche. who has been in the 
lithographic trade for many years. 
has recently been in charge of the 


camera and platemaking department 
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York. The 


new concern will specialize in nega- 


at Latham Press. New 


tives. positives, halftone and line 
work. Ben Day work. and platemak- 
ing. Process work will not be so- 
licited at first, Mr. 


Equipment includes a 24” and a 31” 


Fritsche said. 


camera, printing frames 30 x 40” 

and 50 x 70”. a whirler 50 x 70". 

and complete stripping department. 
. 


Addresses Chicago Craftsmen 


~ 


Mr. Regensteiner holds a copy of his book 


“My First 75 Years,” a history of color print- 
ing. This was snapped during the LNA Con- 
ference in May. 


Theodore Regensteiner. chairman 
of the 
Corp.. was the featured speaker at 
the “Color Night” 
Chicago Club of 


Craftsmen. May 16. 


hoard of the Regensteiner 
program of the 
Printing House 
From his experi- 
ence of over fifty years Mr. Regen- 
steiner related some of his accom- 
plishments in developing color en- 
eraving and the color offset process. 
Other speakers included D. C. Don- 
aldson, of Eastman Kodak Co.. who 
talked on “The Film Maker's Con- 
tribution to Printing.” and 
I:. A. Dominik. of W. F. Hall Print- 


“Color 


Color 
ing Co... whose topic was 
Printing and the Photo-Eneraver.” 
e 
Rutherford Gets E 
The Rutherford 
Rutherford. \. J.. Div. of General 
Printing Ink Corp. of New York, has 


heen awarded the Army-Navy “E” 


Machinery Co.. 


for war production, it was announced 
in Washington May 22. The Ruther- 
ford company manufactures photo- 
mechanical equipment for the litho- 


graphic industry. 





NYPLA Hears Kromberg 

Excess profits taxes and the advan- 
tages of a partnership over a corpo- 
ration organization were discussed 
by J. Kromberg. Certified Public Ac- 
countant specializing in the graphic 
arts. before a meeting June 1. of the 
New York Photo-Lithographers Asso- 
ciation. The meeting was held in the 
Building Trades Club. Mr. Krom- 
herg. who is retained as a consultant 
by lithographic firms, discussed the 
tax laws and the various deductions 
which are permissible under the law. 
Victor 


Co.. president of the association. pre- 


Friedman, Crafton Graphic 

sided. The meeting was arranged by 

Walter E. 

About 50 attended. 
« 


Offen Heads Chicago Guild 


Ben Offen. head of the Chicago ain 


Soderstrom. executive sec- 


retary. 


conditioning company bearing — his 
name, was elected president of the 
Printers Supplymen’s Guild of Chi- 
cago. at the election conducted last 
month by mail. Other officers chosen 
were: vice president. Bernard Sny- 
der. American Typesetting Co.: sec- 


t. Wallace, Economy 


retary. Chas. R. 
Printers Products Co.: treasurer. Al- 
vah H. James. Cutler, Hammer Co. 
Members of the new executive com- 
mittee include C, G. Foster. J. W. 
Butler Paper Co.; Don Sutte. /nland 
Printer; Wm. J. McWilliams. Miehle 
Printing Press & Mfg. Co. and Roy 
Kirby. American Type Founders. 
* 

Defender Photo Gets E 

The Army-Navy “Ek” 


excellence in the production of war 


award for 


materials, was received by Defender 
Photo Supply Co.. Rochester. \. Y.. 
in ceremonies May 14. The citation 
was made for the company’s produc- 
tion of photographic sensitized mate- 
rials for the armed services. The com- 
pany. which was founded in 1890, 
manufactures photographic products 
for the lithographic trade. 
e 

Monsen-Chicago Moves 

Monsen-Chicago, typographic firm 
of that city. was scheduled to move 
into its new plant at Wabash and 
Illinois Streets early in June. It is 
to occupy the two-story building with 
20.000 feet of floor space. 
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We are proud— 






















To tell you that we have had congratulatory letters 
and verbal pats on the back from all parts of the 


world because— 


“AQUATEX™ ano DAMPABASE” 


have made the covering of dampening rollers so 
much easier and have saved so much time for their 
users. 

We appreciate these gestures and assure our 
friends that we are doing our level best to keep you 
happy—any advice or information we can give you 


will also make us happy. 
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] Everything that is required: a roll of material, a metal 
tube, scissors, needle and thread. 


. . fh . 

2 Cut Aquatex or Dampabase to length. Thread it com- 
pletely through the tube. Turn it down over the outside 
edge of the tube. 


3 The transfer tube with the material placed over it. 


Ll. Place the transfer tube over the roller. Then, holding 
the Aquatex or Dampabase on one end of the roller, 
slide the tube off the other end of the roller. 


Cut off excess material and sew other end. 


Covering time, less than 3 minutes 


GODFREY ROLLER COMPANY 


Sole Manufacturing Agents 


T WILLIAM P. SQUIBB. President 
( } HH 211-217 No. Camac St. Roller makers for 79 years. Lithographic — composition 


bh che 7 S newspaper — varnish — lacquering — every kind of 
Philadelphia, Pa. good roller required for good printing and lithographing 
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Announce Winners in McCandlish Competition 


west 


rOrs (ae 


IRST prize. $500 in war bonds. 
in the McCandlish Awards for the 


‘ 


best 21-sheet poster design went to 
Robert Pettinato of Philadelphia. 
A. R. MeCandlish. president of Me- 
Candlish Lithograph Corp., the con- 
test's sponsor. has announced. The 
winning design, shown above, fea- 
tured Coca Cola, and was one of 


several hundred submitted on vary- 


Honor “Old Timers” 

Twenty “old timers” in the graphic 
arts trade in New York were honored 
by the Printers Supply Salesmen’s 
Guild. May 17. at the New York 
Athletic Club for their long period 


of service to the industry and mem- 


bership in the organization. Those 
honored included: Harry Porter. 


Harris - Seybold - Potter Co.; Walter 
Robbins. Ideal Roller & Mfg. Co.. who 
is the only living founder of the 
guild: C. B. Lynch, Gaetjens, Berger 
& Wirth; Stanton Mott and Charles C. 
Walden. Walden Sons & Mott; A. O. 
Eldridge, Triangle Ink & Color Co.; 
\. W. Robertson, A. W. Robertson 
Company: John Kehm. retired; Frank 
Bradshaw. Howard O. Bullard, Inc.; 
Mever Fk. Lewis and W. J. Butler. 
Printing Trades Blue Book: John 
Sinclair & Carroll Co.; 
Charles Bance. Charles Bance Com- 
Frank Cray. IPI: Richard 
Lanston Monotype Ma- 
Louis Holland, Holland 


Charles 


Carroll. 


pany: 
Beresford. 
chine Co.: 
Printing Machinery Co.; 
Reed. 


Daniel 


Linotype Co.; 


Miller 


Mergenthaler 


Casey. Sr.. Printing 
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Left to right, the 
judges examining 
the winning de- 
sign, are: R. Bar- 
clay Knight, Tas 
ty Baking Co.; 
Mark B. Seelen. 
Outdoor Adver- 
tising Inc.; Sas 
cha Maurer, pos- 
ter designer and 
advertising artist; 
Benjamin Eshle- 
man, Benjamin 
Eshleman Co.; 
and Charles Faldi, 
Benton & Bowles. 


ing products by artists from the L. 5. 
and Canada. 

Second $300.00) in wat 
bonds. was won by William EF. Mat- 


prize, 


tera; third prize, $150.00 in’ war 
Reynold 


Abbruzzi and fourth prize. a $50.00 


bonds. was awarded to 
war bond, went to George H. Ro- 
denhausen. Honorable mention cer- 


tificates were also awarded. 


Machinery Co.; David W. Schulkind, 
i. P. Lawson Co.; and William Kou- 
field. John P. Carlson, Inc. 

Norman Rowe. Ideal Roller, was 
elected president of the guild to suc- 
ceed Mal Brewer. Vandercook & Sons, 
ho has returned to his company’s 
Chicago headquarters for the dura- 
tion. Arthur Tarling, Sinclair & Val- 
entine Co.. was elected vice president; 
Herman Diamond. Payne & Walsh 
Co. is treasurer; Daniel Casey. Jr.. 
same company. is financial secretary ; 
and Arthur Marston. Cline Electric 
Mfg. Co.. is recording secretary. Di- 
include: C. Harry Miles. 

Paper Co.; Stu Arnett. 
Harris-Seybold-Potter; Ed Waggoner. 
Mergenthaler: and Carl Mellick. 
Miehle Printine Press & Mfe. Co. 

+ 
Milwaukee Club Hears Mack 

Norman Mack. technical consultant 
of Roberts & Porter Co.. Chicago and 
New York. addressed the Milwaukee 
Litho Club, April 25. on pH control 


rectors 


Schlosser 


and its effects on the running of deep 
etch and albumen plates. About 25 
attended the 


members and = guests 


meeting which was held at the Vien- 
Fred Dobbertin, club 


president. presided. and business of 


nese Gardens. 


the evening included the introduction 
Litho 
Co.. as a new member. Guests in- 
cluded Hugh R. Adams and H. W. 
Surrey of Roberts & Porter; Chester 
Scheidler of Helmuth Printing Ink, 


and Imo Heckel of Sigmund Ullman 


of Emilio Duplessis. Gugler 


Co. The club planned to hold an- 
other meeting at the same place May 
23. (Mr. Mack’s talk before the 
April meeting appears more fully 
elsewhere in this issue.) 
. 

Publish Direct Mail ‘’Dart”’ 

“The Dart.” a monthly external 
house publication, was launched in 
May by Efficient Direct Mail Service. 
Inc.. New York. and the first issue 
contains a number of briefs of in- 
terest to advertising agencies, adver- 
tisers and others who make use of 
direct advertising media. The first 
issue was printed letterpress on blue 
stock and contains eight pages. 81 
x 11”. Bill Langreich is editor. Miss 
Janet FE. 
cient who founded the firm several 


Schwartz, president of Efh- 


years ago. says that future editions 
will be produced by offset on the com- 
pany s presses. In addition to regu- 
lar mailing and letter shop equip- 
ment, the company operates a 17 x 
22” offset press and two small web 
offset presses, 
* 

Federal Lithogs’ Pay to Rise 

Raises in base pay ranging up to 
20 per cent are expected to be effec- 
tive June 15 for lithographers in 
Civil Service. Rates under the new 
scales are expected to range from 
$1.12 to $1.36 per hour, with full 
overtime pay after 40 hours. Under 
the present arrangement they are 
paid a flat annual rate. Wage boards 
have been set up in the Weather Bu- 
reau. Coast and Geodetic Survey. 
Geological Survey. Navy. and War 
Department. 

om 

Arsenal Executive Dies 

W. D. Disney. Jr... who was in 
including 


charge of reproduction 


lithographic operations. at Edge- 


wood Arsenal, Maryland. died re- 


cently. 


al 





If every front-door bell in America is rung this month 
and rung until it is answered — the Fifth War Loan, the 
wars most vital, can be, as well, a sensational home-front 
victory. So ring the new Liberty Bell, you who have vol- 
unteered to sell War Bonds . . . and answer its ring, you 
who must volunteer to buy! Work together to make this 
sixteen-billion-dollar investment in Victory. 

Success for the Fifth War Loan is a door-bell job. Let’s 


face it. Advertising tells the story, momentously. Printing 


gives the instructions, graphically. Paper makes the story, 


THE MEAD CORPORATION 


THE MEAD SALES COMPANY, 230 PARK AVENUE, NEW YORK 17 + PHILADELPHIA - BOSTON + CHICAGO + DAYTON + KINGSPORT 
DILL & COLLINS INC. + WHEELWRIGHT PAPERS, INC. 


The New Liberty Bell 





the instructions, and the War Bonds tangible, inarguably. 
But men and women of America — you — must follow 
through before the Treasury can say: “Fine work. You've 


; — 
done it again! 


U. S. WAR SAVINGS BONDS: The Best Buyin Paper Today! 


* * *& Mead offers a completely diversified line of papers in colors, 
substances, and surfaces for every printed use, including such 
famous grades as Mead Bond; Moistrite Bond and Offset; Process 
Plate; Wheelwright Bristols and Indexes; D & C Black & White: 
Printflex; Canterbury Text; and De & Se Tints. 
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Lithographed Work is Prominent in Art Show 





Left—This is one of a set of three posters produced in 8 colors by Niagara Litho Co., Buffalo, 
for Sharp & Dohme, Philadelphia, which won the Club Medal in the poster and display classi- 
fication. Artist was Joseph Binder, art director was Paul B. Robinson. Right—Cover of the 
brochure lithographed by Crafton Graphic, New York, for Mutual Broadcasting System, which 
won a distinctive merit award for ornamental design. Arnold Roston of Mutual, was the art 
director. All the work in the exhibit will be compiled in the 23rd Art Directors Annual. 


ITHOGRAPHED posters and 

booklets took several awards in 
the 23rd Annual Exhibition of Adver- 
tising Art held in Rockefeller Center. 
New York. May 16 through June 3, 
and sponsored by the Art Directors 
Club of New York. 


jobs shown in the accompanying il- 


Besides the two 


lustration. other lithographed ma- 


terial awards included a 
booklet “Portrait of a Great 


can,” produced for Columbia Broad- 


winning 


Ameri- 


casting System by Crafton Graphic 
Co.. New 
posters produced for the Office of 


York. and a number of 


War Information and the Co-ordi- 
nator of Inter-American Affairs. Also 
included in the exhibit were litho- 
graphed booklets for Frederick 
Stearns & Co.. Radio Corp. of Amer- 
ica, and the familiar Westvaco In- 
spirations for Printers of the West 
Virginia Pulp & Paper Co., New 
York, \. Y. 


Philadelphia Club Hears Hansen, Plans Fun Night 


A’ up-to-date summary on the 


what gloomy outlook for paper sup- 


paper situation and a some- 
ply in the months ahead were heard 
by nearly 60 members and guests of 
the Philadelphia Litho Club. May 
22. as they met for the final business 
session until fall. Completed plans 
were also announced for the annual 
Fun Night scheduled for Monday. 


June 12. on the roof of Hotel Lor- 


raine. 
Hugo Hanson, president of the 
W. C. Hamilton & Sons Paper Co.. 


Miquon, Pa.. was the speaker at the 
\lay meeting and in giving a broad 
picture of the paper situation stated 
that he did not see how an additional 


duction of book and writing paper 
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in the next quarter could be avoided. 


The only possibility is that more 
waste paper and less long fibre may 
be used to produce lighter weight 
papers, thus giving more square feet 
of paper area for the pulp available. 
“According to Washington,” he 
warned, “there will be less paper for 
civilian use.” Already, in the manu- 
facture of offset paper, 65 per cent 
of waste paper is used to 35. per 
cent pulp. This produces a lower 
orade sheet but stretches the avail- 
able pulp. he stated. 

When the European phase of the 
war ends, he predicted, there will be 
large stocks of pulp in Sweden 
which will be available if shipping 


can be arranged. In the meantime 


Army requirements are steadily in- 
creasing for pulp for nitration and 
for the manufacture of wet strength 
map paper. A lively question and 
answer session followed Mr. Han- 
son’s main talk. 

Four new members were an- 
nounced. They are F. Joseph 
Brooks. Jr.. and John B. Noble. both 
of the Brooks Co.; Eugene H. De- 
Koven. Edward Stern & Co.: and 
Joseph Fiandra, The Evening Bulle- 
tin. 

For “Fun Night on the Roof” all 
business was to be laid aside for the 
evening. A steak dinner and a floor 
show were included on the evening's 
agenda. 

» 
Arvey Continues Paper Drive 

The campaign of the Arvey Corp.. 
Chicago and Jersey City. through its 
trade advertising. to promote the sal- 
vage of obsolete advertising mate- 
rial. has resulted in the channeling of 
9,000,000 pounds of waste paper into 
production, the company announces. 
The first campaign, which ran for ten 
weeks, early this year, produced such 
satisfactory results that the Arvey 
firm has announced that the balance 
of its 1944 display division advertis- 
ing budget will go into a new cam- 
paign to continue to aid in paper 
salvage. 

° 
U.S.P. & L. Re-elects 

Gen. William 
elected chairman of the board of 
U. S. Printing & Lithographing Co., 


Ottmann was. re- 


Cincinnati, and Joseph P. Thomas 
was re-elected president, at the firm’s 
annual meeting recently. Other ofh- 
cers named are Waldo W. May. H. 
William H. Walters 
and Arthur C. Saylor. vice presidents ; 
John M. Callahan, secretary; L. E. 
Trame. treasurer; Justus Schueller, 


Langelutting. 


assistant secretary-treasurer ; and 


R. E. Welch, comptroller. 
1 

Roley Joins Eldean 

Richard Roley, former editor ot 
Vodern Lithography, and for the last 
two years promotion executive for 
Wm. E. Rudge’s Sons. New York, has 
joined the Fred Eldean Public Rela- 


tions Service. New York. 
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LITH-VILO Dr. Hans Zuber’s 
(Non-Poisoning) American-made 

Incomparable as a final etch for zinc or aluminum plates, Its superiority has been proved in leading plants for etching 
because it still contains a very high percentage of Pure both zinc and aluminum. It is non-poisonous . . . it dissolves 
Gum Arabic, processed so that it will not sour. Prepared quickly and it prepares a plate in thirty seconds! ZUBER’S 
DOUBLE strength for economy . . . you add the water (or Etch Salt is equally suitable for making a plate etch or a 
gum, as desired), making TWO gallons out of one. LITH- combination etch and gum. It can also be used as a foun- 
VILO has been “tops” for 13 years! tain solution base. 

Gallon . . ... . $4.00 Tpound.... . $2.20 

%Gallon ..... 2.25 5 pounds. . perlb. 2.15 

Guert 2.2 sece s Cae 10 pounds. . perlb. 2.10 


F.O.B. New York or your dealer: 


The FUCHS & LANG MFG. CO., Division 
General Printing Ink Corp. 


CALIFORNIA INK CO., INC. 
CANADA PRINTING INK CO., LTD. 


(Prices slightly higher in Canada for Imperial measure) 


LITHO CHEMICAL 
& SUPPLY CO., Inc. 


63 PARK ROW NEW YORK 7, N. Y. 
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Chicago Firm Uncovers Cache of Old Stones 






MAP CO., 


lithographers. 


TANDARD 


pioneer 
Chicago received 
considerable newspaper publicity re- 
cently when a Chicago Art Institute 
instructor “discovered” a quantity of 
discarded lithographing stones dating 
from the days when all of Standard’s 
utilized 


map making operations 


“stone age” processes. 
The so-called “find” turned up in 
a cobwebbed underground — vault 
when the Institute teacher was search- 
ing for a supply of now rare litho 
stones for use in a summer school 
art course. An archaeologically- 
minded newspaper man then provided 
which started the 


Tobe 


Wangersheim, president of Standard 


the “good varn” 


relics on. their way to fame. 


Map Co.. protests, however. that it 
wasnt really a discovery. 

Founded by his pioneering father. 
the late William 


the 1880°s. the company used the 


Wangersheim. in 


finest grade of blue lithographing 
stone from the quarry at Solenhofen, 
Bavaria. from which Alois Senefeld- 
er. inventor of lithography, obtained 
About 


was made to the photo-lithographing 


his supplies. 1925 a switch 
process which is now used in all of 
Standard’s operations. 

When the company moved in 1930 
to its present quarters at 224 W. 
Superior St.. the old stock of stones 


was carried along and stored in space 
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= Tobe Wangersheim 
== looks over the collec- 
tion of old stones. 


under a sidewalk. Four carloads were 
sold at one time, mostly in the Cana- 
dian market. and the pile has been 
further gradually reduced. although 
a substantial quantity still remains 
on hand. Some of the stones. still 
bearing the antique lettering and de- 
signs of a half century ago, are so 
ponderous it requires four men to 
move them. 

The company’s founder, born in 
Chicago. learned lithography in a 
German art and trade school where 
his family for years had an endow- 
ment in the form of a scholarship. 
Returning to Chicago after many 
vears of practical experience abroad, 
he opened up his map printing plant 
and built up a reputation for his spe- 
cialized products that still persists. 

Since the advent of photo-lithogra- 
phy. Mr. Wangersheim commented. 
stone lithography has become almost 
a lost art. Many offset printers, he 
charged. do not even know. stones 
were once used where zine and alu- 
minum are now employed. 

Recently Mr. Wangersheim devel- 


Randall in Army Litho 

Capt. Ralph H. Randall, former 
Chicago representative of the Harris- 
Sevybold-Potter Co.. is now stationed 
in the lithographing and_ printing 
plant of the Air Service Command, 


Fairfield. Ohio. 


oped a collapsible 12-inch paper 
globe. which can be inflated and at- 
tached to a stand for use in follow- 
ing the course of the world conflict. 
War agency regulations forbid use of 
cloth for backing up the paper to 
make it 
novelty is enjoying a large sale. 
e 


more substantial. but the 


Students Honor Stockinger 

Franz Stockinger. Stockinger Lang- 
bein Photo-Litho Corp.. who for nine 
years has served as instructor in the 
course in lithography sponsored by 
the New York Employing Printers 
Association, was honored by stu- 
dents of that course at a testimonial 
dinner May 19 at the Gramercy Park 
Hotel. Frank Stockinger. his son 
and assistant. and Miss Mildred Kall- 
felz. education director of the asso- 
ciation. were also guests of honor. 

+ 

Change Name to Nauheim 

The name of the Canterbury Co.. 
lithographers, located at 333 W. 52 
St.. New 
changed to Nauheim Brothers. The 
located at that 
address since February, 1942. and 


Alfred and Charles 


York. has recently been 


company has been 


is operated by 
Nauheim. 
€ 


Natl. Process Issues Calendar 
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A midyear, four-month calendar 
featuring a lithographed reproduction 
of a 1661 map of New York, has just 
been issued by National Process Co., 
New York. The old map, which was 
reproduced through the courtesy of 
General Printing Ink Corp., was dis- 
covered in 1858, in a collection be- 
longing to the King’s Library in the 
British Museum, and was originally 
lithographed for D. T. 
Manual in 1859. The National repro- 


Valentine’s 


duction is in eight colors. 





















PACIFIC COAST: 
G. Gennert, 
1153 Wall St., Los Angeles 
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Whether your press runs average 100 or 
100,000 impressions, there is a PITMAN 
PLATEMAKING PROCESS or SOLUTION fo suit 
your needs. PITMAN prepared platemaking 
chemicals produce tough, durable images. 
These ready, easy-to-use solutions are 
economical and, above all, dependable. 


Help yourself to trouble-free platemaking. 


Honold cM 





LITHOGRAPHIC 


51st Ave. & 33rd St. 
CHICAGO, ILL. 











J 
PLATEMAKING 


By standardizing on PITMAN materials you 
can eliminate many costly variables from 
your platemaking proceedure. PITMAN plate- 
making solutions save time, money, and 
hard-to-get supplies. A PITMAN representa- 
tive will be glad to recommend the materials 
best suited to your particular operating 


conditions. 


ITMAN Coupon, 


EQUIPMENT AND SUPPLY DIVISION 


1110 - 13th Street 


NORTH BERGEN, N. J. 








CANADA: 
Latimer, Ltd. 
90 Niagara St., Toronto 


Crocker-Union Companies Recall 


History on Triple Anniversaries 


TRIPLE anniversary observ- 
A ance for three factors making 
up the present organization is carried 
out in a brochure “Since 1856” just 
published by Crocker-Union San 
The occasion is the 88th 
H. S. Crocker 


Co.. the 56th year of the Union 


Francisco. 


anniversary of the 


Lithograph Co., and the 25th of the 
H. S. Crocker Co.. Inc. The offset 
booklet. compiled by Frederick E. 
Keast. man- 


ager. contains a summary of the his- 


sales and advertising 
tories of the companies well illus- 
trated with old time photographs of 
the early days as well as pictures of 
the present plants operated by the 
organization in San Francisco. Los 
Angeles. and Baltimore. and _ retail 
stores operated in several California 
cities. 

The printing plant established by 
Henry S. Crocker in San Francisco, 
opened in 1856, just seven years 
after the great gold rush, and four 
years before the Pony Express was 
started, and in 1871 the firm entered 
the lithographing business. In 1888 
J. C. Hall of Providence. R. I.. 


lished a shop in San Francisco which 


estab- 


later became the Union Lithograph 
Co. In 1906 the Union company’s 
premises were badly damaged by fire, 
and the firm moved to Fremont and 
Mission Streets. 


the great earthquake and fire again 


Four weeks later 


razed the premises. and at the same 
time the Crocker plant and a retail 
store it had opened, were also de- 
molished. 

The Union company decided to 
carry on and purchased the Los 
Angeles Lithograph Co. in that city. 
At the time of the fire one of the 


offset 


America was en route to 


first two lithograph presses 
made. in 
San Francisco for delivery to Union. 
This press was temporarily installed 
in 1906 in the plant of Louis Roesch 


Co.. pending completion of a new 
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In 1907 the Union 


company opened a new plant at 741 


Union building. 


Harrison St.. and the first offset press 
to be installed on the Pacific Coast 
was operated successfully under the 
direction of Joseph Ernst. now of 
Field-Ernst Co. 

The Union firm was purchased by 
Crocker in 1922 and some of the 


plants consolidated, but each com- 


Right —S. S. Kauffman, president, H. S. 
Crocker Co., Inc. Top to bottom — The 
Crocker-Union plants at Baltimore and Los 
Angeles. Lower photo shows the pressroom 
of the San Francisco plant. 


CROCKE 
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pany maintained its identity and a 
separate sales force. Crocker pur- 
chased the Wall Stationery Co. in 
1924. and in 1928 Union bought the 
Miller Lithograph Co.. a label house. 
In 1936 sales and advertising depart- 
iments merged, forming the Crocker- 


Union name. The Baltimore label 


R- UNION 





A CONSTANT REMINDER 








THE MORE POPULAR 
BRYANT BRANDS 


COATED 


CELLUGLOSS — C2S Enamel; C1S Enamel 

IMPERIAL — C2S Enamel 

BRYFOLD — C2S Enamel; C2S Cover 

PLIABLE — C2S Enamel; C2S Cover 

MILHAM — C2S Enamel; *C2S Offset Enamel; 
*C1S Litho (Gloss Ink) 

SUNRAY —C2S Enamel; *CIS Litho; *C1S 
Litho (Gloss Ink) 

BRYCOAT — C2S Enamel 

FEATHERWEIGHT — C2S Enamel 


UNCOATED 

IMPERIAL — Bible; Manifold 

BRITISH OPAQUE 

DE SOTO — English Finish; Super; *Litho Ma- 
chine Finish; *Litho Super; *Litho Duplex 
Super; *Offset 

BRYANTIQUE — Eggshell 

BRYTONE — English Finish; Super; *Litho Ma- 
chine Finish; *Litho Super 

ROCKET — *Offset 

SUNBEAM — English Finish; Super; *Litho Ma- 
chine Finish; *Litho Super; Eggshell 

BRYANTEER — English Finish; Super; Eggshell 

The availaility of these grades is restricted, 

in some cases by war conditions. 


*Designed for top performance on offset presses. 



























BUY WAR BONDS 


The Liberty bell will always be a con- 
stant reminder that freedom to create and 
improve has made America great. 

It was this freedom that inspired the 
founders of Bryant Craftsmanship nearly 
fifty years ago — and through the years 
has steadily encouraged the building of 
a most complete line of “fine papers for 
fine printing.” 


BRYANT 


PAPER COMPANY 


KALAMAZOO 29F, MICHIGAN 
CHICAGO SAN FRANCISCO NEW YORK 
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plant of the company was opened in 


1937, after sales offices had been 


opened there and in other leading 


cities. 

Present officers and directors of the 
H. S. Crocker Co., Inc.. include S. S. 
Kauffman, president; FE. Kauffman. 
A. C. Moench, 
manager and vice president; Louis 
Sloss and W. E. 
dents; W. L. Peterson. treasurer: W. 
H. Lowe. E. W. Hulse. and J. H. 


Steinhart, 


secretary : ceneral 


Steege, vice presi- 


140 At N. Y. Shore Dinner 

Qne hundred forty members and 
guests of the New York Litho Club 
attended the shore dinner held by the 
club at the Captain’s Table restaurant 
Village, New York 


A crowd far exceed- 


in Greenwich 
City. May 24. 
ing the number of reservations. and 
a 45-minute test air raid blackout 
occurring in the middle of the affair. 
added a touch of wartime atmosphere 
to the dinner. It was the final event 
on the club’s program until the regu- 
lar business meetings are resumed on 
the fourth Wednesday in September. 
The committee in charge of the shore 
William 
Sweeney Litho Co.. club president: 
Walton Sullivan, Tooker Litho Co.: 
William A. Falconer. Eastman Kodak 
Wohl. 


dinner included Carey. 


Co.: and Reuben Grinnell 


Litho Co. 
+ 


Backs, Snyder & Black, Dies 
Frank H. Backs, treasurer of Sny- 
der & Black. Inc.. New York lithogra- 
phers. died May 24th, at Glen Ridge. 
N. J. Mr. Backs was born in Green- 
wich Village. New York in 1881, and 
man with the 


started as a young 


American Tobacco Company and 
later went with Liggett & Myers. He 
left the tobacco business to enter the 
foil business in May 1920. In two 
vears he rejoined American Tobacco 
Company as head of the supply de- 
partment. In April 1931 he joined 
Snvder & Black as treasurer where he 
served until his final illness. 
° 

Announce Mail Contest 

The annual contest of the “Fifty 
Direct Mail Leaders” has been an- 
nounced for 1944. with the theme. 
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Ideal Roller Receives Ordnance Award 





The Army Ordnance Flag Award was received by Ideal Roller & Mfg. Co., Chicago, in cere- 
monies at the plant, May 16. Shown above at the presentation are, left to right: L. C. Bol- 
linger, Lt. A. L. Fabens, A. Retzke, E. B. Davis, W. A. Lippincott, Major Donald Bradford, 
Antcn Bialis, H. N. Love, and Lt. E. R. Piotrowski. Mr. Retzke, Ideal secretary, was master 
of ceremonies, and speakers included Mr. Lippincott, Ideal president; Mr. Love, vice presi- 
dent and treasurer; Mr. Bialis, representing employees, and Major Bradford. The award was 
for ‘‘outstanding production” of fuses for armor penetrating shells. 


“Value to the War Effort.” A folder 
which describes the various classifi- 
cations in which entries may be made 
and which gives further details of the 
competition which may be entered by 
lithographers. may be obtained from 
the Direct Mail Advertising Associa- 
tion. 17 East 42nd St.. New York 17. 


Chicagoans Study Screen 

D. C. Donaldson of Eastman ho- 
dak Co.s Chicago office was guest 
at the May 25 meeting of 
the Chicago Club. 


Discussing the Kodagraph magenta 


speaker 


Lithographers 
era} 


screen. he pointed out the many pos- 
sibilities this new Eastman product 
possesses for improving screen nega- 
tives. A dinner at the Bismarck Hotel 


preceded the lecture. 
+. 


Walter Huber Leaves Firm 
Walter Huber. president of J. M. 
Huber. Inc... New York ink manu- 
facturers. has left the company. after 
a 25 vear record. The Huber com- 
pany announced the appointment of 
H. J. Cashion. who has been with 
Huber enterprises for several years. 


as general manager. 


Two Forbes Men Missing 
T/Set. Thomas Joyce and Cpl. 
Ralph LeGrow. former employees of 
the Forbes Lithograph Mfg. Co.. Bos- 
ton, both serving in the air forces in 
the European area, have been re- 
ported missing in action, according 
to the Forbes “Hello-Gram.” 
° 
American Can Plant Head Dies 
William J. 
of the Hudson plant of American 
Can Co., Jersey City, N. J... died 
April 27 at a New York hospital. 
53. He joined the metal lith- 


Mielzinger, manager 


He was 
ographing firm in 1915. 
. 
Sum Eney Improves 
Sum Eney. Reinhold Gould. Ine.. 
who has been confined to his home in 
New York for several weeks is re- 
ported by Harry Gould, the firm’s 
president, to be improving. He is 
now living at Woodstock. \. Y. 
. 
N. Gamse in Navy 
Nathaniel Gamse. executive of the 
Gamse Lithographing Co., Baltimore, 
and son of Herman Gamse, presi- 
dent of the company. recently joined 
the Navy. 


son Howard, is in the Army. 


Herman Gamse’s younger 
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HOW FOX RIVER HELPS 
YOU SELL BETTER 



























Here's timely, practical help for printers, 
lithographers, engravers, paper merchants: 
Fox River's “See for Yourself’’ comparison 
kit — featured in national advertising helps 
you increase your letterhead profits through 
visual proof that now, more than ever, it pays to step up from NATIONAL, 

non-rag and part-rag papers a// the way to ALL-rag You ADVEp 


The blunt fact is that many non-rag and part-rag papers tend 





to be somewhat dull and grayish these days, due to wartime SP CT 
' , -_ -ur 
shortages of bleaching chemicals. Only a//-rag stock such as asi ch © Wartim, 
d 4 : cs 
Masterline Anniversary Bond remains just as clean, Crisp, ‘ 


white, permanent and impressive as before the war! Yet dis 


tinguished Anniversary Bond costs the user only ! 


5¢ more per 
letter than 259% rag-content stock. 
Write today for a copy of our “See for Yourself”’ portfolio 
and ask for extra copies for your preferred prospects 
Fox RIVER PAPER CORPORATION, 406-F S. Appleton St., Appleton, Wis 


stm né PAPERS FOR BUSINESS 
ANNIVERSARY Bond Onion Sk ’ 
Op BapGcer Bond and Led ENGLISH Bond and Ledger, SOY rag 
DIctation Bond d ) Nein, Lra-Usfaque Bb d Co Tak 


rolits, wa, | — 
Alt-Raq a ~(S G re PER LETTER : 1° comparie’ fo 


ANNIVERSARY BOND 
A FOX aver “Vast E26 pc PAPER 


60 MODERN LITHOGRAPHY 























Quarterly Presents ideas 

Ideas for direct mail headline writ- 
ing. selling, use of paper. and a dis- 
cussion of the work of the Graphic 
Arts Victory Committee are contained 
in the spring issue of the Permanized 
Paper Quarterly. published by the 
Whiting-Plover Paper Co.. 
Point. Wis. Another feature of the 


pocket size booklet is a review of 


Stevens 


some outstanding letterheads of 1943 
as chosen by The Letterhead Clinic 
Richard H. Brady 
ediis the publication. 

e 


of the company. 


Catalog Ready for Canada 

The Graphic Arts Division of An- 
elo. distributors in Canada for Ham- 
mer film for the lithographic indus- 
try. has announced a new catalog for 
the Canadian trade. The catalog. pro- 
duced in three colors, is titled “Ham- 
mer Graphic Arts Film and Plates.” 
It is available on request from Anglo 
Photographic Distributors. 1012 Ber- 
nard West. Montreal. 

. 

Whiting Issues Booklet 

“How Paper Is Made” is the title 
of a booklet just published by the 
Whitine Paper Co., Holyoke. Mass. 
The first part of the 32 page 6 x 8” 
booklet contains a brief sketch of the 


paper industry. including a summary 


of the history of paper. The second 


section tells how modern rag papei 


is manufactured. and discusses the 


HOW PAPER IS MADE 


papermaking machines and ineredi- 


ents of the product. It is generously 
illustrated with scenes from Whitine 
design (shown 


Dard 


“Chinese Ceremonial Paper” and is 


mills. The cover 


above) is from Hunter’s 
the symbolic sign of the Chinese 
paper shop. The Chinese inscription 
means. “Civilization depends upon 
paper.” The cover was printed with 
special plates and inks to simulate 
Chinese wood-block prints, Copies 


are available from the company. 


Litho Foundation Issues Book on Ink Drying 


AIT HE Drying of Lithographic Ink” 
is the title of Research Bulletin 
No. 13 just issued by the Lithographic 
Technical Foundation following ex- 
tensive research work on the subject 
at the Foundation’s laboratories at 
the Department of Lithographic Re- 
search, University of Cincinnati. 
Written by Robert F. Reed. Leonard 
E. Cadwell and Robert L. Benemelis. 
the St. x &1.” booklet contains 70 
pages with many diagrams and draw- 
ings, 
A discussion of practical drying 


troubles and their remedies is in- 
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cluded in the first of two sections. 
The second section contains a descrip- 
tion of the experimental work done in 
studying certain factors that hereto- 
fore have not been well understood. 

Under the heading “Basie Prin- 
ciples of Drying.” the individual ef- 
fects of pigments, reducers. paper. 
temperature, moisture. fountain water 
acidity and availability of oxygen are 
discussed. 
thirteen typical pressroom ink drying 
difculties. with causes and preven- 
tive measures. Two troubles related 


to the use of driers. namely. bleach- 





An analysis follows of 





ing of iron blues and chrome greens 
and discoloration of printing plates 
are also described. 

The discussion of experimental 
work and the results contains many 
data of interest to the lithographic in- 
dustry. Tables and curves are in- 
cluded to show the effects of the 
principal factors on the drying of 
black and colored inks. Methods of 
conducting the tests are described 
briefly, including the use of a new 
automatic drying tester, developed to 
facilitate the work. It is shown that 
all of the important factors must be 
properly adjusted to produce. satis- 
factory drying, and that a variation 
in any one of them may result in an 
expensive delay or reduced quality. 

The fact that certain colors require 
considerably more drier at high than 
at low humidities. while others do 
not. is brought out. Excessive humid- 
ity and press moisture only retard 
drying, while too much acid in the 
fountain solution destroys drier, ac- 
cording to the bulletin. Little corre- 
lation was found between measurable 
properties of uncoated papers and 
rates of ink drying, but on uncoated 
papers the drying rate was found to 
he closely related to absorptivity and 
pH value of the coating. the study 
showed. 

The research on drying of inks was 
made possible through the donation 
of graduate research fellowships to 
the Foundation by Sinclair & Valen- 
tine Co.. New York. 

Credit is given in the preface to 
Paul W. Dorst. Dr. Anthony George 
and Charles F. King of the Depart- 
ment of Lithographic Research for 
their help in the bulletin’s prepara- 
tion. 

Copies of the bulletin are. as usual, 
heing sent to Foundation members and 
subscribers without charge. Others 
may obtain it at $2.50 a copy from 
the Lithographic Technical Founda- 
tion. 220 East 42nd Street. New 


York 17. 
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“Homework” 


When you want to know 


GO TO AN 
EXPERT 


IF YOUR PROBLEM is selecting the right 
paper for the job, who could advise you 





better than your printer? 


Knowing paper quality is his business 
...on it depends much of his own repu- 
tation for fine printing. That's why in 
this series of advertisements we have 
been urging you to take his word on 
Rising quality rather than our own. For 
years printing experts have chosen Ris- 
ing Papers for every printing purpose. 


Prices on a par with other quality 
papers. Among other lines: Rising Bond 
(25° rag), Rising Line Marque (25% 
rag), Finance Bond (50°% rag), Rising 

Parchment (100% 
rag). The Rising 
Paper Company, 
Housatonic, Mass. 


ASK YOUR PRINTER 
-HE KNOWS PAPER 













HERE’S HOW WE 
TALK ABOUT YOU TO 
YOUR CUSTOMERS 


The advertisement at the left 
is one of Rising’s business- 
building campaign appear- 
ing in: 
TIME 

BUSINESS WEEK 

U. S. NEWS 

THE REPORTER 

PURCHASING 

PRINTERS’ INK 

SALES MANAGEMENT 

ADVERTISING & SELLING 


Announce New Harris Etch 

Hydro Etch, a new plate and foun- 
tain etch developed by the Chemical 
Division of the Harris-Seybold-Pot- 
ter Co.. has been announced by A. S. 
(Stu) Holford, chemical sales man- 
ager, 
The research and testing work on 
the product was started nearly three 
years ago, and because of the varying 
conditions under which a fountain 
solution must operate when employed 
on actual production work in a great 
number of plants, extensive tests were 
carried out in numerous _ plants 
throughout the country, Mr. Holford 
said. It has been field tested for 
about two vears and has been sold 
to only a limited number of cus- 
tomers. Hydro Etch is in crystal 
form, packaged in wax-sealed paper- 
board containers. One package makes 
up 61 ounces of concentrate. which 
is used in this concentrated form as 
a plate etch, or one ounce of con- 
centrate is used to one gallon of water 
as a fountain etch. 

. 

Issue Business Forms Book 

“How to Design a Business 
Form” is the title of a new book 
published by the Hammermill Paper 
Company. The book, which is pocket- 
size, discusses forms in general, tells 
when they should be used and how 
they can be standardized and bought. 
\ “5-minute Form-Check” list is 
included for verifying the efliciency 
of any form, new or old. as well as 
a list of standard form sizes for 
‘conomical paper use. Copies of this 
hook for lithographers and their 
customers can be obtained by writ- 
ing to the company, Erie. Pa. 

* 

GAVC Issues Postwar Booklet 

“You Have a Share in Your Town's 
Postwar Jobs and Profits” is the title 
of a booklet just compiled by the 
Graphic Arts Victory Committee in 
cooperation with the U. S. Depart- 
ment of Commerce. It is planned as 
a practical help for advertisers and 
producers of advertising in aiding 
local business in planning now for 
peace. Copies are available from the 
committee at 17 East 42nd St., New 


York 17. 
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Cornell New IPI Manager 
W. F. Cornell. former Internation- 


al Printing Ink 
Cincinnati. has been appointed bast- 
ern District IPI suc- 


ceeding Frank Cray. Mr. Cray will 


representative in 
manager for 


continue as vice { 


concern and will concentrate on cus- 


tomer contacts and postwar plans. 
* 


DuPont Film Head Dies 


Newton I. Steers. former presi- 


dent of the DuPont Film Manufactur- 


ing Corp.. died May 15 at his home in 
White Plains. \. Y. He was 67. and 
retired in 1942 after having served 
with the firm for 17 years. 
e 

MASA to Meet in Detroit 

Plans for a war meeting to be held 
in Detroit September 25 and 24 have 
been announced by the Mail Adver- 
tising Service Association. Tentative 
plans call for a round table discussion 


on offset problems under the leader- 


ship of Bernard Rosenstadt of Ardlee 


Service. New York. 


Plan New England Conference 


A New England conference for the 


@& wyBLACK THAT'S BLACK 
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Help yourself, 
help your country — 


BUY WAR BONDS. 
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president ol the 


2 


eraphic arts is planned for September 
15-20 at the Statler Hotel. 
New England trade leaders are mak- 


Boston. 


ing plans for the affair. 


WASHINGTON 


(Continued from Page 39) 








paper furnished up to and including 
11, tons per quarter. 


Schedules I and II have | 


peen Con- 


Included 


accounting records. 


tinued with minor changes. 


amone these are 


books and = forms—limited to 28 
pound stock. except looseleaf  ac- 
‘ounting forms for automatic posting 


machines. which are allowed 32 
Transportation and admis- 
90 pounds. 

Music Sheets Limited 


Under Schedule Il. by which the 


pounds, 
sion tickets 


person who caused paper to he 
printed for certain purposes is lim- 
ited to 75 per cent of the paper he 
printed in 1941. in 


items car- 


so caused to be 
cludes. in addition to the 
ried in the previous order, music and 


song sheets, and comic publications 


which are not magazines or books. 
distribution 


Shopping guides. free 


newspapers. want ad publications, 
free distribution publications in news- 
paper format are limited by a sliding 
scale set forth in the order. 

The carry-over provision is con- 
tinued in the order under which un- 
used quota may be carried forward 
from the last quarter of 1945. into 


any successive quarters in LO--E, 


Pen Ruling Exempted 

Included in the order is a provision 
that pen ruling does not constitute 
the application of ink to paper. 

No lithographer may accept paper 
or print a magazine or book without 
securing or giving the certification 
required in the order. 

Magazine Order 

Hk definition of a magazine has 

heen changed only to include any 
periodical or “one shot” generally 
recognized as a magazine py the in 
dustry and it also includes any sup- 
plements or inserts incorporated into 
a magazine or delivered with it. Any 
person who had no quarterly base 
tonnage by reason of not having pub- 
lished a magazine in 1942. is now 


permitted to cause up to 11, tons of 


WETS WAI S Wells 


Graph-O-Lith developer gives you negatives with both 


these characteristics. Never any loss of tone or detail. 


Always clear dot formation, because Graph-O-Lith halts 


development in the low densities. Does its job 


“ in hard water and won’t blister your negatives. 








ant 
a CHICAGO, ILL. 


®ROoKL YN, »_Y give! ont 
“ereves LONG ISLAND CITY, N.Y. 


« GRAPH-O-LITH DEVELOPER FOR LINE AND HALFTONE NEGA- 
TIVES ON PROCESS FILM, STRIPPING FILM AND PAPER, 





MPH: “Dum PHILIP A. HUNT COMPANY 


ESTABLISHED 1909 
BROOKLYN, N.Y. 





CAMBRIDGE, MASS. 
CLEVELAND, OHIO 
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AN OLD 


MIRACLE 


THAT IS STILL 


MODERN 
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> 
= Modern miracles— plywood stronger than steel, 
= glass that bends... and a host of other marvels of 
= science, are daily capturing American imaginations. 
= Yet in your everyday business you are in 
= contact with one of the oldest marvels of modern 
= life—cotton fiber paper. Through all the advances 
= in paper manufacture, no better, practical basic 
= material than cotton has ever been found for the 
= making of high grade papers. 

= For nearly a century Parsons cotton fiber 
= papers have been serving American business. 
= Cotton fiber papers give you clean, fast work, 
= impressive appearance, and permanence for im- 
= portant records. 

Write today for Demonstration Folder of 
these superior business papers and see how they 
can be used in your business. 

PARSONS PAPER COMPANY, HOLYOKE, MASs. 


HOQOQOOOOONOOQOOOUENGOOQOOOUOGGOOOOUAOOONOOUUOUOOEOOGUEOOGGOOOOOUOOONOOOOOUNOOOOOOUUUEOOOGOOUUOOOOOOUOOOOOOOOUUOONOOOOOUUUOOOOLOOUUUUBBAWNS 


Specialized for Modern Business 


SoTUUUUUUUVUUNNUENUUINGUUNOUUOOONNOUUNOUUNNIE 


2 Farsons Faper 
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ss 


paper per calendar quarter to be used 
in the printing of a magazine. pro- 
vided that either the difference be- 
tween his quota. if any. or the total 
amount of 114 tons per quarter is 
charged against the printer's L-24] 


commercial printing quota. 


Servicemen’s Editions 

Special “pony” editions of maga- 
zines. to be distributed to the Armed 
Forces are exempt from the pub- 
lisher’s quota only if: (a) the Army 
or Navy has advised the publisher 
that the use of such paper is exempt. 
(b) Sueh editions are distributed 
overseas. 

\ publisher must furnish certifica- 
tion to the printer and no printer or 
paper supplier may either furnish 
paper or print for a publisher who 
has not furnished this required cer- 
tification. 

Book Order 

EFINITION of a book: “Any 

bound or looseleaf collection of 
42 or more pages offered for sale. ex- 
cept those items specifically enumer- 
ated and exempted in the order.” In- 
cluded within the order are: (1) Any 
school workbook. educational text or 
book intended for juvenile use. irre- 
spective of the number of pages. if 
offered for sale. (2) Advance parts 
and supplements of books. if offered 
for sale. (3) It is to be noted that 
under Order ’L-241, catalogs and ad- 
vertising brochures issued by a_per- 
son who manufactures. distributes or 
offers for sale the products or com- 
modities listed therein are included 
within this order and therefore are 
not governed by Order L-245. 

The following catalog material ts 
governed by Order L-245: a pub- 
lisher who uses a catalog which in- 
cludes inserts supplied by manufac- 
turers must include in his L-245 quota 
all editorial matter other than the in- 
serts. Editorial matter is construed to 
mean prefaces. forewords, indices. 
blank pages. text book data. classified 
directories. information, condensed 
and typographically standardized 
pages of product or service data. and 
display and all other advertisements. 
(1) Instructional manuals applicable 
to products other than the specific 


brand of products manufactured or 
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»2 or more pages 


sale. The “offered for sale” 


covers any monetary payment re- 
ceived either by society membership 
dues or other manner. 

Any person may cause up to 5 tons 
in the 


of paper per year be used 


production of books provided that 
the difference between the publisher's 
base tonnage. if any. and 5 tons is 
charged to the printers L-241 quota. 
This provision is identical with that 


in L-24] and L-244. The 


to take advantage of this pro- 


publisher or 
printer, 
vision, must file the 


tion with WPB. 


Publishers whose base tonnage 


required informa- 


from 5-20 tons per year, are limited 
tonnage and may not 
20-100 


to their base 
exceed it. Publishers who use 
tons inclusive are limited to 20 tons. 
plus &5 per cent of that part of their 
base tonnage in excess of 20 tons. 
Those using a base tonnage of more 
than 100 tons are limited to 75 per 


cent of their total base tonnage. or 


») tons. 


‘ 
( 


whichever is larger. Carry- 





distributed by the person issuing the 
if such manual constitutes 
and is offered tor 


clause 





1944 allow- 
able consumption quota is permitted 
for use in 1944 1945. 


ver of unused 1943 o1 


Aluminum Inks 
Sa M-l-g. aluminum com- 
positions, amended May 15. is of 


importance to those lithographers 
who may have such material in their 
possession or desire to secure and use 
this material from a distributor who 
had such material in his inventory 
prior to or on March 15, 1944. Such 
material may be used without restric- 
tion. Prior to this amendment the 
f aluminum composition, defined 
as “any paint. ink other coating 


in the making of which aluminum 
pigment is used” was restricted in 
that a lithographer could only secure 
in any one month 1 gallon of com- 
position or 2 pounds of composition 
unless his order was rated AA-5 

carried WPB 


higher or specific 


authorization. 
Appoint Dutton 
Meric K. Dutton, formerly assistant 
Book 


L-245. and for some time 


to the Administrator of the 


Order. 











MARTIN DRISCOLL & CO. 


GREAT WESTERN PRINTING INK CO., 
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MANUFACTURED ONLY BY 


PORTLAND, OREGON * 





* CHICAGO, 


BRANCH FACTORY, MILWAUKEE, WIS. 


Chief of the Distribution Section. has 
been appointed Assistant Director of 
the Printing and Publishing Division. 
He will be succeeded as Chief of Dis- 
tribution by Joseph A. Murray, for- 
merly Chief of the Commercial Print- 


ine Section. ** 


LNA CONFERENCE 
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Postwar Prospects 

HH ARD T. HOVDE, Consultant. 
Bureau of Foreign and Domestic 
Commerce, U. 5S. Dept. of Commerce, 
Washington. “In 


lithographic industry is a focal point 


many ways. the 
of postwar industrial growth and ex 
pansion.” Mr. Hovde stated, adding, 
“it will be through printed promo- 
tions. packaged merchandise and 
various lithographed displays that the 
desire will be awakened for the pur- 
chase of new goods and services. It 
is through these advertising devices 
that the quickest way has been found 
to expand sales. And it is through 


the sale of more goods that increased 
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BOY, WAS I SMART WHEN I BOUGHT 


MY PIG GE viz-curtine MACHINE! 


With my PMC Die-Cutter on the job, there’s no longer 
any bottleneck between pressroom and delivery in my 
label production, for this ““speed demon” die-cuts up to 
300,000 labels per hour. What's more, my PMC cuts in 
perfect register... handles all types of labels in sizes 
from 1 up to614”’ square ...uses the hollow 
dies | had on hand when ! purchased it... 
, 

ws 
















gives me more labels per grind... and is 
- unusually easy to adjust and operate. 
* 


A A Write today for complete information on this major 
contribution to faster, lower cost label production. 








rs 


THE PRINTING MACHINERY COMPANY 


= 436 COMMERCIAL SQUARE @ CINCINNATI, OHIO 





RTE a 
y ta ie 
TELEPHONE: WO: re 1380" 


PAPER SALES CORPORATION 


4| Park Row Fine Papers New York ZNY. 
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DISTRIBUTORS OF 


Weatherproof, Offset » Wulone- Hoss 


(PROCESS ENAMEL) 













MANUFACTURED BY 


NEWTON FALLS PAPER CO. 
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employment will come after the war.” 
He asserted that lithographic volume 
may be doubled following the war. 
The industry will have little or no 
surplus overhanging the market be- 
cause the lithographic products have 
been used up during the war, and 
there will be no equipment conver- 
sion problem, he pointed out. In 
summing up his remarks. which cov- 
ered a wide range of discussion of 
markets. employment and economic 
conditions. he emphasized that there 
will be new printing. more printing 
and more elaborate printing as soon 
as the war ends. 

He quoted the prediction of a pos- 
sible gain of 88 per cent in the litho- 
graphic industry a year after the end 
of the war. taken from the article by 
Kenneth R. Davis which was. re- 
printed in the February issue of 
Vodern Lithography (Page 39, Feb.. 
1944). 


Excess Profits Taxes 


Kk. MARKS. partner. J. K. Lasse1 
H.: Co.. New York. “Taxes are 
now the most important single ele- 
ment of cost in the operation of your 
business.” declared Mr. Marks, “And 
it will be very tough to build up a 
postwar reserve on five cents on the 
dollar.” He explained that there are 
two methods of determining the 
amount of excess profits. on which 
there is a tax of 95 per cent. One way 
is that amount above the normal 
profit which is the average profit of 
the business from 1936 to °39 in- 
clusive. The other way is to figure 
the normal profit as eight per cent of 
the capital investment. 

He explained that under the law 
there are two methods of reducing 
the excess profits tax: (1) By taking 
certain factors of income out of the 
current year and throwing them back 
to other years. and (2) By raising 
the credit or normal profit of the base 
period. By the first method he said 
that sometimes salary increase appli- 
cations, pending law suits. changes in 
accounting methods. and other fac- 
tors bring about conditions where 
current profits resulting from them 
may be thrown back to an earlier 
year when the tax was much lower. 


Mr. Marks described a check list 


JUNE, 1944 





his firm has prepared to stimulate 
thinking on possible conditions which 
mav have lowered the normal profit 
in the base period and for which ad- 
justment can be made under the re- 
lief sections. He stated that Mr. Max- 
well would have copies of this check 


list available. 


Postwar Panel 


N objective report of the ele- 
AN ncn of postwar expansion 
and advancement was given by a 
number of leaders from the equip- 
ment and supply field in the clos- 
ing session of the second day's pro- 
eram. R. V. Mitchell. Harris-Sey- 
bold - Potter Co.. was chairman 
and opened the session with a_ re- 
sounding expression of his optimism 
for the future of the industry. D. 
M. Rapport. Rapid Roller Co., 
Chicago. discussed blankets and _ rol- 
lers. He said that the greater change 
caused by elimination of natural 
“All synthe- 


tic rubber blankets at present can 


rubber is in blankets. 


be said to be as good as previous 
blankets, although in some respects, 
such as resistance to embossing. they 
are superior by virtue of their greater 
oil resistance. All indications point 
to a vastly superior blanket for the 
future.” he asserted. 

“The blanket of the future.” he 
continued, “can be expected to be 
tough, non-embossing. and of a fine 
printing quality.” It will not be 
necessary to use different blankets 
with different types of inks, especially 
the new flash-dry inks. which would 
have been necessary in the case of 
pre-war blankets. he observed. While 
present fabrics are satisfactory, new 
synthetic fabrics will be experimented 
with as soon as they are available, 
he said. 

Little change in rollers have 
been made since the war. he said, 
as synthetic and vulcanized oil rol- 
lers have been in use for many years. 
“Future development will be in the 
direction of a tough roller with suf- 
ficient tack for keeping the plate 
clean, and a roller which will resist 
elazing and drying of the inks on 
the surface.” he predicted, 

Robert J. Butler. Fuchs & Lane 


SO \IUCH 


FOR 4a 
SO LITTLE 


PAPERS made from 100% 
new white cotton cuttings 
save critical war materials. 
Yet the most durable L. L. 
Brown ledgers*, instead of 
ordinary papers, add less 
than | %to accounting costs, 
yet guarantee 100% protec- 
tion—utmost resistance to 
wear. Ask your printer for 
samples of the following: 


L.L.BROWN 
LEDGER PAPERS 


*L. L. BROWN'S LINEN LEDGER 
100% New White Linen & Cotton Fibres 


* ADVANCE LINEN LEDGER 
100% New White Cotton Fibres 


FORWARD LINEN LEDGER 
100% New Cotton Fibres 


L. L. BROWN’S FINE 
85% New Cotton Fibres 


GREYLOCK LINEN LEDGER 
75% New Cotton Fibres 


ESCORT LEDGER & MACHINE POSTING 
50% New Cotton Fibres 


* Permanent Papers 


L. L. BROWN PAPER CO. 
ADAMS, MASS. 
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HUBER PRODUCTS IN USE SINCE 1780 
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Ir TAKES true Yankee ingenuity to 
maintain pre-war service and quality. 
But “ingenuity” is merely “know how” 

and Huber has known how to manu- 
facture and service quality printing 
inks for 164 years. 

lhat’s important! 164 years’ experi- 
ence means that Huber is ready for any 
emergency—even in these hectic days— 
both in the way of service and quality 
inks. And scientists in Huber labora- 
tories are working constantly not only 
to improve present inks, but also to 
create new types of inks to meet chang- 
ing printing conditions. 

It will pay you to keep ahead with 
Huber’s Yankee ingenuity! 
Printing Inks for every purpose in the 
Publication, Container, Bag, Wrapper 

and Commercial Fields 





J. M. HUBER, INC. 


NEW YORK CHICAGO ST. LOUIS BOSTON 








WHEN ALL’S SAID AND DONE 
NOTHING TAKES THE PLACE OF 


ADENA HALFTONE 


set 


for good, clean, uniform results .. . 


a job that 
all parties concerned can be proud of. 

Not an enamel, not an offset but midway 
between, and offering the advantages of both, 


which is really something! 






Dull or gloss . . 


mottling or muddy effect. 


. never any 
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CHILLICOTHE 


A BUY-WORD FOR HIGH-GRADE 
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THE CHILLICOTHE PAPER CO. 
Chillicothe, O. 
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ink 


indepen- 


reviewed the indus- 


Mee. Co.. 


trys record of obtaining 


dence from foreign sources of sup- 
ply. and said that in the future, new 
developments in inks will be largely 
dependent on the requirements of 


new types of presses or increased 
press speeds. 

Lithographic equipment after the 
war will be improved. Fred Hacker 
of American Type Founders. said. 
but 


quire time for development and ac- 


revolutionary changes will re- 


ceptance, and will not 


the 


appear on 
Mr. Hacker 
firms recently pub- 
Now 


which is 


market overnight. 


introduced his 
lished book “Plan 


rows Printing. 


for Tomor- 
designed 
to help lithographers and_ printers 
in planning for markets in their own 
locality. 

The paper situation was discussed 
by Ronald I. Drake. Champion Paper 
& Fibre Co.. and the current supply 
picture on film and photographic 
supplies as well as prospects for im- 
proved techniques in this field. were 
given by Victor W. Hurst. 
Kodak Co. Trade platemaking ser- 
vices discussed by Ernest E. 
Jones. Graphic Arts Corp.. Teledo, 
Prof. Robert F. Reed. of the 


Lithographic Technical Foundation. 


Kastman 
were 
and 
discussed the outlook for improved 


techniques and research methods in 


the basic lithographic process, k* 


FOUNDATION 


(Continued from Page 25) 








dle the business management and di- 
rect the expanded public relations 
program of the Foundation. 


7. A 


of not less than seven members. with 


research advisory committee 
equal distribution of representative 
and practical-minded men in the litho- 
graphic and related industries. 

8. A service department. which if 
renewed support will permit. will in- 
clude a staff of field experts to work 
on individual plant and service prob- 
lems. 

9. An educational program which 
will best serve the needs of the indus- 
try on a nation-wide basis. 


10. An 


gram to provide better and larger fa- 


expanded research  pro- 
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cilities, more manpower and greater 

opportunities to be of direct service 

to the industry. 
Mr. Wadewitz 


the future activities of the Foundation. 


made it clear that 
in the lines of research and education. 


will not have interference from = or 


control by any other source. not ex- 
cluding, of course, any cooperation 
with other trade associations. 

The Foundation is now conducting 
a national campaign for funds in the 
form of endowment and annual sus- 
taining memberships and all mem- 


bers of the lithographic and related 


industries will be given an opportun- 
ity to support the worthwhile activi- 
ties set forth in its new program, it 
Was said, 

The new president of the Founda- 
tion entered the graphic arts industry 
in 19060 
ner in a basement printing 


Wis. 


company was incorporated and took 


when he became a_part- 
shop in 
Racine. Three years later the 
on the present name, and Mr. Wade- 
witz became secretary-treasurer, Ex- 
pansion was steady and in a few years 
a lithographing plant was added, as 


well as an electrotype foundry, photo- 


INK CONDITIONER 


ARSE 








**33°° INK CONDITIONERS have to eggs INK CONDITIONERS increase ink by its 
be apt han Pet anee. or own additional bulk and weight and as- 
il py onan. tats te sure a savings of 15% to 30% through 
guarantee with no reservations greater coverage 
However we know the ''23'' Ink Uneacelled for gloss inks and overprini 
Fanny hap Bag ope varnish; they prevent too rapid drying 
lv u u dal 
plete satisfaction Because of on the press without affecting gloss 
this fact we can make our 
broad guarantee a vital selling "33°" INK CONDITIONERS prevent crystalliza 


policy. 

INK CONDITIONERS increase 
the affinity of ink to paper and 
permit ink to print readily on 
hard-finish stock, glassine and 
cellophane. 


"THE INK CONDITIONER 


-_—" 


tion and are unequalled for trapping of 
process and label inks in multi-color 
printing. When added 


perfectly laid colors are assured without 


to each color, 


crawling 


INK MAKERS RECOMMEND" 
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{| 100% Guarantee | 
Write ee 
rife for your copy of To J 8 POUND TRIAL ORDER ‘ 
the Pressmen’’ and take ad- r ch Condit 4 bief F 
vantage of the trial offer our In Onditioner does not safisty 
NOW under our guarantee ] you completely, return the unused 
7 portion at our expense. 
7 “"33"' (letterpress) ‘'O-33'" (lithe & multilith) 
7 ~~ vewreee wore wove - 3 
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CUMPUUNDING COMPANY 
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1718 North Damen Avenue, 


Chicago, IIlinois 

































Lithographers! 


THIN PAPERS 
aw Crrontial to 


MODERN BUSINESS 


ol d-Te bb Lor-) 
O} 3 stot wr bale OP W-lol to ay 


expenses. 


Specify one of 


Bot reEC 
rHIN PAPERS 
Fidelity Onion Skin 


Clearcopy Onion Skin 


Superior Manifold 


Recommended for 
Thin Letterheads, Copies, 


1s Ulolesacl Map Ucha-bast poate m 


SEND FOR SAMPLES 


ESLEECK 


Manufacturing Company 
Turners Falls, Mass. 
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* * * * 


SPEED COUNTS 
4. 


* * * * 





i) 
oday, in spite of manpower short- 


ages, the pressure of wartime printing de- 
mands faster and faster deliveries. Speed 
counts in every phase of your operation 

camera, platemaking, presswork. And it’s on 
your presswork that ECLIPSE DEEP-SET 
BLACK INK will prove a real help. — Its 
trouble-free performance assures you of main- 
taining production speeds. ECLIPSE DEEP- 
SET BLACK is the black ink pressmen have 
come to count on for complete dependability, 
and at the same time for brilliant tones and 
solids. Send for a trial order and test it in 


your own pressroom. 





DO YOUR PART 


Help conserve essential materials. Order inks 
in the largest container sizes you can conve- 
niently handle. Avoid rush orders by antici- 


pating your needs. 











HIGHEST QUALITY INK FOR LITHOGRAPHERS 


GHETJENS, BERGER & WIRTH, INC. 


35 York St., Gair Bldg., B’klyn, N. Y. © 538 S. Clark St., Chicago 
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engraving equipment. book bindery. 
playing card manufacturing facilities 
and carton fabricating and printing 
equipment. The company erected its 
own building in 1928. and Ed Wade- 
witz was made president seven years 
later. The parent firm now has sev- 
eral subsidiaries including the Whit- 
man Publishing Co. Western Plavine 
Card Co.. and the Artists & Writers 
Guild. Inc. The latter is an organiza- 
tion specializing in the design and 
manufacture of juvenile books. Print- 
ing and lithographing plants of the 
parent firm are operated in Racine 
and Poughkeepsie. N. Y.. and a New 
York editorial office is maintained. ** 


YOUR SALES FORGE 


(Continued from Page 27) 








2. Men should be trained to do 
well a few specific. very vital 
things. A target must be set up. 
so the men will know what they 
are shooting at. 


3. Good sales training is made to 


order for each man, and noi 
ready made. The mans _ indi- 
viduality must be brought out, 
rather than blacked out. 

!. It must generate enthusiasm. 
self-confidence and dependabil- 
ity in men. Enthusiasm is still 
the most important ingredient in 
sales SUCCESS, 

o>. It must teach them HOW to 
think 
bit short on what it takes to 


think with. 


even if they may be a 


It should do these five things. and 
out of them will come the one best 
way to sell your product—and that 
one best way may be entirely different 
for each company according to what 
it selis. where it sells and how it sells. 

But. no matter what else you may 
do to train your men, successful sales 
training should 
First. tell °em 
Then Show em 
Then let them do it 
And. check them to be sure they do it. 


There you have sales training in a 


finer printing materials. 


GEORGE A. 


MANUFACTURERS OF 


POST-WAR PRINTING 


While still operating under all-out war restrictions large printers are 
now planning for peacetime markets. 
will not include new equipment for some time. 
efficiency will have to come through better production management and 


nut shell. It is just that simple. But 
if you leave out any one of those four 
steps. you will fall short of the mark 
just that much. And. in sales training. 
as in golf, it is the follow through 


that counts. 


OT so far back. 


war. Dartnell made a survey of 


just before the 


several hundred large employers of 
salesmen to determine what these com- 
panies spent to train a new salesman 
and get him into production. The 
average figure was $750. 

Actually. however, it is a mistake 
to consider the money we appropriate 
for sales training as “money spent” 
because we are likely to jump to the 
conclusion that sales training is pretty 
expensive. [have had many business 
men tell me they would like to under- 
take an honest-to-goodness training 
program. but they “can't afford. it.” 
You see they think of training money 
is money they might save if they don't 
spend it. 

But is that true? Our studies show 





Reconversion to civilian demands 
Higher quality and 


If your shelves do not contain substantial supplies of PACEMAKER 
OFFSET—the nationally recognized mill brand of fine quality in litho 
printing—studied upward revisions in inks and other materials will 
fail to reach that higher quality objective. 

WHITING PAPER COMPANY, Menasha, Wisconsin 


PACEMAKER OFFSET 


BROCKWAY COVERS and LEDGER PAPERS 
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STANDARD PAPERG 


BONDS LEDGERS 


| BOND No. 1 Ledg: 
i r t rlir 24 
MPERIAI nae , 
tttt 
Currency 
STAT . 
an WRITINGS 
| 
White only 
XPOSITION 
x cy 
TEXT ONION SKIN 
No. | 
KA TULA Exposit n 
rag Mi l 
Envelope natch all grade 


WHITING PAPER COIPRIY 


HOLYOKE, MASS 
Nv YORK 1|LADELPHIA 
14th ) CHESTNUT ST 
CHICAGO 30S TON 
11. N. CAN 0 HIGH S 


Wh ALNING 
REGRAINING 


ZINC, ALUMINUM 
AND GLASS 


MULTILITH PLATES 
OUR SPECIALTY 


{11 sizes new plates in stock 


for immediate delivery 


DIXIE 


PLATE GRAINING CO. 


613 Whitehall St. Atlanta, Georgia 
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LAPPS 


DUO WHITE ETCH 


A new etch that is absolutely free from 
all harsh irritants, Bichromate or 
Chromic poisoning. 

Through careful tests and trials in many 
of the different plants in New York, 
this etch has proven itself to be your 

of a pure non-poisonous 





guarantee 
vehicle. 

A trial order of one gallon will convince 
you of its real value. 


J. W. & 6. B. STEBOLD, INC. 


Manufacturers 
Litho, Printing Inks, and Supplies 
Everything for the Lithographer 
= s 
7. es 


New York 13. 
New York 13. 


17 Watts Street. 
99.105 Sixth Ave.. 


Office 


Factory 
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that the 
will double and treble the sales pro- 


right type of sales training 
duction of any salesman who really 
applies what he has learned. This is 
the experience of companies which 


keep 


of sales training. 


careful records on the results 

There has been a lot of talk about 
the high cost of selling. It is not the 
high cost of selling, but the high cost 
of not selling that we should worry 
about. 


One of these days we all hope 


soon— those young salesmen of yours 
Uncle Sam 


whom tapped on the 


shoulder are coming home. Some 


will come home lieutenants: some 
captains; some majors; some colonels. 
They won those commissions the hard 
way. But they won them with Gl. 
training. They are pretty much sold. 
most of them. on training—training 


men to fight: training men to sell. 


They remember the signs: “/f you 
dont know, you get killed” Well. 


one of these days those men are com- 
ing back. 
Coming back to what?——a dead- 


end street or an opportunity ? 


SMALL PLATES 
ALSO REGRAINING MULTILITH 








lt thogra phic P 


\n opportunity to grow and pros- 
per in the grandest country in this 
world—an opportunity made possible 
by the training and help their com- 
pany gives them.** 

Schaumann Joins Rossotti 
Werner W. 


partner of Copifyer Lithograph Corp.. 


Schaumann. former 
Cleveland. and later owner of the 
Lake Litho. Co.. that city. has re- 
West Coast 


Francisco. 


cently joined Rossotti 
Lithographing Co.. San 
as vice president and general mana- 
ver. The Lake firm was dissolved 
about two years ago when Schaumann 
was inducted into the army from 
which he has recently been honor- 
Alfred F. 
Rossotti Lithographing Co.. 


Bergen, N. J.. 


firm is affiliated has just returned from 


Rossotti. 
North 


with which the coast 


ably discharged. 


San Francisco, and states that the 
arrangement is an entirely new set- 


up. 


POINT OF PURCHASE 


(Continued from Page 28) 








trends point definitely to a_ partial 


return of merchandise into the mar- 


SERVICE PLUS QUALITY! 


HAS MADE OUR PLANT THE WORLD’S LARGEST 
WE SPECIALIZE IN 





kets. For this reason it is our belief 
that now is the time for the Institute 
to broaden the scope of its activities. 
With this thought in mind, the Insti- 
tute will,,during the coming year: 

(1) Keep its membership informed 
of current window display develop- 
ments and all point of purchase ma- 
terial, especially regarding the paper 
and paperboard situation. From time 
to time Bulletins will be sent out re- 
garding these developments; 

(2) Formulate its plans for research 
for the future; 

(3) Learn what advertisers want to 
know for today and for tomorrow, 
endeavoring to become familiar with 
their postwar plans and by so doing 
anticipate their needs in the field of 
research concerning point of purchase 
advertising. 


At the luncheon meeting, the new 


executive secretary was introduced. 
The program included a brief talk 
by Mr. Wolfe. 
War Production 


dicted that all paper 


consultant for the 
Board. who pre- 
hoard would 
be allocated and would receive pre- 
ference ratings according to end use. 
He stated that Order M-290, dealing 
with board allocation, did not per- 
tain to board used in displays. but 


that the new order would be a “com- 








ZINC and 


ALUMINUM PLATES 








Ole Vinaereren lien 


EXCLUSIVE MANUFACTURERS OF PREPARED PLATES 


37-43 Box Street-Brooklyn.N.Y. 


Telephone: 
EVergreen 9 
4260 
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SOME 


HANCO 


PRODUCTS 


DEEP-ETCH DEVELOPING INK 

ALBUMEN DEVELOPING INK 

BLACK OPAQUE (BEECHEM’S) 

DEEP-ETCH LACQUER 

PLASAVER—for bringing back weak images 
and often salvaging plates which are con- 
sidered “blind.” 

IMHOLD—a slow drying lacquer which in- 
creases plate life. 

PRESERVED GUM SOLUTION — non-souring 
and ready-to-use. 

WETTING AGENT—used in etches, developers, 
gum solutions and in the fountain to ‘wet’ 
plate with less water. 

DAMPENER WASH—a neutral cleaning agent 
for dampeners. 

HANCOLITE—for removing gum streaks and 
dried ink on plates and glaze from blankets 
and rollers. 

BLANKET WASH—for hardening tacky blankets 
to aid in running enamel and linty stocks. 
0-33 and 33 INK CONDITIONERS—marvelous, 
non-greasing reducers for Offset and Letter- 

press inks. 

FOUNTAIN SOLUTION—ac proven and tested 
fountain concentrate. 

SUPRA FOUNTAIN SOLUTION—an excellent 
working solution containing no bichromate or 
chromic acid. 

PLATE ETCH contains no bichromate or 
chromic acid so is absolutely safe to use as 
an etch and for gumming-up plate. 

BLANKLO for removing indentations in 
blankets. 

HANCOHOLD—<«a popular lacquer used over 
gum giving plate longer life. 

WATER-REPELLENT HAND CREAM—aids in 
the removal of ink from workers’ hands and 
helps prevent dermatitis. 

STRIPPING SOLUTION —a non-souring, very 
adhesive solution. 

DEEP ETCH SOLUTIONS 

SURFACE COATING SOLUTION—an inexpen- 


sive ready-mixed plate coating to replace 


egg albumen. 


rue A. E. HANDSCHY co. 


538 S. CLARK STREET 
CHICAGO 5, ILL. 


Manufacturer of Fine Letterpress and Offset 
Inks and Supplies 
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THEIR Kehabhlilg 


IS A FAMILIAR STORM satiny 


More than a 

quarter-century 

ago, this company’s first 

gummed papers originally 

demonstrated their ability to take 

3 the worry out of label and sticker jobs 
Z Today, TROJAN “Super- Flat” Gummed Papers 
are setting the superlative performance a ielite loiter 

you would expect from the products of a company 

whose years of experience are combined with 


up-to-date research and manufacturing facilities 


THE GUMMED PRODUCTS COMPANY 


OFFICES e@ TROY, OHIO @ MILLS 
DISTRIBUTORS IN PRINCIPAL CITIES 
“When you think of gummed products, think of GUMMED PRODUCTS!” 








« Defender « 





WHEREVER A PHOTO-PROCESS 
SPEEDS PRODUCTION FOR 
VICTORY 


For lithography and photo-engraving, for photo- 
copying, Defender Litho and Photo-Writ products 
meet the most difficult reproduction - problems of 
war production. 

DEFENDER LITHO TRANSPARENT — ORTHO — wate 
oroof base—for economical! production of line negatives in 
lithography and reproductions for engineering use 
DEFENDER LITHO FILM—ORTHO—-safety base—high 
resolving power for efficient halftone and line work 
DEFENDER LITHO NEGATIVE PAPER—ORTHO—for line 
negatives 

DEFENDER LITHO PLATES—ORTHO—for high contras' 
negatives in absolute register 

DEFENDER LITHO DEVELOPER 7-D—in convenient ready- 
to-mix form 

DEFENDER PHOTO-WRIT—for high quality photo-copying 
Nine grades to meet every requirement 





DEFENDER PHOTO SUPPLY CO., INC., ROCHESTER, NW. Y 
+ * 
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M-290. Mr. 


Thomas presided at the affair which 


panion order” to 


was attended by nearly 70 persons. 





INVASION MAPS 


(Continued from Page 24) 





room the stiff schedule could be met 
and was by all three. 

It may occur to you to question 
the need of the enormous quantities 
of maps shipped to the armed forces. 
As I stated previously, the initial 
shipment of maps was the result of a 
compilation from many sources of 
information, the latest possible data 
obtainable was used. It was only 
reconnais- 


natural that immediate 


sance. either ground or air. has 
shown changes which had occurred 
since the original information was re- 
ceived. Some of these changes were 
basic and highly important. It was 
necessary then to revise the original 
edition in accord with the reconnais- 
sance information for the benefit of 
the troops on the ground and those to 
follow. This meant new editions and 


more printing. This problem of map 





maintenance is continually increas- 
ing. making obsolete some of our 
previous work——but a very necessary 
job. The policy of our government to 
furnish our troops with the latest and 
best munitions of war is just as ap- 
plicable to the maps they use as it is 
to any other material. In other words, 
any battle map or tactical map is out- 
dated just as fast as a magazine. Fur- 
ther it can be of use in only one loca- 
tion. Taken together these two factors 
have made it as impossible to estab- 
lish a free and uniform flow of map 
production as it is to designate the 
movement of well matched 
battlefield. 


we follow out the policy of the army 


actual 
forces on any Because 
to furnish our troops with the latest 
and best maps possible. we are un- 
able to arrange for a uniform flow of 


maps on a prearranged schedule. 


W' recently submitted a letter to 
each of the 60. lithographers 
who performed contract work for us 
We knew that 


many of you, like ourselves. were 


in the first quarter. 


having extreme difhculty in’ finding 


enough manpower and we also knew 


that if vou desired you had commer- 
cial business that you could serve. 
The replies to this questionnaire were 
very sincere and, while frankly ad- 
mitting your difheulties with man- 
power. in the aggregate you pledged 
a slight increase in production capac- 
ity for our maps if we needed it for 
the period of the next six months. It 
is certainly reassuring to know of 
this backing and your determination 


to carry on. 


Throughout these remarks [ have 
omitted mention of any firm because 
I do not feel it fair to mention one 
without mentioning all. Further, I 
have not felt that you have assisted 
us for personal recognition so much 
as you have assisted us because of 
your sincere desire to see this con- 
flict concluded in as short a space of 
time as humanly possible. There are 
and there will be many unsung heroes 
in this war. Ours is not a glamour job 
but we will experience that deep sense 
of satisfaction which comes from the 
knowledge that we have done our 


part.«®* 








Out of our war effort are coming new developments that in time will be increasingly 


evident in NEENAH’S well-known rag content papers. 


Always outstanding values, they 


will be further improved when the full results of our research can be made available to 


our commercial customers. 


NEENAH 


FINE RAG PAPERS 


FOR EVERY BUSINESS NEED 


Meenah 


TAR BUSINESS PAPERS 


NEENAH PAPER COMPANY + NEENAH, WIS. 



























OFFSET 
INKS 


For Better Pressroom Performance 


Certified Offset Inks 
are exact, scientific 
prescriptions for offset 


pressroom requirements. 


Remember They Are Certified 


CEIRTIFIED 


PRINTING INK CO. 


426 S. Clinton St. * Chicago 7, Ill. ® 


CERTIFIED 


Wabash 0425 






































Looking for a GOOD Book 
on Lithography? 


THE TEXTBOOK OF PHOTOGRAPHY AND PLATEMAK- 
ING FOR PHOTO-LITHOGRAPHY, a standard textbook 
by Irene H. Sayre, is available to MODERN LITHOGRAPHY 
readers. It contains 280 pages of easy to understand, 
step-by-step procedure for every operation from copy to the 
completed plate. Some of the subjects covered are... 


PHOTOGRAPHY: The chemistry of photography and 


formulas; The procedure for making Wet and Dry Plate 
Negatives; Filtering; Halftones; Screen Separations; Drop- 
Outs. 


PLATEMAKING: The chemistry of lithographic printing; 
Albumin platemaking; with formulas and procedure; Deep- 
etched plates by the gum or glue processes; Blue prints 
and other direct printing processes. Hydrometer control; 
pH control, etc. 


Clip out the enclosed coupon and send $5 check or money 


order to Modern Lithography, 254 W. 3lst St., New York 
, % 
Modern Lithography, 254 W. 31st St.. New York 1 
Send immediately The Textbook of Photography ry 
and Platemaking for Photo-Lithography Enclosed ORDER 
is $5.00 | THIS 
Name E ASY 
4th 
Company | 7 ‘ 
WAY 
Address | 
City and State 
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From Current Literature in The Graphic Arts 





These abstracts of important current articles, patents and books are com- 
piled by the Research Department of the Lithographic Technical Foundation, 


These abstracts represent statements made by the authors of articles 


abstracted, and do not express the opinions of the abstractors or of the Re- 


search Department. 


Mimeeographed lists have been prepared of (1) Perio- 


dicals Abstracted by the Department of Lithographic Research, and (2) Books 


of Interest to Lithographers. 


both for ten cents in coin or U. S. 


Either list may be obtained for six cents, or 
stamps. 


Address the Department of 


Lithographic Research, University of Cincinnati, Cincinnati 21, Ohio. 


*HOW TO OBTAIN COPIES 


Where titles are marked with an asterisk, the original articles can be 
furnished by the Foundation (address above) as photographic copies at 
twenty cents per page, plus six cents postage for each four pages or less. 
Copies of United States patents can be obtained by sending ten cents per 
copy to the Commissioner of Patents, Washington, D. C. 





Photography and Color 
Correction 

Photo-Process Exposure Meter, and 
Screen Negative Calculator. J. Warne. 
(British Patent) No. 555,275 (Feb. 12, 
1942). A p:voted member rotating on 
a circular base indicates the exposure 
time and screen distance for half-tone 
negative making. The device co-ordi- 
nates all the factors upon which these 
depend, viz., the nature of the orig:nal, 
the illumination, the lens aperture and 
focal length, the scale of enlargement, 
the screen ruling, and the shadow den- 
sity in the copy. A conversion scale, 
showing wet plate collodion exposure 
with equ'valent values for dry proc- 
ess plates, is also incorporated. (Pho- 
tographic Abstracts, 23, No. 92, Part 
4, 1943, p. 115.) 


*The Use of the Orange and Mag- 
enta Contact Screen in Lithography. 
Wm. H. Falconer. (National Lithog- 
rapher), 51, No. 4, April, 1944, pp. 28, 
30 (2 pages.) Kodagraph Contact 
Screens give better tone reproduction 
than cross-line screens and prov de 
good control of contrast. The Orange 
Screen is designed for making deep- 
etch screen positives by the indirect 
process. The Magenta Screen is de- 
signed for use in a camera in produc- 
ing screen negatives for the albumin 
process. The procedures in using both 
these screens are outlined. Screen pos- 
itives made with the Orange Screen 
can be dot-etched to about the same 
extent as the usual camera positive. 


Process Developer. (Journal of the 


JUNE, 1944 


Society of Motion Picture Engineers,) 
November, 1943. The find ngs of Capt. 
Michael Bruno of the U. S. Army Map 
Service on the resolution (sharpness 
of line) power of developers when ap- 
plied to microfilm (35 mm.) reproduc- 
tions of maps, a standard high-resolu- 
tion, non-fogging developer was found 
in the Gevaert (GD-190) formula: 
Water (125°), 64 ounces; Potassium 
metabisulfite, 1 ounce; Sodium sulfite, 
4 ounces; Hydrochinon, 3 ounces; So- 
dium carbonate, 8 ounces; Citric acid, 
crystals, 75 grains; Potassium _ bro- 
mide, 180 grains; Cold water to make 
128 ounces. Develop for 4 to 5 min- 
utes at 65° to 70° F. 
formula was found superior in resolu- 
tion power to D-85 (paraformalde- 
hyde) developer, and produced less fog 
than the D-72 formula, even when the 
latter was diluted (1:2) with water. 
(American Photo-Engraver), 36, No. 
5, May, 1944, p. 406. 


Negative Element. William Craig 
Toland and Ellis Bassist (to William 
C. Toland, trustee). (U. S. Patent) 
No. 2,327,380 (Aug. 24, 1943). A flex- 
ible light-sensitive element for use in 
preparing a photographic negative 
comprising a translucent paper which 
is impregnated with polyvinyl alcohol 
disposed at separated points in and 
around the fibers of the paper, layers 
of translucent water-repellent material 
disposed at either side of the paper 
and impregnated in and around por- 
tions of the paper in amounts limited 
by the polyv:nyl alcohol to avoid 
brittleness, said water-repellent ma- 


This particular 


terial including a urea-formaldehyde 
resin glue, a coating of sodium silicate 
disposed over one of the water-repel- 
lent layers, a film of a light-sensitive 
emulsion of gelatin and silver haloid, 
overlying the sodium silicate, said 
sodium silcate being effective in al- 
lowing a uniform film of the light- 
sensitive emulsion to be applied over 
the water-repellent coating and to be 
held in bonded relation thereto. 


Blocking-out. J. S. Mertle. (Ameri- 
can Photo-Engraver, 36, No. 5, May, 
1944, p. 407. An ingenious method of 
blocking-out or opaquing line and half- 
tone negatives has been devised by 
Harry L. Miller, Secretary. Local No. 
31 (Portland, Ore.). Instead of em- 
ploying opaque, Miller first applies 
gamboge to the areas to be retained 
in the negative, using a ruling pen for 
lines and sharply outlined detail and 
a brush for broad areas. On drying 
of the gamboge, ordinary tint print 
solution is flowed over the negative, 
the solution previously given a non- 
actinic color by adding to it a small 
quantity of orange-red dye. After the 
dyed coating has dried, the negative 
is washed with water to remove the 
gamboge, leaving thes areas clean 
and sharply defined, but with the oth- 
er parts converted to a color fully 
capable of stopping out (absorbing) 
actinic light. The advantage of the 
Miller process is that the “opaqued” 
areas remain more or less transpar- 
ent (useful in color work), and that 
the nonactinic coating is free from 
lumps and waves such as occur when 
opaque is used, these frequently in- 
terfering with uniform contact dur- 
ing printing, especially in the case of 
fine halftone work and doubleprint 
combinations. 


*Shop Talk. Irene H. Sayre. (Mod- 
ern Lithography), 12, No. 4, April, 
1944, pp. 35, 77, 79 (3 pages). The 
results of over-exposure and over-de- 
velopment in making both continuous- 
tone and halftone negatives are dis- 
cussed. These results may be cor- 
rected by using the proper type of 
photographic reducer. The action of 
“subtractive” reducers, suitable for 
fogged negatives, is explained, and 
formulas are given. 


Halftone Screen Angles in Photo- 
Lithography. Royal C. Hohenthaner. 
(Lithographers’ Journal,) 29, No. 1, 
April, 1944, pp. 24-25 (2 pages.) The 
difficulties of setting up standard 
sereen angles so as to avoid moire, or 
pattern, are considered. Both the 
standard and alternative screen an- 
gles are listed and shown on diagrams, 
(To be concluded.) 


*“On Pre-Exposure. F. Eliot West- 
lake. (National L'thographer,) 51, No. 
4, April, 1944, p. 56 (1 page.) “Pre- 
exposure” of films or plates has been 
stated to increase their speed re- 
markably. An experiment ‘s cited, in 
which only a slight increase in speed 
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The LITHOGRAPHER'S 
MANUAL 


This book is crammed full of valuable information 
regarding offset presses, litho inks, platemaking, 
cameras, lamps, paper, type, color, chemicals, re- 
search developments, sales training and promotion, 
trade associations, as well as miscellaneous produc- 
tion, sales equ.pment and maintenance data. You 
can't afford to be without this book. 


PRICE $5.00 Postpaid 


Order from Modern Lithography 
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MODERN LITHOGRAPHY 

254 W. 3st ST. NEW YORK 1,N. Y. | 
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cover .. copies at $5.00 each. Foreign and | 
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resulted, and inferior results were 


obtained. 


Planographic Printing Surfaces 
and Plate Preparation 
‘Some Hot Weather Photo-Compos- 
ing Problems. Joseph W. Mazzaferri 
(National Lithographer,) 51, No. 5, 
May, 1944, pp. 24, 62 (2 pages.) Fa'l- 
ure to allow for increased sensitivity 
of the dichromated coating at high 
relative humidity causes loss of very 
fine tints on deep-etch plates. Soften- 
ing of the coating during the alcohol 
wash cannot be overcome by increas- 
ing exposure. Summer developer must 
be used, and the alcohol must be kept 
free from water. “Rubber marks” 
made by the sealing rubber of the 
machine may be 


photo-composing 
sealing 


avoided by powdering the 
edges or the entire plate with tale. 
Floor wax (the “rubbing” kind) on 
the plate is effective also. Most of the 
prepared albumin-type coatings are 
affected little by high relative humidi- 
ty. Albumin plates may be coated 
more heavily or they may be pre- 
etched before coating, to prevent 
scumminge caused by coating remain- 
ing in the grain. Some platemakers 
use floor wax on albumin plates. 


Equipment and Materials 

New Roller Material. Anonymous. 
(Modern Lithography, 12, No. 4, April, 
1944, p. 65. (National Lithographer, 
51, No. 4, Apr’l, 1944, p. 60. “Lucite,” 
methyl methacrylate resin, is now be- 
ing used for ink distributing rollers 
on offset presses and duplicators. They 
are durable and accurate. They clean 
easily and quickly, and ink residue ‘s 
not likely to be overlooked on them, 
since they are transparent. 


Paper and Ink 
*Substitution Products in the Man- 
ufacture of Printing Inks. G. I. Erik- 
son. (Amercan Ink Maker), No. 3, 
March, 1944, pp. 23-26, 37 (4 pages.) 
(Paper Trade Journal,) 118, No. 18, 
May 4, 1944, pp. 25-27 (3 peges.) The 
importance of the various raw mate- 
rials used in the manufacture of 
printing inks for war equipment is 
stressed, and their relative availabili- 
ties at the present time for uses other 

than for war ere indicated. 


General 

*The Accurate Control of Cylinder 
Pressure. Charles F. Geese. (National 
Lithographer,) 51, No. 4, April, 1944, 
p. 32 (1 page.) The undercut of the 
plate cylinder varies between presses, 
and should be measured accurately 
on each individual press with a depth 
gauge micrometer. The plate should 
be built up to .001 inch above bearers. 
The blanket should be underpacked 
and then built up gradually to get the 
proper kiss impression. Proper ad- 
justment of the ‘mpression cylinder 
is also explained. 


*Back to Fundamentals. Anonymous. 


JUNE, 1944 





(National Lithographer,) 51, No. 5, 
May, 1944, pp. 42, 72 (2 pages.) (For 
the Cameraman.)—The apprentice 
cameraman should follow up his neg- 
atives. In this way, he can learn the 
difficulties encountered by his cowork- 
ers With his negatives and improve his 
own work. (For the Platemaker.)—In- 
structions for polishing out small areas 
and taking out unwanted large areas 
work on an albumin plate are given, 
Rules for keep- 


+ 
( 


A 
(For the Pressman.) 
ng dampeners in good condition are 


Pad 


enumerated. 


Back to Fundamentals. Anony- 
mous, (National Lithographer,) 51, 
No. 4, April, 1944, pp. 34, 50 (2 pages.) 
(For the Cameraman.)—Methods of 
obtaining “read wrong” positives for 
deep-etch plate making are discussed. 
(For the Platemaker.) Albumin 
plates not completely before 
development can be saved, if no ear- 


inked 


bonate or ammonia was used in de- 
velopment, by rubbing up the uninked 
area before etching. This technique is 
explained. (For the Pressman.)—To 
feed and register properly, paper must 
be piled perfectly straight on the 
feeder, and must lie as flat as pos- 
sible, especially along the gripper 
edge. The sheets can often be flat- 
tened by carefully “rolling” lifts of 
one-quarter inch at a time. 


“Fluorescent Charts. Paul A. Smith. 
(Modern Lithography,) 12, No. 4, 
April, 1944, pp. 24, 26, 69 (3 pages.) 
(Paper Trade Journal,) 118, No. 15, 
April 13, 1944, pp. 43-44 (2 pages.) 
The war called for the annual produc- 
tion of millions of fluorescent charts. 
Multicolored zeronaut cal charts are 
produced on offset presses. The first 
fluorescent charts were printed with 
fluorescent inks on ordinary chart 
paper. Latest development is high wet 
strength fluorescent paper printed 
with ordinary lithographic inks. Rela- 
tive advantages of fluorescent chart 


production methods are outlined. The 


effect on dark adaptation of vision 
and the need for maintaining chro- 
matic values are discussed. 


Pressroom  Bugaboos. Theodore 
Makarius and Oscar Diehl. (Modern 
Lithography,) 12, No. 4, April, 1944, 
pp. 28-9, 47 (3 pages.) In a discus- 
sion by letter of pressroom troubles, 
Makarius suggests to Diehl that static 
be eliminated by use of a gas flame 
and by raising the relative humidity 
in the immediate area of the press. 
Emulsificat on may be avoided by re- 
placing smooth rollers with grained 


ones. 


Miscellaneous 

Theory of the Halftone Process. III. 
Dot Size and Halftone Density. J. A. 
C. Yule. (Journal of the Franklin 
Institute,) 236: 473-87, No. 5, Novem- 
ber, 1943. For Part II, see (Monthly 
Abstract Bulletin,) 29: 232, June, 
1943. Communication No. 953. The 
theoret'cal and experimental quanti- 


tative relationships between the dot 
diameter, dot area, and density of a 
halftone are given. Experimental re- 
sults do not agree exactly with the 
theoretical relationships except for 
screen negatives and pos:tives with 
sharp dots. For accurate rendering, 
highlight dots in a reproduction must 
increase extremely rapidly in size for 
small density increments ‘n the high- 
lights of an original. A ‘“semi-dark- 
field” densitometer is described which 
eliminates the effect of dot fr:nge in 
measuring densities of screen posi- 
tives. The relationship between den- 
sity of screen positive and dens‘ty of 
proof is briefly discussed. (Monthly 
Abstract Bulletin of Eastman Kodak 
Company,) 29, No. 12, December, 
1943, p. 459. 


Notes on Lithography Today and 
Tomorrow. William Huebner. (Mod- 
ern Lithography,) 12, No. 4, April, 
1944, pp. 32, 67, 68, (3 pages); (Na- 
tional Lithographer,) 51, No. 4, April, 
1944, pp. 22, 24 (2 pages); (Printing 
Equipment Engineer,) 67, No. 6, pp. 
17-18, 50 (3 pages); (Printing,) 68, 
No. 4, pp. 38-39 (2 pages); (Photo- 
Engravers’ Bulletin,) 33, No. 9, pp. 
23-25 (3 pages.) A talk before the 
New York Craftsmen’s Club. New 
processes have been absorbed very 
slowly by the graphic arts although im- 
provements are needed in each branch, 
Nearing complet’on in Huebner’s lab- 
oratories are (1) a Phototextype com- 
posing machine, (2) a press employ- 
ing electrostatic attraction to print 
from relief, flat-plate, or gravure 
plates, (3) a one-shot, one-plate, four- 
color camera, 


“What Will Be the Role of Color in 
Post-War Printing. J. S. Mertle. (In- 
land Printer,) 113, No. 1, April, 1944, 
pp. 25-28 (4 pages.) The use of color 
in post-war printing will involve both 
aesthetic and utilitarian cons dera- 
tions. Developments in photography 
and color-plate making will also influ- 
ence the future. The need for applied 
research is great. Instruments for 
measur ng color and color tempera- 
ture are discussed and illustrated. 


Bibliography. John E. Cobb. (Amer- 
ican Printer,) 118, March, 1944, pp. 
30-32. A brief bibliography is given 
of textbooks on the graph‘e arts, in- 
cluding works on reading, typography, 
composing machine manuals, proof- 
reading, presswork, offset lithogra- 
phy, and photo-engraving. On _ the 
latter subject, works by Groesbeck, 
Horgan, and Mertle are mentioned. 
(American Photo-Engraver,) 36, No. 
5, May, 1944, p. 406. 


New Hygrometer. (Britsh_ Plas- 
tics,) 13: 389, March, 1942. A new 
hygrometer in use by the U. S. Navy 
measures the electrical resistance of 
polyvinyl acetate with which is mixed 
a small amount of I'thium chloride. 
(Monthly Abstract Bulletin of East- 
man Kodak Company,) 30, January, 


1944, p. 24.4% 
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When Quality Counts Most—Use 
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Here is a summary of useful information that will help you choose the 
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All classified advertisements will be 
charged for at the rate of ten cents per 
word, $2.00 minimum, except those of in- 
dividuals seeking employment, where the rate 
is five cents per word, $1.00 minimum. 
Address all replies to Classified Advertisements 
with Box Number, care of Modern Lithog- 
raphy, 254 W. 3Ist St., New York 1. Closing 
date: Ist of month. 


Position Wanted: 

Superintendent of | thographic plant. 
Present contract expires September 1. 
Experience in all lines of color and 
commercial work. Address Box No. 
958, c/o Modern Lithography. 


Position Wanted: 
Cameraman—above draft age, 18 
years experience, wants permanent 
position. Address Box No. 959, ¢/o 
Modern Lithography. 


Position Wanted: 

Offset lithography technician and con- 
sultant, desires position as lithograph 
superintendent of entire plant, depart- 
ment or press room. Knows business 
from grain-ng plates to finished bind- 
ery. Formerly with Harris-Seybold- 
Potter Co. Address Box No. 964, ¢/o 
Modern Lithography. 


Situation Wanted: 

Top lithograph and printing salesman 
wants connection with first class 
house in an established field, on com- 
mission basis, can make estimates. 
Can go anywhere. Write or wire. B. B. 
Johnson, Collierville, Tenn. 


Situation Wanted: 

A man wth 18 years’ experience in 
photo-offset work as cameraman, lay- 
outman and platemaker, who has been 
department foreman and _ assistant 
superintendent for several years would 
like to make a connection with pro- 
gressive medium-sized concern as fore- 
man or shop superintendent. Prefer 
plant now doing essential work and 
must have excellent post-war pros- 


pects. Any location cons'dered, Ad- 
dress Box No. 966, c/o Modern Lithog- 
raphy. 


Help Wanted: 

Dot Etch artist accustomed to highest 
quality color work on glass or film. 
Trede shop located in middle west. 
Ideal working conditions. State age, 
exper ence and salary. Address Box 
No. 965, c/o Modern Lithography. 


Help Wanted: 

Offset man to take charge of Offset 
Department. 17 x 22 Webendorfer, 
10 x 15 Multil'th. Make own plates, 
no camera. $55 week for 40 hours plus 
overtime. Steady job to right man. 
General Printing Co., 17 West 
Lawrence St., Pontiac, Michigan. 


Help Wanted: 

Experienced pressman for high grade 
black and white and flat color work. 
Harris El or LSN. Permanent posi- 
tion at top wages. Middle East. Ad- 
dress Box No. 960, c/o Modern Lithog- 
raphy. 


Help Wanted: 

Foreman Offset Pressroom, West 
Coast Plant. All classes of work from 
simple black and white to the best of 
multi-color process. Closed shop with 
Amalgamated Lithographers. Address 
Box No. 961, c/o Modern Lithography. 


Pressman Wanted: 

Harris Offset Pressman, color and 
commerce al, in Western Massachu- 
setts, steady position to man who 
knows his business. Address Box No. 
962, c/o Modern Lithography. 


Help Wanted: 

Lithographic Pressmen. Knowledge of 
color work preferred but not essential. 
Permanent position with established 
firm located ‘n South. Open shop. Ad- 
vise when available stating age, ex- 
perience and draft status. Address 
Box No. 963, ¢/o Modern Lithography. 


Help Wanted: 

Lithographic Pressman—Webendorfer 
Knowledge of color preferred, but 

not necessary. Top wages. Aggressive 

concern with good future. Address 

York Lithograph Co., 3832 E. Grand 

Blvd., Detroit 11, Mich’ gan. 


For Sale: 

Used zine plates size 17 x 22, have 
around 300, all or any part, 25¢ each. 
F.0O.B. Daily World, Opelousas, La. 


For Sale: 

1200 Multilith complete with Camera, 
platemaking equipment, paper cutter, 
punch and perforator. Morris M. Tim- 
mons, ¢/o Marley’s, Chapel Hill, N. C. 


For Sale: 

1742 x 2212 Webendorfer offset press, 
bought April 1940, but used only 3 
months, like new. Hamilton Casket 
Co., Inc., 4259 S. Western Blvd., Chi- 
cago 9, Illinois. 


Equipment Wanted: 

Wanted Webendorfer, Multilith or 
other small offset press. Also plate 
making equipment, camera, lens, sinks, 
etc. Thomas Darling, 326 Broadway, 
New York 7, N. Y. 


Wanted to Buy: 

Harris Offset Presses, 42 x 58 one 
color; 42 x 58 two colors. Give serial 
number end price. Neely Prtg. Co., 
871 N. Franklin Street, Chicago 10, 
Illinois. 


Business Opportunities: 

Wanted Reliable, well established 
dealers to take up the last few fran- 
ch’ses of our tested, nationally adver- 
tised “33” and “O-33” Ink Condition- 
ers. Our firm is sound... our prod- 
uct guaranteed. See our display ad 
in this issue on page 69. Write us now. 
Central Compounding Co., 1718 N. 
Damen Ave., Chicago, Il. 


Miscellaneous: 

Are you having trouble wth war time 
padding compounds? Order “Padeen” 
today. Finest padding compound on 
the market. Graphie Arts Labora- 
tories. Box 365, Hamilton, Ohio. 





BOX No. 967 ° 





EXPERIENCED LITHO PLANT SUPERINTENDENT AVAILABLE 


My many years of experience in all phases of lithographic production 
give me the qualifications to take charge of production in any type of 
plant from the smallest to the largest. 
responsible production position in a well-known litho plant. 

Would prefer to take over production in a small or medium sized plant 
where there would be an opportunity to buy an interest in the company. 
Will move to any locality for right opportunity. 


For further details regarding experience and qualifications, write — 


MODERN LITHOGRAPHY, 254 WEST 31st STREET, NEW YORK 1 


Am at present employed in a 
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WANTED AT ONCE 


Printing, Offset, Composition, 
Bindery or Paper Box Piants, Any 
Size, Any Price, Anywhere. 


—Can Use Single Units Also— 
You Get Top Dollars Here and 
Confidential Quick Action. 


Phone REctor 2-1395 
PRINTCRAFT REPRESENTATIVES 


277 Broadway, New York 7, N. Y. 


' PHOTOGRAPHIC 
PLATES 


For Every Graphic Arts Process 











the result of 


MORE CASH FOR 


SIXTY-FOUR YEARS’ EXPERIENCE YOUR USED LENSES 


Photomechanics Our Specialty 





| 
' 
| 
' 
| 
) 
' 
! 
i 
' 
| 
' 
Sell your ‘not needed” long focus lenses 
to us now. Every plant has some which 
j are not in use. Highest cash prices paid. 


Give details as to type, manufacturer's 


' 
'G. CRAMER DRY PLATE CoO. 


CRAMER PLATES 2 


(America’s Oldest Dry Plate Maker) name, etc., and your asking price. 

! NEW YORK 3 ST. LOUIS 4 CHICAGO 5 

PHOTO LENS CO. 
Ee 2 ea a ae) 140 W. KAT | SS e NEW YORK oe 4 





ZINC and 
ALUMINUM PLATES 
UNGRAINED— GRAINED— REGRAINED 


grained correctly to your specifications 
. . . . for your special requirements. 
We are manufacturers of METAL- 
From SHEETS for ROTAPRINT Machines, 


BROADSTON LITHO SUPPLY CORP. also square edge plates for 


CONSERVE -VITAL MANPOWER 
AND MATERIALS 





1 an4 /£ { 


BLANKETS and SUPPLIES 


Multilith Presses. 
55 VANDAM STREET THE: PAOTO LITAO, PLATE: 
WaAlker 5-6195 NEW YORK, 13, N. Y. GRAINING, COMPANY, 














1207-15 S. Highland Ave. BALTIMORE, MD. 
We Cover the West Coast | Ma Muss 30 Lee 
FOR PLATEMAKING , 
EQUIPMENT Color Guide 
FILMS AND CHEMICALS 
Reg. U.S. Pat. Of. 536 utHocRaPHers 
PHOTO PROCESS DEPARTMENT planned this new Offset Color Guide; contains a wider selec- 


tion of colors and new blacks for coated, regular offset and 

THE CALIFORN IA INK C0 Inc bond stocks; special 4-color process section; table of color 

7a “ characteristics and A. S. A. standard color specifications. Ask 

SAN FRANCISCO LOS ANGELES PORTLAND SEATTLE your nearest IPI branch or send for your copy to International 
SALT LAKE CITY SHANGHAI, CHINA Printing Ink, Empire State Building, New York 1, N. Y. 
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WHY ACCURACY? 


(Continued from Page 37) 





ings. whose viscosity is delicately con- 


trolled. wrecked when the whirler 
speeds vary. thus upsetting the thick- 
ness of the film over the grain and 
creating ripples. 

With the investment in the plate 
already made and the plate delivered 
to the press room. why then the con- 
ditions often found in the fountain 
pans on the presses, or the deplorable 
condition of the dampening rolls on 
They the 


important functions of the press and 


these presses? are most 
the most poorly managed and main- 
tained parts of the press. Due to the 
fact that certain patents have restrict- 
ed the 


that can be used in the manufacture 


use of non-active materials 
of fountain pans. the industry has 
the 


Brass. in the presence of acid. is ex- 


been limited to use of brass. 
tremely active chemically. and it has 
an ability to increase the acid condi- 
tion of the fountain etch when lying 
in contact with the pan. 

We can walk into almost any press- 
room and find a green compound 
caking the pans and probably the 
rollers. This compound is formed 
by the electrolytic action between 
the fountain acid and the brass. Its 
operation is similar to the acid pres- 
ent in a storage battery: increases in 
acidity attack the plate without the 
break 
Frequent cases of 


“walk-off 


and blindness occur due to 


pressmans knowledge and 


down the image. 
bleeding. of so-called 
images. 
the improper acidity of the fountain 
solution, or the gum Arabic used in 
coating the plate. Many of us who 
have spent a good part of our lives 
diagnosing the troubles found in the 
“what is the 


industry. often wonder 


use’ when we see so little thought 


given to the problem. One encourag- 


ing thine. however. is the fact that 


there is a growing number of men 


in the industry sharing my belief in 
pH Control. and I have been pleased 
the 


use of this in 


thought 


increased 
More 


given to the protection of the dol- 


to see 


industry. should he 


lars already spent in equipment and 


chemicals. * * 


JUNE, 1944 











JUNE, 1944 


Aluminum Co. of America Ld 
American Graded Sand Co. 30 
American Type Founders ; . 38 
Ansco PERS eee es we . 35 
Arvey Corp ; , : a . ; 10 
Bensing Bros. & Deeney............ 80 
Bingham Bros. Co. May 


Bingham’s, Sam'l, Son Mfg. Co. cas 


Broadston Litho Supply Corp........ 82 
Brown Paper Co., L. L..... er 
sryant Paper Co.......... .. 358 
earme & FAMES, TE. ..o. 6.6500 ces May 
Calsiormia. ink. C6,,. BC... csc ci cccaas 82 
Se ee re May 
Carew Mfg. Co....... me May 
Central Compounding Co....... « 
Certified Printing Ink Co........... 76 
Champion Paper and Fibre Co..... 18 
Chariton Co., F. M......... May 
Chillicothe Paper Co...... , . 68 
Cilassiiied AGVErisime .......c6is.00> 
Coxhead Corp., Ralph C. May 
Craftint Mfg. Co...... fe May 
Cramer, G., Dry Plate Co. ,: oe 
Crescent Ink & Color Co. of Penna...™May 
Davton Rubber Mfg. Co., The 14 
Dav, Mem, Bil... cccices : May 
Defender Photo Supply Co... 74 
Dixie Plate Graining Co... 72 
Douthitt Corp. aS May 
Driscoll, Martin, (Co... .....5. . 65 
E. I. du Pont de Nemours & Co..... 42 
Eastman Kodak Co. ere 
ee a, on ee 70 
Flowers Color Photo Composing May 
Fox River Paper Co..... paae . 60 
Fuchs & Lang Mfg. Co., Div. 

General Ptg. Ink Corp. ..1l and 12 
Gaetjens, Berger & Wirth, Ine....... 70 
Godtreyv Roller Co... .. 50 
Goerz American Optical Co., C. P. 76 
Goodvear ‘Tire & Rubber Co. | 
Graphic Arts Corp...... 13 
Gummed Products Co.. 74 
Hammer Drv Plate Co. May 
Hammermill Paper Co. a] 
Handschy, A. E., Co.. 74 
Harris-Sevbold-Potter Co. 

16 and 4th Cover 
Hoe. R.. & Co. gq 
Howard Allied Writing Paper Mills. . Mar. 
Huber, J. M., Ine. 68 
Hunt Co., Philip A. 63 
Huebner Laboratories May 
Ideal Roller & Mfg. Co Mar. 
Illinois Zine Co. sree 78 
International Paper Co. 33 
International Press Cleaner & Mfg 

Co. ; : May 
International Printing Ink . C2 
Johnson  Co., Charles Eneu 78 

The Advertisers’ Index has 
no responsibility can be 


assumed for 


Kimble Electric Co. 

Lanston Monotype Machine Co 

LeRovy’s Int'l Research Laboratories 

Litho Chemical & Supply Co..... 

Lithographic Plate Graining Co. 
America, Ine. : : 

Litho Equipment & Supply Co. 


Long Engineering Research Co. 
MacBeth Are Lamp Co. . 
Mallinckrodt) Chemical Works 
PC MIR gs BANE ins sims nieincnia aioe 
Merck &% Co., Inc. 

Miller Printing Machinery Co. 
Nath Assn. of Photo-Lithographers 


Maklin Lithoplate Graining Co. 
Miehle Printing Press 
Moore Laboratories 
National Carbon Company, Ine. 
(Carbon Products 
Neenah Paper Co. 
Norman-Willets Co 
Northwest Paper Co., 


Division) 


The. 
Oxford Paper Co. 


Paper Sales Corp 
Parsons Paper Co. 
Phillips & Jacobs 
Photo Lens Co..... ; 
Photo Litho Plate Graining Co., 
Pitman, Harold M. 
Printcraft: Representatives 
Printing Machinery Co. 
Progressive Fine Art Co. 


Rapid Roller Co. 
Reliable Lithographic Plate Co. 
Roosen, H. D.. Co. 

Rising Paper Co. 

Roberts & Porter, Ine. : 
Co., 


Rutherford Machinery Div. 
General Printing Ink Corp. 
Senefelder Co., Inc. 2nd 
Siebold, J. H. & G. B., Inc 

Sinclair & Carroll Co. 
Sinclair & Valentine Co. 


Stevenson Photo Color Separation (¢ 
Strathmore Paper Co 

Superior Printing Ink Co. 
Texas Offset Supply Co 


Union Carbide & Carbon Co 
U.S Envelope ca. 

United Mfg. Co. 
Vandercook & Sons 
Vulcan Proofing Co. 3rd 
Wagener Litho Machinery Co 
Warren, S. D., Co. 

Western Litho Plate Supply Co. 
West Virginia Pulp & Paper Co. 
Whiting, Geo. A., Paper Co. 
Whiting Paper Co 
Whiting-Plover Paper Co. 


checked but 


omisston.) 


been carefully 


any 


Mig Co. 6; 


May 
.Mavy 


66 
64 
.. Apr. 
. 


Ihe 82 
<< “ae 


82 
66 
76 


May 
..May 
. May 
. 
. May 


.May 


Cover 
72 


48 
17 
o. 80 


. Apr. 


. . May 


May 
. May 
May 


80 


10 
Covel 


.May 


_. May 
. Apr. 


. Apr. 
i 
71 


“oO 
lm 


536 





83 




















va 
GARDEN 


lf 
/ 
j 


Myo 
(| 


\ | 
>» 


\ 
| 
Uy 


‘Tihy is vou worrying about de harvest. 





t 


vif 
Je pa 


“I WAG ¢ fg 4erg 
yan 


Cuthbert, when you aint planted nothin: 


Plant New!... 


OW is the time to do your spade work and 

planting . . . not only in a victory garden, but 
in planning your post-war advertising and sales cam- 
paigns .. . regular advertising now can and does keep 
your products and your firm constantly in the minds 
of those who will buy your goods when the sales 
road again becomes rough and rocky . . . regular 
advertising today can help your firm to harvest a 
better sales crop after the war... 


If you would plant sales seeds now with a view to 
increasing your business in the field of Lithography, 
we suggest regular advertising in 


MODERN LITHOGRAPHY 


254 WEST 3lst STREET NEW YORK | 











TALE ENDS 











erent new in litho club ae- 
tivities is in the wind for the Sep- 
tember meeting of the NAPL. The 
traditional Saturday session. com- 
posed of questions and answers and 
veneral round table discussion on 
production problems, is to be turned 
over to members of the various litho 
clubs of New York, Philadelphia. 
Hartford. Baltimore. Chicago. Mil- 
waukee. etc. Walter Soderstrom. 
NAPL Exec says that the New York 
club has already accepted, and your 
own reporter has discussed it with 
Philadelphia and Baltimore club 
leaders who indicate that they are en- 
thused with the idea. It seems to be 
the first time there has been anything 
approaching a national meeting of 
litho clubs. Possibilities of interest- 


ing developments there. 


* 


Perm 


War production's frozen cars 
And tires and gas are rationed. 
| wonder where and how I'll spend 


My summertime vacation. 


Could go by bus. could go by rail. 
Could spend my dough on blondes. 
jut if I'm smart Ili save my kale 


And salt it down in bonds. 
* 


After many false alarms in the 
trade press. Stuart FE. (Stu) Arnett 
of the New York office of Harris- 
Seybold-Potter Co.. says he is actually 
scheduled to report to the U. S. 
Marine Corps.. Quantico, Va., June 
16. He is to take his indoctrination 
there and receive a commission as a 
2nd Lieutenant in Marine Corps avia- 
tion. 


* 


Renewed your ML subscription 
vet? Don’t delay in sending in that 
check when you get the pink notice. 
The press run is trimmed pretty close 
so there arent many extra copies 
around for those persons who miss 


one and try to get it later. 
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ULCA 


First Avenue and Fifty-Eighth Street, Brooklyn 20, N. Y. 





vos research goes beyond the four 

walls of the company’s laboratories. 
Vulcan technical men get out among the 
users of offset blankets . . . asking questions 
of pressmen and mechanical superintendents 
... learning what they want and don’t want 


.. . heeding what they tell about their needs. 


As a result, Vulcan quality is kept in step 
with use .. . raw materials checked and re- 
checked with serviceability as the goal... 
top-grade blankets assured. And many war- 
time developments, introduced as substitutes 
for scarce materials, are contributing new 
properties which will make post-war Vulcan 


offset blankets of greater value to their users. 





Co. 
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f. the early days of homespun and _ handicraft 
the human element predominated in most trades, par- 


ticularly in printing. The result was that the keenest 
application of human faculties, the combined force of 
the spirit and the flesh, became a heritage. 


No other craft today enjoys this heritage so much as 
printing. Invention has simplified and accelerated every 
printing operation, but the fact remains that skilled 
man power is still the spark which ignites all prin‘ing 
achievement. Mechanics will never displace the 
human heart nor dethrone the artistry of the mind. 


NOW AVAILABLE. Complete and comprehensive Guide Book 
of Essential Wartime Printing and Lithography. 64 pages (8% 


x11”) of detailed description and information on every governme 
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MANUFACTURERS OF OFFSET LITHOGRAPHIC « LETTERPRESS 
AND GRAVURE PRINTING MACHINERY *© © © @© @ 





A successful printing job unites thought, talent, and 
labor into a concrete and useful whole. The styling of 
type, the beauty of presswork, knowledge of color, ink, 
and paper—all these are aimed at the perfection of 
successive steps—vitalized by a craftsmanship which 
adds excellence to excellence until the bindery adds the 
crowning touch of completeness. On one hand, the huge 
American budget for printing has been a challenge; on 
the other, the superb facilities of the printing craft are 
meeting these needs. The gap has been bridged by the 

foresight of the printer, plus his devotion to a 

craftsmanship handed down through generations. 


public relations problem which can be aided by printed promotion. 
We shall be glad to obtain a copy for you . . . or write direct to 


Graphic Arts Victory Committee, 17 East 42nd St., New York City. 


POTTER- COMPANY 


SEYBOLD DIVISION 


eS & Bi ee r7, > = oe 


MANUFACTURERS OF PAPER CUTTERS AND TRIMMERS ¢KNIFE 
GRINDERS *DIE PRESSES * WRIGHT DRILLS * MORRISON STITCHERS 








